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TURKIYE IHRACATCILAR MECLISi BASKANI

BULUSMALARI ILE 7'DEN

77'YE INOVASYON...

Ginumuzde, inovatif girisimlerin yasama kalite ve arti deger kattigi herkes tarafindan kabul
edilen bir gercek olarak benimsendi. Gelismis ekonomiler Ar-Ge ve yenilikciligin merkezi olarak
yuksek katma degerli pek cok sektdrde rekabet liderligini korumaya calisirken, gelismekte olan
Ulkeler de bilgiye dayali Gretim alanlarinda hizli bir atiim icerisinde ilerliyor. Turkiye ise yiksek
katma degere yonelme hususundaki basarilarini ve sonuclarini her gecen giin daha da yukariya
tasiyor.

Buna gére, Kiiresel inovasyon Endeksi'nde 143 ilke arasinda Tiirkiye, 2012 yilinda 74. Siraday-
di. Son 2 yilda 20 basamak yikselerek 54. lige ciktl. 2002 yilinda istihdam edilen 10 bin kisiye
dusen Ar-Ge personeli sayisi 14 iken, bu sayi 10 yilda 43'e yikseldi. Bir diger 6nemli gelisme
ise, Avrupa Patent Basvurularinda yasanan artis. Gecen yil patent basvurularinin yiizde 6,2 ile
ortalamanin (izerinde artmasi sonucu, Tirkiye Tayvan ve Rusya'yi geride birakti ve 2 basamak
atlayarak 21. siraya yikseldi.

Bitdn bu gelismeler bizim ne denli dogru yolda oldugumuzu gdsteriyor. Bugiin her sektériin
sadece surdurdlebilir blyime icin degil, katma degderi yiksek strdurilebilir blyime icin ino-
vasyonu itici glic olarak 6n plana cikardigi bir ddnemde biz de 61 bin ihracatcinin temsilcisi
TiM olarak 2023 yilinda 500 milyar dolar ihracat hedefine giden yolda inovasyona dzel 6nem
veriyoruz. Yiksek katma degderli ihracat artisinin 4 ana unsuru olan inovasyon, Ar-Ge, tasarim
ve markalasmaya yapilacak yatirimlari artirmayi hedefliyoruz.

500 milyar dolarlik inracata, 7'den 77’ye tilkemizin tiim bolgelerine inovasyon kiiltirind yayarak
ulasacagimiza inaniyoruz. Bu kapsamda inovasyon alaninda genclere katki yaparak, iniversite
sanayi ishirlikleri saglayarak tilkemizi daha ileriye tasiyabilecegimizi diistinliyoruz. Buradan yola
cikarak her yil Turkiye inovasyon Haftasi etkinliklerini diizenliyoruz.

4-6 Aralik 2014 tarihleri arasinda istanbul Kongre Merkezinde Uciinciisiini diizenledigimiz
Tirkiye inovasyon Haftasinda lise ve iiniversite 6grencilerinden sanayiciye, girisimciden sir-
ket sahiplerine dek 40 bini askin ziyaretci agirladik. Tiirkiye inovasyon Haftasi'na katilamayan
diinyanin dért bir yanindan 83 bine yakin kisi ise etkinliklerimizi TIMTV ve etkinlik web sitesi tize-
rinden canli olarak takip etti. Ayrica gecen yilki etkinliklerimize hem ulusal hem de uluslararasi
alanda farkli bir boyut kazandirdik. Oyle ki, etkinliklerimizi izmir, Ankara ve Gaziantep'e tasiya-
rak inovasyonu hem Anadolu’ya yaymis olduk ve hem de partner Ulke uygulamasi ile etkinlikleri-
mize uluslararasi bir kimlik kazandirdik. izmir, Ankara ve Gaziantep'te diizenledigimiz Anadolu
bulusmalarina tam 18 bin kisi katildi. istanbul inovasyon Haftasinda Hollanda, Ankara'da ise
irlanda partner tilkemiz oldu. Sene icerisinde birbirinden degerli 100'den fazla uluslararasi ko-
nusmaciyl agirladik.

istanbul ve Anadolu etkinliklerinde bilim, nano
teknoloji, marka yonetimi, dijital pazarlama,
tasarim, kent, is ve sanat diinyasi, eneriji ve
tip alanlarinda inovasyonun gelistirici gliciine
dikkat cektik. Toplamda 250'yi agkin Gniversi-
te, Ar-Ge merkezi, Teknopark ve bilim mer-
kezinin katiimi ile Gniversite-sanayi isbirligini
kamgiladik. ihracatgi Birliklerimiz tarafindan
diizenlenen 21 tasarim yarismasi ve 7 Ar-Ge
proje pazarindan secilen 6dulli projeleri ser-
giledik.

inovasyon Haftasi'nin son giiniinde diizenledi-
gimiz kariyer etkinliginde Universite dégrenci-
leri ve is diinyasinin 6nde gelen isimlerini bir
araya getirdik. Ogrencilerle inovasyon ve ka-
riyer hakkinda bilgi ve deneyimlerini paylasan
is dinyamizin énemli temsilcileri, sectikleri
dgrencilere staj ve burs imkanlari sagladi.
Diger taraftan bu yil inovasyon Haftas'nda
Turkiye'nin ilk inovasyon gelistirme programi
olan “inovalLiG” projesini basari ile sonuclan-
dirmis bulunuyoruz. 5 inovasyon kategorisin-
deki “Tiirkiye'nin inovasyon Liderleri” belirle-
nerek 2014 Tiirkiye inovasyon Haftasi'nda Sn.
Cumhurbaskanimiz tarafindan édullendirildi.
Dizenledigimiz tim bu etkinliklerin Tarki-
ye'deki inovasyon kiltiriini yayginlastirmasi-
ni diliyor, 2015 Tiirkiye inovasyon Haftasi'nda
hepinizle cok daha kapsamli ve daha inovatif
etkinliklerde bulusmayi temenni ediyoruz.
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TiM CHAIRMAN

INNOVATION FOR
EVERYONE WITH
ANATOLIA MEETINGS
DURING 2014 TURKEY
INNOVATION WEEK...

Nowadays, it has been generally acknowledged by everyone that innovative enterprises
add quality and more value to life. While developed economies try to preserve their com-
petitive leadership in several industries with high added value as the center of R&D and
innovation, developing countries are taking a leap in their fields of production based on
information in an expedited manner. Turkey on the other hand further carries its accom-
plishments forward in obtaining a higher added value day by day.

According to this, in 2012, Turkey was ranked in 74th place among 143 countries within
the Global Innovation Index. Over the last 2 years, Turkey climbed right up to number 54th,
leaving 20 countries behind. While the number of RED personnel per 10 thousand people
employed in 2002 is 14, this number has risen to 43 in 10 years. Another important devel-
opment is the increase witnessed in Europe Patent Applications. As patent applications
increased by 6.2 percent over the last year above average, Turkey left Taiwan and Russia
behind to go up 2 ranks and ranked in 21st place.

All of these developments demonstrate that we are on the right track. Today in a period
where each industry brings innovation to the forefront as a driving force for a sustaina-
ble growth with high added value instead of sustainable growth only, as TIM, which repre-
sents 61 thousand exporters, we place a special emphasis on innovation on this route to
500 billion dollars export target set for 2023. We aim to increase the investments made
for the 4 main elements of an increase in high added value exportation figures, which are
innovation, RE&D, design and branding.

We believe that we can reach 500 billion dollars of export by disseminating the innovation
culture to all of the regions in our country from 7 to 77. Within this context, we think that
we can carry our country forward by contributing to the younger generations within the
field of innovation and establishing collaborations between the universities and the indus-
tries. Based on this, every year we organize Turkey Innovation Week activities.

During the Turkey Innovation Week, we organized for the third time at Istanbul Congress
Center on 4-6 December 2014, we hosted more than 40 thousand visitors ranging from
high school and university students to industrialists, from entrepreneurs to company
owners. Close to 83 thousand people from across the globe who could not participate
in Turkey Innovation Week followed our activities live through TIMTV and event website.
Moreover, we had last year’s events acquire a different dimension both nationally and
internationally. It is such that, we disseminated innovation to Anatolia by carrying our
events to Izmir, Ankara and Gaziantep and also through a partner country application, we
had our events acquire an international identity. Exactly 18 thousand people participated
in Anatolia meetings we organized in Izmir, Ankara and Gaziantep. Netherlands has be-
come our partner country during Istanbul Innovation Week and Ireland was our partner
country in Ankara. During the year, we hosted more than 100 international speakers each
more valuable than the other.

We drew interest to the developing force
of innovation in the fields of science, nano
technology, brand management, digital
marketing, design, urban, business and art
world, energy and medicine. With the par-
ticipation of more than 250 universities,
RED centers, Technoparks and scientific
centers in total, we encouraged the coop-
eration between university and industry.
We displayed awarded projects selected
from 21 design contests and 7 RED project
markets organized by our Exporter Asso-
ciations.

During the career event we organized on
the last day of Innovation Week, we brought
university students and the leading names
of the business world together. The prom-
inent representatives of our business
world who shared their information and
experiences on innovation and career
with the students, provided internship and
scholarship opportunities for the students
they selected.

On the other hand, this year during Inno-
vation Week, we concluded Turkey's first
innovation development program “Inno-
vaLEAGUE" project, with success. “Tur-
key’'s Innovation Leaders” were deter-
mined for 5 innovation categories and their
awards were presented to them during
2014 Turkey Innovation Week by our es-
teemed President.

We hope that all of these activities we or-
ganized will result in disseminating the in-
novation culture in Turkey and we wish that
we will meet with you in more comprehen-
sive and more innovative activities during
2015 Turkey Innovation Week.



NiHAT ZEYBEKCI
EKONOMi BAKANI

2023’e giden yolda giiclu ve gipta ile takip edilen bir ekonomi kurmak en biyik he-
deflerimizdendir. Bu hedefe ulasmada en énemli arac ve yardimcimizin inovasyon
oldugundan hareketle bu konuda kamuoyunu bilinclendirme calismalarimiz tim hi-
ziyla devam etmektedir. Ulkemizin dért bir késesinde gerceklestirdigimiz inovasyon
Haftasi etkinliklerine 6zellikle de genclerimiz ve girisimcilerimiz tarafindan goste-
rilen ilgi bizleri 2023 hedeflerimize ulasma noktasinda daha da Umitlendirmektedir.
Bu toplantilarimizda genclerimizi ve girisimcilerimizi farkl olmaya, yeni diisiinceler
uretmeye, vizyonlarini daha da genis tutmaya davet ediyoruz. Basarili isadamlari-
mizin, sanayicilerimizin ve konularinda uzman akademisyenlerin deneyimlerinden ve
bilgilerinden faydalanma imkanini bu calismalarimiz kapsaminda sagliyoruz.

Bilgi ve iletisim teknolojilerinde daha tiretken olmak, ekonomik gelismeleri belirleyici
bir rol istlenmek ve daha fazla katma deger olusturarak tlkemizin refahini daha cok
artirmak 2023 hedeflerimizin olmazsa olmazidir. inovasyon diisiincesi tam da bu
noktada kritik bir rol oynamaktadir.

Uyguladigimiz politikalar sayesinde son 12 yilda 4,4 kat artis gésteren ulkemiz ih-
racatinin bu artisa paralel bir sekilde niteliksel bir déniisim géstermesi de dncelik-
lerimiz arasinda yer almaktadir. Yatirim-Uretim-ihracat deger zincirinin tim halka-
larina yonelik yaritmekte oldugumuz tesvik sistematigimiz ile gerceklestirdigimiz
yapisal déniisimler sayesinde tretim desenimizin giderek “yiikte hafif, pahada agir”
bir yapiya evrilmesi; yani, mihendislik ve malzeme bilgileri, ergonomi, etkin Gretim
yontemleri ve pazar 6zelliklerini de iceren tasarimlarla olusturulmus ve dogrudan
bir yasam tarzina dénistirilmis, Ar-Ge ve inovasyona dayali yenilikci ve markali
Urdn ihracatimizin artmasinin mutlulugunu yasamaktayiz. Ancak, yine de bu énem-
li donlisimun 6nimuzdeki zorlu rekabet kosullari ile basarili bir sekilde miicadele
edebilmek icin daha da etkin hale getirilmesi gerektiginin farkindayiz ve bunun icin
var gicumdizle calisiyoruz.

2023 hedeflerimize ulasabilmemiz icin Uretim alanlarimizin tamaminda
sahip oldugumuz katma degeri kati suretle buginkinin birkac katina cikarmamiz
gerekiyor. Bu gelismeyi de yenilige ve degisime acik, inovasyonun bir hayat tarzi
haline geldigi gelecegin Tirkiye'sinde gérecegimize inaniyorum. Bakanhgimin yarat-
tigli TURQUALITY® Programi, Tasarim Destegi, Design Turkey Endistriyel Tasarim
Oddilleri ile TiM ve ihracatci Birlikleri ile ylriittigimiz Tasarim Yarismalari, Ar-Ge
Proje Pazarlari, inovalig ve inovasyon Haftasi etkinlikleri de hem bu farkindahigi ar-

TURKIYE INOVASYON HAFTASI
2014

tirmak hem de bu kiltird olusturmak
adina attigimiz 6nemli adimlardir.
Turkiye'de inovasyonun @nemini anlat-
mak ve yenilikci fikirleri desteklemek
misyonu ile kurgulanan, Bakanligimiz
destegiyle ilk olarak istanbul'da diizen-
lenen ve Anadolu seriivenine Ankara,
izmir ve Gaziantep ile devam ederek bir
gelenek haline gelen Tiirkiye inovasyon
Haftasi etkinliginin 2023’e giden yolda
onemli bir etkinlik oldugunu disinidyor
ve inovasyon, Ar-Ge, tasarim ve marka-
lasma kavramlarina gereken 6nemin ve-
rilmeye baslanmasinin ve bu cercevede
somut adimlar atilmasinin Tirkiye eko-
nomisinin hizli ve givenli blyldmesinin
bir teminati olarak géridyorum.
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MINISTER of ECONOMY

En route to 2023, having a strong and admired economy is one of our higgest objectives.
Moving forward from the fact that innovation is the most important tool and assistant
in reaching this objective, our studies for raising public awareness still continue in an
expedited manner. The interest shown in the Innovation Week activities that we organ-
ize across the country especially by our youth and entrepreneurs, fill us with hope for
reaching the targets we have set for 2023. During these meetings, we invite our younger
generations and entrepreneurs to be different, to generate new ideas and to keep their
visions even wider. Within the scope of these studies, we provide the opportunity to ben-
efit from the experiences and the knowledge of successful businessmen, industrialists
and expert academics.

Being more productive with respect to information and communication technologies, as-
suming a determining role in economic developments and providing more added value in
order to elevate the welfare level of our country, are among our indispensable targets for
2023. The idea of innovation plays a critical role exactly at this point.

Thanks to the policies that we implement, our country’s export levels increased by 4.4
times over the last 12 years and ensuring a qualified transformation for our country’s ex-
portation parallel to this increase is among our priorities. Owing to the structural trans-
formation studies we carry out with our incentive systematic targeting each and every
circle in the Investment-Production-Exportation value chain and the gradual evolution of
our production pattern into a “light in weight but heavy in value” structure, in other words
we are happy to see the increase in our innovative and branded product exportation that
is based on R&D and innovation, where we use designs consisting of engineering and ma-
terial information, ergonomics, efficient production methods and market properties and
directly adopted into a lifestyle. Nevertheless, we are aware that it has to become mare
efficient in order to successfully overcome the challenging conditions of competition that
lay ahead of this important transformation and we are working relentlessly to achieve
this objective.

In order to reach out 2023 objectives, we have to increase the added value that we have in
all of the production areas by a few times compared to their current value under any cir-
cumstances. | believe that we will see this development in the future that we foresee for
Turkey, which is open to innovation and change and where innovation becomes a lifestyle.
The TURQUALITY® Program carried out by the Ministry of Economy, Design Grants, De-
sign Turkey Industrial Design Awards and Design Competitions that we organize together

with TIM and Exporters’ Associations, RED
Project Markets, Innovaleague and Innova-
tion Week activities are important steps
that we take not only to raise awareness
but also to establish this culture.

| believe that Turkey Innovation Week activ-
ities, which were based on the mission to
convey the message regarding the impor-
tance of innovation of Turkey and support
innovative ideas, organized in Istanbul for
the first time with the support of our Min-
istry, will continue their journey in Ankara,
izmir and Gaziantep turning it into a tra-
dition, is an important activity en route to
2023 and | consider the emphasis placed
on the concepts of innovation, RED, design
and branding and the solid steps taken
within this framework as a guarantee for
the expedited and safe growth of the Turk-
ish economy.
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inovasyon Haftasi'nin diinyanin dért bir yanindan
43 konusmaci projelerini anlatti, deneyimlerini
katiimcilarla paylasti. Dinyadan ve Tirkiye'den
yenilikci  fikirler, 2014 Tirkiye Inovasyon
Haftasi'nda bulustu. Yurt ici ve yurt disindan ses
getiren konusmacilar arasinda unlu isimler yer
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43 speakers participating inInnovation Week from

across the globe explained their projects and
shared their experiences with the participants.
Innovative ideas from the world and from Turkey
met during 2014 Turkey Innovation Week. There
were famous names among the speakers who
made an impression both in Turkey and abroad.
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3. Tirkiye inovasyon Haftasi'nda arastirma ve
gelistirme fikirleriyle fark yaratan, Turkiyenin
en onemli Ar-Ge merkezlerinin yer aldigi Ar-
Ge Proje Pazari, odullu pek cok proje ve urunu
gozler 6niine serdi. inovasyon Haftasi'nda Ar-
Ge'nin Tirkiye ekonomisi ve ihracatinda tasidig
onem bir kez daha Turkiye gindemine tasindi.

The RED Project Market, where Turkey’'s most
significant RED centers that create a difference
with their research and development ideas were
included, displayed several awarded projects and
products during the 3rd Turkey Innovation Week.
During the Innovation Week, the significance of
RED on Turkey’'s economy and export was once
again brought to the agenda in Turkey.
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Unlver5|t|es

In tanin- 3rd Turkey Innovation Week brought o-
nowned names of the business world togethe

with the students from different universities.
The projects selected from the universities,
hich were the most dynamic participants of
vent, were also displayed during a mixed
ion. Throughout the duration of the ac-

3. Tiirkiye inovasyon Haftasi is diin
mis isimlerini farkl dniversitelerden 6
bulusturdu. Etkinligin en dinamik katihl
dan olan Universiteler arasindan secilen pr
ise karma bir sergi olarak etkinlikte yerini al
3. Tirkiye inovasyon Haftas etkinlikleri boyunca
168 lniversiteden derece sahibi dgrenciler et- €
kinlik siiresince istanbul'da agirlandi. tivith anized during the 3rd Turkey Inno-
vation -.students with a degree from 168
un|ver5|tib§"|!/ere hosted in Istanbul.
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Teknopark (Tekno Kent).-

Techno
= ———

Turkiye'nin 6nde gelen Teknoparklari etkinligi-
mizde yer alarak projelerini sektorlere sunma
firsati buldu.

park (Techno Cit

e —n —T

The leading Technoparks of Turkey were included
in our event and they had the opportunity to pres-
ent their projects to the industries.
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Bj Ive Teknoloji Merkezi
TENCE “rechnoloc

Bilim ve Teknoloji Merkezleri'nde yer alan ilgi Adults and children had the chance to have diffe-
cekici bilimsel diizenekler ile yetiskinlerin ve co- rent experiences with interesting scientific mec-
cuklarin farkli deneyimler yasamasi saglandi. hanisms of Science and Technology Centers.



Istanbul, Inovasyon
Liderlerini Aglrladl
stanbul Hostec
nnovation Leaders
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Turkiye ihracatcilar Meclisi'nin (TiM) diinyanin ve
ihracatin geleceginin inovasyona dayali kalkin-
maya bagh oldugu dngorusiunden hareketle 4-6
Aralik tarihleri arasinda istanbul Kongre Merke-
zi'nde bu sene lcilincisind dizenledigi Turkiye
inovasyon Haftasi, bilim, teknoloji, pazarlama,
tasarim, kent, is ve sanayi dunyasi, pazarlama,
enerji ve tip alanlarinda inovasyonun gelistirici
glcind gozler online seren ve dulinya capinda
buyuk ses getiren proje sahiplerini bir araya ge-
tirdi.

Ekonomi Bakanligi, Arcelik, TEB, THY, Sabanci
Holding, NTV ve iBB'nin katkilariyla gerceklesen
Tirkiye inovasyon Haftasi, diinyada ve Tiirkiye'de
fark yaratan uluslararasi profesyonel, sanayici,
akademisyen ve Universite dgrencilerini
istanbul’da bulusturdu.

Moving on from the prediction of the Turkish Ex-
porters Assembly (TIM) that the world’'s and ex-
port’s future depends on development

based on innovation, Turkey Innovation Week
that we organized on 4-6 December at Istanbul
Congress Center for the third time this year, the
owners of the projects that revealed innovation
as a driving force within the fields of science,
technology, marketing, design, urban, business
and industrial world, marketing energy and medi-
cine and that had a significant influence

were brought together.

Turkey Innovation Week that took place with the
contributions of the Ministry of Economy, Arcelik,
TEB, THY, Sabanci Holding, NTV and Istanbul Met-
raopolitan Municipality brought international pro-
fessionals, industrialists and scholars that made
a difference both in Turkey and across the globe
together with university students.




Her adimda,
birlikte daha da
yuksege...

Her basari ilham verici bir hikaye ile baslar. Buyume azmiyle atilan
ilk adimi, calisma tutkusu ile dolu digerleri takip eder. Gegcmis
gelecek ile bulusur; adimlar zirveye giden bir yol yaratir.

Hic bitmeyecek basari hikayesinde kararlilikla yurtyen Turkiye,
tum dinyay! gucunu ve potansiyelini kesfetmeye davet ediyor.

Gucinl kesfetmek igin:
turkeydiscoverthepotential.com
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NICHOLAS NEGROPONTE

MIT Media Laboratuvari Kurucusu
Founder of MIT Media Laboratory

Dinyaca Unlu bir vizyonerdir. Bilgisayar grafigi, bilgisayar
destekli tasarim ve insan bilgisayar arayizi tzerine yaptigi
kapsamli arastirmalar sonucunda, “Architecture Machine
Group” adinda, insan-bilgisayar etkilesimindeki yeni yak-
lasimlari inceleyen beyin takiminin kurucusudur.

He is a world renowned visionary. As a result of comprehen-
sive research he conducted on computer graphics, computer
aided design and human computer interface, he founded the
brain team named “Architecture Machine Group” that exam-
ines new approaches towards the interaction of humans and
computers.

JEREMY LIDDLE

G20 Young Entrepreneurs’ Alliance Avustralya
Baskani

President of G20 Young Entrepreneurs’ Alliance
Australia

2005te kurdugu RiolLife ile 2010°'da saglikh gida dalin-
da Avustralya'da en hizli biylyen kiicik isletme 6dulini
almistir. “Fikirden Baglangica” kitabi ile girisimcilere, uygu-
lama y6ntemlerinde vizyon olusturma ve hayallerini gercek
hayata uygulama konusunda yardimci olmustur.

He won the fastest growing small business award in Australia
in 2010 under the category of healthy food products with Rio-
Life he founded in 2005. His book entitled “From Idea to Start-
Up” assists enterpreneurs with establishing a vision in their
methods of application and turning their dreams into a reality.

TURKIYE INOVASYON HAFTASI
2014

ESKO AHO

Finlandiya Eski Basbakan
Former Prime Minister of Finland

20 yil boyunca Finlandiya Parlamentosu’na hizmet veren
Esko Aho, 1991-1995 vyillari arasinda Finlandiya Basbakani
olmustur. Aho, 2013 yilinda Rusya‘daki Fin sirketlerini ve
endustrisini temsil etmeye baslamistir.

Esko Aho who has served at Finland Parliament for 20 years,
was also the Prime Minister of Finland between 1991 and
1995. Aho started to represent the Finnish companies and
industry in Russia in 2013.

ROBERT TERCEK

Milestone Entertainment ve Creative Visions Vakfi
Baskani

Milestone Entertainment and Creative Visions
Foundation Chairman

interaktif alanda en iretken yaraticilardan biridir. 2009°da
Dijital Medya Agi tarafindan “25 izleme Yoneticisi” arasinda
gosterilmistir. “TV anargisti” olarak da taninir. OWN Dijital
Medya Bagkanhigi, MTV Kreatif Direktorligl, Sony Pictures
Entertainment’te Dijital Medya Sorumlulugu gérevlerinde bu-
lunmustur.

He is one of the world’s most prolific creators of interactive
content. In 2009, he was named one of the “25 Executives to
Watch” by Digital Media Wire. He is also known as a “TV An-
archist”. He has served as the President of Digital Media at
OWN, as Senior Vice President of Digital Media at Sony Pic-
tures Entertainment and as Creative Director at MTV.
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DR. MiMAR KADIR TOPBAS

istanbul Biiyiiksehir Belediye Bagkani
Istanbul Metropolitan Municipality Mayor

BRIAN COX

Manchester Universitesi Fizik Profesori, Cern
Biyilk Hadron Carpistiricisi ve Atlas Deneyi

Bilim insani

Manchester Uni. Physics Prof., CERN Large Hadron
Collider and ATLAS Experiment Scientist

Fizikci Brian Cox, Manchester Universitesinde profesor
ve Royal Society'de arastirma gérevlisidir. Cenevre yakin-
larindaki CERN'de Buiyik Hadron carpistiricisi ve ATLAS
deneyi Uzerine calismaktadir. Cox, “Biyuk Bilim”i halka anlat-
makta ve Yiksek Enerji Fizigi grubunda calismalar yapmak-
tadir. BBC icin sundugu bilim programlariyla adini duyuran
ve ayni zamanda eski bir mizisyen olan Cox, 2007 yilinda
Sunshine filmi icin fizik danismanhg yapmistir. Halen, BBC
Radyo'da fizik sorularini cevapladigi bir program sunmak-
tadir.

Physicist Brian Cox is a professor at Manchester University
and a research associate at the Royal Society. He works on
works on the ATLAS experiment at the Large Hadron Collid-
er at CERN, near Geneva. Cox is a public presenter of “Large
Science” and conducts studies as a member of the High En-
ergy Physics group. He is best known to the public as the pre-
senter of science programs and at the same time as an old
musician and Cox provided consulting in physics for the movie
Sunshine in 2007. He still presents a program at BBC Radio
where he answers guestions on physics.

CONTRIBUTORS

-

DIDEM ALTOP

Endeavor Tirkiye Genel Sekreteri ve Kurucusu
Endeavor Turkey General Secretary and Founder

Diinya Bankasi'da Kemal Dervis'in yonetiminde olan Magreb
tilkeleri ve Tiirkiye “Giimriik ve Ozellestirme Analisti” olarak
is hayatina atilmistir. 2001 yilinda ECOM Danismanlik sirketini
kurmustur.

She started working at the World Bank within the department
of Maghreb countries and Turkey under the supervision of Ke-
mal Dervis as a “Customs and Privatization Analyst”. In 2001,
she founded the company ECOM Consultancy.

VUSLAT DOGAN SABANCI

Hirriyet Gazetesi Yonetim Kurulu Baskani
Hirriyet Newspaper Executive Board Chairperson

Gorev yaptig! sure icerisinde Hurriyet, Turkiye ve faaliyet
gosterdigi diger ulkelerde dijital alanda biyik yatirimlar yap-
mistir. Aile ici siddet, kadinlarin parlementer yasama katilimi
ve kiz cocuklarinin egitimi konularindaki calismalariyla, Tur-
kiye'de insan haklari ve cinsiyet esitligi alanlarinda etkili bir
isim olmustur.

During her time, Hirriyet has made significant investments
in the digital field within Turkey and other countries where it
conducts business. She has become a prominent name within
the human rights and gender equality fields in Turkey owing
to her works on domestic violence, women's participation in
parliamentary life and the education of girls.
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ALi SAYDAM

Bersay iletisim Grubu Yénetim Kurulu Onursal
Baskani

Bersay Communications Group Executive Board
Honorary Chairman

1978 yilindan bu yana basin ve medya sektérinde muhabir,
kdse yazari, TV yapimci ve sunucusu gorevlerini yuriten
Saydam Bersay iletisim Grubu Onursal Baskanhigi yanin-
da Bahcesehir Universitesi iletisim Fakiiltesinde dgretim
gorevlisidir.

Saydam worked as a reporter, columnist, TV producer and
presenter within the media and press industry since 1978
and he is currently the honorary chairman of Bersay Commu-
nications Group and a faculty member at Bahcesehir Univer-
sity’s Faculty of Communication.

GUVEN BORCA

Markam A.S. kurucu Ortagi ve Ydneticisi
Markam A.S. Founding Partner and Manager

Turkiye'nin ilk marka danismani. Marka ve pazarlama
konusmalari yapiyor, egitimler veriyor. Yayinlanmis yedi
kitabi bulunuyor, en bilinen kitabi “Bu topraklardan diinya
markasi cikar mi?” Markam AS’nin kurucusu.

Turkey's first brand consultant. He gives speeches and cours-
es regarding brands and marketing. He has seven books pub-
lished so far, the most renowned among them is his book en-
titled “Can a Global Brand Bloom from These Lands?” He is the
founder of Markam A.S.

TURKIYE INOVASYON HAFTASI
2014

JACOB BENBUNAN

Saffron Brand Consultants CEQ’su
Saffron Brand Consultants CEO

2001'de Wally Olins ile beraber Saffron’t net bir sav ile
kurdu: “Brand is the promise of an experience delivered.”
Glnumuzde, uluslararasi marka dinyasinca taninan unli bir
isimdir.

He founded Saffron together with Wally Olins in 2001 with a
clear assertion: “Brand is the promise of an experience de-
livered.” Nowadays, he is a famous name recognized by the
international brand world.

DR. M. iBRAHIM TURHAN

Borsa istanbul Yénetim Kurulu
Borsa Istanbul Executive Board Chairperson and
Chief Executive Officer

2008 tarihinde TCMB Baskan Yardimcisi olarak atandi. Kiel
Enstitlist - Kiresel Ekonomi Sempozyumu'nun Liderler Gru-
bu ve Danisma Kurulu tyesidir. LSE Avrupa Enstitiisi biinye-
sinde TCMB adina danisma kurulu tyeligini sirdirmektedir.
He was appointed as the Vice Chairperson of the Central Bank
of Turkey in 2008. He is a member of the Leaders Group and
Business Advisory Board of the Kiel Institute Global Economic
Sympaosium. He is also a member of the consultative commit-
tee representing the Central Bank of Turkey with the Europe-
an Institute of London School of Economics (LSE).
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TURGAY ADIYAMAN

Saffron Brand Consultants Tiirkiye ve Orta Asya
Direktérd

Saffron Brand Consultants Turkey and Central Asia
Director

Sirasiyla UNILEVER, TURKCELL ve VODAFONE'da gorev yapti.
2007'de Bilgi Universitesinde yari zamanli MBA &gretim
Uyeligi gorevini yurattd. Saffron Brand Consultants Tirki-
ye ve Orta Asya Direktord, Brand Is You Marka Danismanlik
Ajansi kurucu ortagidir.

He worked at UNILEVER, TURKCELL and VODAFONE respec-
tively. In 2007, he was a part-time lecturer at the MBA pro-
gram at Bilgi University. He is the Turkey and Central Asia
Director of Saffron Brand Consultants and the founding part-
ner of Brand Is You Brand Consultancy Agency.

MICHAEL WEISS

AT Kearney, Partner
AT Kearney, Partner

Glvenilir bir danisman ve strateji uzmani olarak Weiss,
CXQ'lara; sirketleri yonetmede pazarin yeniden konum-
landiriimasi, inovatif is modelleri, buyime stratejileri, Turk
ve uluslararasi marketlerdeki maliyet rekabeti glici konu-
larinda yardimci olmaktadir.

As a reliable consultant and strategy expert, Weiss assists
CXOs in managing companies on issues such as reposition-
ing of the market, innovative business models, growth strat-
egies, competitive capacity for costs within the Turkish and
international markets.

CONTRIBUTORS

MUJGAN CETIN

inovasyon Yénetimi Danismani, SISTEM Yénetim
Danismanhgi

Innovation Management Consultant, SYSTEM
Management Consulting

Avrupa Birligi'nin 2014 yilinda ilk defa verdigi IMProve
Akademi Uluslararasi inovasyon 8diiliinii Tirkiye'nin kazan-
masina olanak saglamistir. Avrupa Birligi Horizon 2020 pro-
graminda Business Coach olarak gorev yapmaktadir.

Owing to her efforts, Turkey won the IMP®rove Academy Inter-
national Innovation award that was given for the first time in
2014 by the European Union. She serves as a Business Coach
within the Horizon 2020 Program of the European Union.

i

MARTIN RUPPERT

Managing Director/ IMP3rove - Avrupa inovasyon
Yonetimi Akademisi

Managing Director/ IMP3*rove - Europe Innovation
Management Academy

Dinya Ekonomik Forumu'nun “Fostering Innovation-Driv-
en Entrepreneurship in Europe” projesini ve bu kapsamda
cesitli inovasyon ile endiistri projelerini ynetmistir. ino-
vasyon ve inovasyon yonetimiyle ilgili danismanlik hizmeti ve
teknik destek veren sirketinde karar alici pozisyondadir.

He has managed the “Fostering Innovation-Driven Entrepre-
neurship in Europe” project implemented by the World Eco-
nomic Forum and various innovation and industrial projects
under this scope. He is one of the decision-makers at his
company, which provides consulting services and technical
support for innovation and innovation management.
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LEVENT ALATLI

Genel Midir, Koza Yonetim A.S.
General Manager, Koza Yonetim A.S.

Temmuz 2007°den bu yana genel midurd ve ortagi oldugu
Koza Yonetim ve Servis A.S. 2014 yilinda International IM-
P3rove Award'a layik gordlmistir. CLIMA 2010°'da Dinya
Kongresi Genel Sekreteri olarak gérev yapmistir.

Koza Yonetim A.S., where he has been serving as the general
manager and partner since July 2007, waon the International
IMP3rove Award in 2014. He also served as the General Sec-
retary of World Congress during CLIMA 2010.

SALIH SARICAM

Miles&Smiles Programi Yonetim Midiri
Miles&Smiles Program Managing Director

THY gelir yonetimi biriminde, hat ve network analizleri, veri
madenciligi calismalari yapti. Su anda THY sadakat pro-
grami Miles&Smiles programinin yonetimi ve sirketin CRM
donisim surecinde de rol almaktadir.

He has conducted line and network analyses and data min-
ing studies within Turkish Airlines’ revenue management unit.
At the moment, he is the manager of Turkish Airlines’ loyalty
program Miles&Smiles and takes a role in the company’s CRM
transformation process.

TURKIYE INOVASYON HAFTASI
2014

DRS. GIJS VAN WULFEN

The Forth Innovation Method unun Kurucusu
Founder of the Forth Innovation Method

Linkedin’de 200.000°in tzerinde takipciyle 2013 yilinda Ul-
uslararasi En lyi 40 inovasyon Blogger’| arasina girerek
ticiincli secilmistir. inovasyon, yaraticilik ve tasarim konu-
larinda yetkin bir isim olan Gijs, insanlara ilham vererek on-
larin yaratici ve yenilikci olmalarini saglamaktadir.

With more than 200,000 followers on Linkedin, he was ranked
third among the Best 40 International Innovation Bloggers in
2013. As a competent name in innovation, creativity and de-
sign, Gijs inspires people ensuring that they are creative and
innovative.

T,

MEHMET ALi DUNDAR

ASML Optik Tasarim Miihendisligi Takim Lideri
ASML Optic Design Engineering Team Leader

Lisans ve yiiksek lisans egitimini Koc Universitesi Fizik
bolimiinde tamamladi. Eindhoven Teknoloji Universitesi'nde
nanofotonik ve yari iletken fizigi Gzerine doktora derecesi
almis, 2010 yilinda Harvard Universitesi'ne fotonik kristal
lazerleri lzerinde calismak icin davetli arastirmaci olarak
gitmistir.

He completed his undergraduate and postgraduate studies at
the Physics department of Koc University. He completed his
PhD on nanophotonics and semi-conductive physics at Eind-
hoven Technology University and in 2010, he went to Harvard
University as a visiting researcher to work on photonic crys-
tal lasers.
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MERT HiLMi iSERI

SwipeSense Kurucusu
SwipeSense Founder

Mert Hilmi iseri, istanbul Teknik Universitesi'nde basladigi
lisans egitimini Chicago'daki Northwestern Universitesi'nde
bitirmistir. Ogrenciyken kurdugu Design For America (DFA)
adli ilk girisimi 21 kamplsl kapsayacak kadar blyumustar.
Su anda Chicago’da 2012°de kurdugu SwipeSense adli sirke-
tin CEQ’lugunu yapmaktadir.

Mert Hilmi iseri started his undergraduate studies at Istanbul
Technical University and completed his degree at the North-
western University in Chicago. His first initiative, which he
founded as a student named Design for America (DFA) ex-
panded to include 21 campuses. Right now, he is the CEO of
the company SwipeSense he founded in 2012.

LEVENT ERDEN

Moderatér
Moderator

L'Oreal’in ilk Turk y6neticisi oldu. Pepsi‘nin son “pazar lideri’
oldugu dénemde Pepsi Co. Inter L'Orealin ilk Turk yoneticisi
oldu. Pepsi Co. International Ulke Miidiirii gérevinden sonra
kendi pazarlama danismanhgi sirketini kurdu.

He was the first Turkish executive of L'Oreal. After his Inter-
national Country Manager position at Pepsi Co., he established
his own marketing consultancy company. He is currently
teaching Marketing, Integrated Marketing Communication,
Advertisement and Consumer Behavior classes at Bilgi Uni-
versity’s MBA and e-MBA programs.

CONTRIBUTORS

TANZER BIiLGEN

Doktar CEQ'su
Doktar CEO

Turkiye ve Korfez ulkelerinde 8 yil ydnetim danismanligi, Ac-
centure ve Boston Consulting Group’un istanbul ofislerinde
proje yoneticiligi gorevlerinde bulunmustur. 2012 yilinda
zirai teknik bilgiye erisimde gliclik yasayan kiicik ve orta
olcekli ciftcilere hizmet etmek amaci ile Doktar’t kurmustur.
He served as a managing consultant for 8 years both within
Turkey and Gulf countries and as a project manager at the
Istanbul offices of Accenture and Boston Consulting Group.
He founded Doktar in 2012 with the aim to serve the small and
medium scale farmers who have difficulties accessing agri-
cultural technical information.

EMRECAN DOGAN

ScoreBeyond CEO’su
ScoreBeyond CEO

Amazon Kindle'da Uriin gelistirme liderligi, Procter & Gam-
ble’da pazarlama mudurligi ve McKinsey & Co. New York
ofisinde danismanlik gérevlerinde bulunmustur. iki sene
icinde 189 llkede 6grenci agi olusturan ve ABD'de 11 bind-
en fazla okulda kullanilan ScoreBeyond isimli mobil egitim
yazilimini gelistirmistir.

He served as a product development leader at Amazon Kindle,
marketing manager at Procter & Gamble and as a consultant
at the New York office of McKinsey & Co. He developed the
mobile education software named ScoreBeyond used in more
than 11 thousand schools in the US and formed a student net-
work in 189 countries within two years.
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YENAL GOKYILDIRIM

LCW Uluslararasi Magazacilik Genel Midiiri
LCW International Retail General Manager

3M, Honda ve Singapur Havayollari gibi uluslararasi sir-
ketlerde Ust diizey goérevlerde bulunmustur. Philips Bati
Avrupa ve Kuzey Amerika'dan sorumlu Bagkanlik gérevini
yurdtmustir. Subat 2013'ten bu yana LC Waikiki Uluslarar-
asl Magazacilik Genel Midiri pozisyonunda bulunmaktadir.

He worked at senior management positions within various
international companies including 3M, Honda and Singapore
Airlines. He also worked as the Director for Western Europe
and North America at Phillips. He has been the General Man-
ager of LC Waikiki International Retail since February 2013.

PAULINE VAN DONGEN

Pauline van Dongen Tasarim yaratici Direktori
Pauline van Dongen Design Creative Director

2010 yilinda kendi kadin giyim markasini yaratmistir. Esnek
solar hicrelerinin moda ile entegrasyonunu gosteren
tasarim serisi “Wearable Solar” ile uluslararasi alanda biyiik
ilgi gérmustir. Paris Showroom ‘Florence Deschamps’
araciligiyla kadin giyim koleksiyonlari tasarlamaktadir.

She created her own women’s apparel brand in 2010. She has
attracted significant interest worldwide with the design se-
ries “Wearable Solar” showing the integration of flexible solar
cells with fashion. She designs women’s apparel collections
through Paris Showroom ‘Florence Deschamps’.

TURKIYE INOVASYON HAFTASI
2014

AYSE BiRSEL

Deconstruction: Reconstruction Baskani
Deconstruction: Reconstruction Chairperson

2000 yilinda, ABD'nin en yaratici 1000 insanin arasina girmis,
Tasarimlari Museum of Modern Art, Cooper Hewitt Design
Museum ve Philadelphia Design Museum koleksiyonlarina
alinmistir. Tiirkiye'de inovasyon danismanh@i yapmaktadir.
She was selected as one of the most creative 1000 people
in the US in 2000 and her designs were displayed within the
collections at Museum of Modern Art, Cooper Hewitt Design
Museum and Philadelphia Design Museum. She is providing in-
novation consulting services in Turkey.

FUNDA ERDIN

Salesforce It Ticaret Direktori
Salesforce, Director of IT Commerce

Satis, satis verimliligi, destek servisleri alanlarinda ve dis
musterilerin de kullandigi Destek ve Egitim Portali'nin Grin
yoneticiligini yapmistir. Salesforce.com’'dan Yénetim, ileri
Yoénetim, Gelistirici, Servis Bulut Bilisim Danismani, Satis Bu-
lut Bilisim Danismani sertifikalarina sahiptir.

She has served as a product manager in sales, sales produc-
tivity and support services as well as the Support and Educa-
tion Portal also used by the customers abroad. She has Man-
agement, Advanced Management, Developer, Service Cloud
Informatics Consultant and Sales Cloud Informatics Consult-
ant certificates from Salesforce.com.
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DAAN ROOSEGAARDE

Studio Roosegaarde’in Yaratici Direktori
Creative Director of Studio Roosegaarde

En etkili Hollandal Yesil Lider olarak Sustainable Trouw
100'de ilk 5°e girmis ve 2015 Kunstweek tarafindan yilin ye-
tenegi secilmistir. Forbes and Good 100 tarafindan Yaratici
Degisim Olusturucusu olarak secilmistir.

As the most influential Dutch Green Leader he was selected
among the top 5 in Sustainable Trouw 100 and selected as
Talent of the Year 2015 by Kunstweek. He was also selected
by Forbes and Good 100 as a creative change maker.

DAVID HANSON

Hanson Robotics Kurucusu ve CEO’su
Hanson Robotics Founder and CEOQ

Yapay zekasi, duygulari ve mimikleri olan insan benzeri ro-
botlar yapmaktadir. Robotlari, otizm tedavisi ve bilim egitimi
gibi arastirmalar icin kullaniliyor, kar amaci gitmeyen Canli
Makineler Girisimi'ni (IAM) kurmustur.

He develops and manufactures humanlike robots with an ar-
tificial intelligence, emations and mimics. His robots are used
for research purposes such as the treatment of autism and
science education and he founded the non-profit organization
Initiative for Awakening Machines (IAM).

CONTRIBUTORS

BERTRAND PICCARD

Solar Impulse Projesi Baskani
Solar Impulse Project President

1985 yilinda akrobatik delta planér vyarislarinda Avru-
pa Sampiyonu olmustur. Solar Impulse isimli uzun men-
zilli glines enerijili ucak, ilk kitalararasi ucusunu 2012'de
gerceklestirmistir. Basta Fransiz Devleti Onur Nisani (Legion
d'Honneur) olmak tizere bircok madalya ile édllendirilmistir.
He became the European hang-glider aerobatics champion in
1985. In 2012, the solar-powered, long-range aircraft named
Solar Impulse made its first intercontinental flight. He was
awarded with several honors including the Légion d'Honneur
of France.

VAHAP MUNYAR

Hirriyet Gazetesi Kése Yazari
Hurriyet Newspaper Columnist

1970 yihindan beri gazetecilik yapiyor. Tirkiye Gazeteciler
Cemiyeti'nde (TGC) Baskanvekilligi gérevini yuritiyor. Ay-
rica Turkiye Odalar ve Borsalar Birligi (TOBB) biinyesinde
kurucu baskanligini yaptigi Medya ve iletisim Meclisi'nde de
Baskan Yardimcisi olarak katkilarini siirdiriyor.

He has been a journalist since 1970. He is also the Deputy
President of the Turkish Journalists’ Society. He also serves
as the Vice President of the Media and Communication As-
sembly, where he was also the founding president, within the
auspices of the Turkish Union of Chambers and Commaodity
Exchanges (TOBB).
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GULDEN YILMAZ

Koton Kurucu Ortak ve Yonetim Kurulu Uyesi
Koton Founding Partner and Executive Board
Member

2008 yilinda Ekonomist Dergisi Yilin Kadin Girisimcisi katego-
risinde birinci olmustur. Tirkiye Giyim Sanayicileri Dernegi
(TGSD) Yonetim Kurulu Baskan Yardimciligi, Tirkiye Odalar
ve Borsalar Birligi (TOBB) Genc Girisimciler Yonetim Kurulu
Uyeligi, Tirkiye Is Kadinlari Dernegi (TIKAD) Yénetim Kuru-
lu Uyeligi ve Global Girisimcilik Haftasi Platformu Baskanlig
gorevlerini yiritmektedir.

She was ranked first in the category of the Women Entre-
preneur of the Year by the magazine Ekonomist in 2008. She
also serves as the Executive Board Vice Chairperson of the
Turkish Assaciation of Clothing Industrialists (TGSD), Young
Enterpreneurs Executive Board Member of the Turkish Union
of Chambers and Commodity Exchanges (TOBB), Executive
Board Member of the Turkish Business Women Assaciation
(TIKAD) and the President of the Global Enterpreneurship
Week Platform.

UMIT LEBLEBICI

TEB Genel Midiria
TEB General Manager

2013'ten bu yana TEB Genel Midiiri olarak gérev yapan Leb-
lebici, ayni zamanda Tirkiye Bankalar Birligi (TBB) Yonetim
Kurulu Baskan Vekili‘'dir.

Leblebici who has been serving as the General Manager of
TEB since 2013, is also the Executive Board Deputy Chairper-
son of the Banks Association of Turkey (TBB).

TURKIYE INOVASYON HAFTASI
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RANIA ROSTOM

General Electric MENAT, inovasyon ve Kurumsal
iletisim Baskani

General Electric MENAT, Chief Innovation and
Corporate Communications Officer

Orta Dogu, Kuzey Afrika ve Tirkiye icin dnde gelen inovasyon
stratejilerinden sorumludur. Misterilerin; inovatif ve isbir-
likci gorislerindeki ve sireclerdeki zorluklarina ¢céziim bul-
maya odaklanmistir. Ayrica MENAT icin; General Electric’in,
Ecomagination (Ekoloji ile Hayal Giiclinin Birlesmesi) ve
Healthymagination siireclerini ydnetmektedir.

She is responsible for the leading innovation strategies for
the Middle East, North Africa and Turkey. She is focused on
finding solutions to the challenges faced by the clients in in-
novative and collaborative perspectives and processes. Ad-
ditionally, she manages the Ecomagination (Combination of
Ecology and Imagination) and Healthymagination processes
or General Electric in MENAT.

GOKHAN OGUT

Vodafone Tiirkiye CEO'su
Vodafone Turkey CEO

2013'ten bu yana Vodafone Tiirkiye'nin icra Kurulu Baskani
olarak calismaktadir. Halen BUVAK (Bogazici Universitesi
Vakfi) Yonetim Kurulu Uyesi ve TUSIAD (Tiirk Sanayicileri
ve isadamlari Dernegi) Uyesi‘dir. Capital Dergisi tarafindan
2010 yilinda “Yilin Pazarlamacisi” secilmistir.

Since 2013, he has been serving as the CEO of Vodafone Tur-
key. He is still an Executive Board Member of BUVAK (Bogazigi
University Foundation) and a member of TUSIAD (Turkish In-
dustrialists and Businessmen Association). He was selected
as the “Marketing Expert of the Year” by Capital Magazine in
2010.
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EKBER ONUK

Onuk Tasit Sanayii Ltd. CEQ’su
Onuk Tasit Sanayii Ltd. CEO

1986 yilinda kompozit yiksek hizli tekne tasarim / tretimi
yapmak lzere Yonca Teknik A.S.yi kurmustur. 1994 yilinda
oglu Kaan Onuk’la birlikte Onuk Tasit Sanayii Ltd.i kurmus
ve ONUK MRTP hiicumbot konseptini ortaya koyarak MRTP
hiicumbotlari tasarim ve mihendisligini tamamlamistir.

He founded Yonca Teknik A.S. in 1986 in order to design / man-
ufacture composite high speed boats. In 1994, he founded
Onuk Tasit Sanayii Ltd. with his son Kaan Onuk and by estab-
lishing ONUK MRTP torpedo boat concept, he completed the
design and engineering of MRTP torpedo boats.

/
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ALi SABANCI

Esas Holding Yonetim Kurulu Uyesi
Esas Holding Executive Board Member

2005 yilinda Pegasus Havayollari Yénetim Kurulu Baskani
olarak goreve baslamistir. Official Airline Guide (OAG)
tarafindan hazirlanan raporda 2011, 2012, 2013 yillarinda
tarifeli ucus gerceklestiren Avrupa’nin en bilylk 25 hava
yolu arasinda “Avrupa’nin En Hizli Bilyliyen Havayolu” olarak
gosterilmistir.

He started his career as the Executive Board Chairman of Pe-
gasus Airlines in 2005. Within the report prepared by Official
Airline Guide (OAG), Pegasus Airlines is shown as “Europe’s
Fastest Growing Airline” among the largest 25 airline com-
panies in Europe making scheduled flights in 2011, 2012 and
2013.

CONTRIBUTORS

MEHMET PEKARUN

SABANCI HOLDING SANAYi GRUP BASKANI
Sabanci Holding Industrial Group President

HAKAN BAYMAN

Brisa Bridgestone Genel Miduri
Brisa Bridgestone General Manager

Henkel, Coca Cola, Marsa, Borusan deneyimleriin ardindan
2009 yilindan bu yana Brisa'da Genel Miduirlik gorevini
yuratayor.
Following his positions at Henkel, Coca Cola, Marsa and Boru-
san, he has been working as the General Manager of Brisa
since 2008.

RON KELLER

Hollanda Kraliyet Biyiikelcisi
Ambassador Of The Kingdom Of The Netherlands
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LEVENT CAKIROGLU

Koc Holding A.S. Dayanikl Tiketim Grb. Baskani ve
Arcelik Genel Madiri

Koc Holding A.S. Consumer Durables Grp.
President and CEO of Arcelik

Koc Holding’e 1998 yilinda Mali Grup Koordinatéri olarak
katilmistir. Koctas ve Migros Genel Mudirligl gérevlerinin
ardindan 2008 yilinda Arcelik Genel Miadird olarak atan-
mistir. Bu goérevine ek olarak, Nisan 2010'dan bu yana Kog
Holding Dayanikli Tiiketim Grubu baskani olarak gorev yap-
maktadir.

He joined Koc Holding in 1998 as the Coordinator of Financial
Group. Following his positions as Koctas and Migros General
Manager, he was appointed as the CEO of Arcelik in 2008. In
addition to this role, he has been working as the president of
the Consumer Durables Group within Koc¢ Holding since April
2010.

HASAN ASLANOBA

Aslanoba Capital Baskani
Aslanoba Capital Founding Chairman

1990°da aile sirketi Erikli Su'da CEO olarak calismaya
basladi. 2006°da, Erikli Su ile Nestle Waters arasinda Tirkiye
ortakligini gerceklestirdi. 2012°de ortakliktaki CEO gorevin-
den ayrildi. Melek yatirimci olarak, bugiine kadar toplam 9
yatirim yapti.

He started working as CEO at Erikli Water, his family business
in the water industry, in 1990. In 2006, under his leadership,
Erikli Water partnered its Turkish operations with Nestle Wa-
ters. In 2012, he left his role as CEO in the partnership. He has
made 9 investments in total until today as an angel investor.

TURKIYE INOVASYON HAFTASI
2014

EMRE KURTTEPELI

Galata Business Angels Yonetim Kurulu Baskani
Galata Business Angels Executive Board Chairman

26 milyon kullanici ile en blylik Turk internet platformu olan
Mynet Grubu'nun kurucusu ve baskanidir. Tirkiye'nin en
onemli melek yatirimci agi olan Galata is Melekleri (GBA)
Baskanligini yapmaktadir.

He is the founder and chairman of Mynet Group, which is the
largest Turkish internet platform with 26 million users. He is
also the Chairman of Galata Business Angels (GBA), Turkey's
most important angel investor network.

BURAK AYDIN

Intel Tirkiye Genel Miduru
Turkey Country Manager at Intel Corporation

2006 yilinda Intel Turkiye ailesine katilmis, yenilikci projelerin
hayata gecirilmesi icin kamu, STK ve 6zel sektor isbirlikleri
ile 6nemli calismalar yiriatmustir. Temmuz 2011°de Intel
Tlrkiye Genel Madurluga gérevine getirildi.

He has joined Intel Turkey family in 2006 and established sig-
nificant collaborations with the public, civil society and private
sectors regarding the realization of innovative projects. In
July 2011, he was appointed as Intel Turkey’s Country Man-
ager.
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TURKIYE INOVASYON HAFTASI BEYIN TAKIMI

TAHSIN OZTiRYAKI

Tiirkiye Ihracatcilar Meclisi Bagkan Vekili

Tiirkiye inovasyon Haftasi Organizasyon Komite Baskani
Turkish Exporters Assembly Deputy Chairman Turkey

Innovation Week Organization Committee Chairman

Lise yillarindan bu yana is hayatinda olan Oztiryaki, Oztirya-
kiler A.S.de Murahhas Uye olarak gérev yapmakta, ayrica
Tirkiye ihracatcilar Meclisi Yonetim Kurulu Uyeligi, istanbul
Demir ve Demirdisi Metaller ihracatcilari Birligi Baskanligi ve
istanbul Ticaret Odasi Meclis Uyeligi gdrevlerini de siirdiir-
mektedir.

Oztiryaki, who has been actively engaged in business life sin-
ce his high school years, works as a Managing Director at
Oztiryakiler A.S., additionally he serves as a member of the
Executive Board of Turkish Exporters Assembly, as the pre-
sident of Istanbul Ferrous & Non-Ferrous Metals Exporters’
Assaciation and as an assembly member of Istanbul Chamber
of Commerce.

SULEYMAN KOCASERT

Tiirkiye ihracatcilar Meclisi Baskan Vekili
Turkish Exporters Assembly Deputy Chairman

is hayatina 6zel sektdrde ydneticilik gdreviyle baslayan Koca-
sert, Modeko Tekstil'in sahibidir. 2010 yilindan bu yana DENIB
Baskanligi'ni yiiriitiiyor. Ayni zamanda TiM Hazir Giyim Kon-
seyi Baslan vekilligi gérevini de Ustlenmistir.

Kocasert started his career with a managerial position in the
private sector and he is the owner of Modeko Tekstil. He is
also the President of DENIB since 2010. At the same time, he
serves as a deputy chairman of TIM Garment Council.

TURKIYE INOVASYON HAFTASI
2014

OMER BURHANOGLU

Tiirkiye ihracatcilar Meclisi Yonetim Kurulu Uyesi
Turkish Exporters Assembly Executive Board
Member

1960°da Trabzon'da dogan Burhanoglu, Tasit Araclari Yan
Sanayii Dernegi TAYSAD'In Yénetim Kurulu Baskanligi, TiM
Yonetim Kurulu Uyeligi, Uludag Otomotiv Endiistrisi ihracat-
cilari Birligi Baskan Yardimciligi gérevlerini ytratiyor.

Born in Trabzon in 1960, Burhanoglu serves as the Executi-
ve Board Chairperson of TAYSAD, Association of Automotive
Parts and Components Manufacturers, as a member of the
Executive Board of TIM and as the Vice President of Uludag
Automotive Industry Exporters Assaociation.

ADNAN DALGAKIRAN

Tiirkiye ihracatcilar Meclisi Yonetim Kurulu Uyesi
Turkish Exporters Assembly Executive Board
Member

Dalgakiran Kompresor firmasi Yonetim Kurulu Baskanligi
gorevini siirdiirmektedir. Ayrica Orta Anadolu Makine ihra-
catcilari Birligi Yonetim Kurulu Baskanlig, iSO Meclis Uyeligi,
Tiirkiye ihracatci Meclisi icra Kurulu Uyeligi ve TOBB Makine
Sektori Kurulu Uyeligi gérevlerini de yiritmektedir.

He continues to serve as the President of the Executive Board
of the company, Dalgakiran Compressor. In addition to this, he
is the Executive Board Chairman of Central Anatolian Export-
er Associations, as an assembly member of ISO, as a member
of the Board of Auditors of Turkish Exporters Union and as a
member of TOBB Machine Industry Board.

40



41

2014
TURKEY INNOVATION WEEK

ALi OZINGND
Tirkiye ih_racatt;llar Meclisi Yonetim Kurulu
Muhasip Uyesi

Turkish Exporters Union Executive Board
Treasurer Member

Orta Anadolu Cimento, Cam, Seramik ve Toprak Uriinleri
ihracatcilari Birligi'nde ic dénem ydnetim kurulunda yer al-
diktan sonra tekrar baskan secilen Ali Ozindnii ayni zamanda
TiM Yénetim Kurulu Uyeligini stirdirmektedir.

After serving on the executive board of Cement, Glass, Se-
ramic and Soil Products Exporter’s Association for three
terms, Ali Ozindnii was again elected as the president and still
continues to serve as an Executive Board Member of TIM.

BURAK SERTBAS

Tiirkiye ihracatcilar Meclisi Denetim Kurulu Uyesi
Turkish Exporters Assembly Board Member

Demotekts Tekstil Kurucusu Sertbas, Ege B. Sanayi Odasi
Meclis Uyeligi, Ege Hazir Giyim ve Konfeksiyon ihracatcilar
Birligi Yonetim Kurulu Baskan Yardimciligi ve TiM Denetim
Kurulu Uyeligi gérevlerini yiiriitmektedir.

Founder of Demotekts Tekstil, Sertbas serves as a council
member of Aegean Chamber of Industry, as the Vice Chair-
person of the Executive Board of Aegean Garment and Ready-
Made Clothing Exporters’s Association and as a member of
the Board of Auditors of TIM.

TURKEY INNOVATION WEEK BRAIN TEAM

SABRI UNLUTURK

Tiirkiye ihracatcilar Meclisi Denetim Kurulu Uyesi
Turkish Exporters Assembly Board Member

Ege Universitesi Miihendislik Fakiiltesi mezunu olan Unlitiirk,
1987’de tekstil ve konfeksiyon sektériine girdi. 2006'da Ege
Tekstil ve Hammaddeleri ihracatcilari Birligi Yonetim Kurulu
Baskanligi'na secilen Unliitiirk‘iin Ege Sanayicileri ve isadam-
lari Dernegi Uyeligi de bulunuyor.

Having graduated from Ege University’s Engineering Faculty,
Unliitiirk entered the textile and garment industry in 1987.
Elected as the Executive Board Chairman of Aegean Textile
and Raw Materials Exporters Association in 2006, Unliitirk
is also @ member of Aegean Industrialists and Businessmen
Association.

MURAT AKYUZ

Tiirkiye ihracatcilar Meclisi Yonetim Kurulu Uyesi
Turkish Exporters Assembly Executive Board
Member

Akyiiz, 1999-2001 yillari arasinda ABD San Diego‘daki KCG
Consulting Group‘ta Similasyon Mulhendisi olarak caligt.
2001 yilinda Akylz Plastik’te gorev almaya baslayan Murat
Akyiiz, 2006°dan bu yana istanbul Kimyevi Maddeler ve Ma-
mulleri ihracatcilari Birligi Baskanligi gérevini yiiriitiiyor.
Akylz worked as a Simulation Engineer at KCG Consulting
Group located in San Diego, USA between 1999 and 2001.
Murat Akyiz started working at Akyiz Plastik in 2001 and
since 2006, he has been serving as the President of Istanbul
Chemicals and Chemical Products Exporters’ Association in
Istanbul.
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TURKIYE INOVASYON HAFTASI
2014

Inovalig Inovasyon
Sampiyonlari Odul Toreni
Innova-League Champions Of
Innovation Award Ceremony
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Tirkiye ihracatcilar Meclisi ve uluslararasi
yonetim danismanhgi firmasi A.T. Kearney'nin
isbirligiyle ilk kez bu sene gerceklestirilen, Tur-
kiye'nin ilk inovasyon yetenegi degerlendirme ve
gelistirme programi inovaLig'in 2014 yili sampi-
yonlari édullerini Cumhurbaskani Recep Tayyip
Erdogan‘dan ald..

inovalig, Turkey's first innovation capability
evaluation and development program has been
carried out this year with the collabration of
Turkey Exporters Assembly and AT Kearney, an
international management consulting firm. 2014
champions of Inovalig received their awards
from President Recep Tayyip Erdogan.
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INOVASYON ODULLERI TURKIYE INOVASYON HAFTASI
2014

“Inovasyon Stratejisi”
Kategori Odulleri

Awards For The “Innovation
Strategy” Category

1. ARCELIK

ayonu Ve Kulturu Inci Aku
Jonqgusu Vestel Elextromk

avnaklar ;:.’

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda bu yil ilk The grand prize of Innova-League Champions of Innovation Award

kez diizenlenen inovaLig inovasyon Sampiyonlari Gdiil Téreni'nde Ceremony that was organized for the first time this year with-

birincilik 6dilini “inovasyon Stratejisi” kategorisinde Arcelik in the context of “Turkey Innovation Week 2014 Istanbul” for the

adina Koc Holding Dayanikh Tiketim Grubu Baskani ve Arcelik category of “Innovation Strategy” was awarded to Koc Holding

Genel Midird Levent Cakiroglu ald. Consumer Durables Group President and CEO of Arcelik Levent
Cakiroglu on behalf of Arcelik.
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“Inovasyon Stratejisi”
Kategori Odulleri

Awards For The “Innovation
Strategy” Category

2. TOFAS
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“Inovasyon Stratejisi” kategorisinde ikincilik 6diili Tofas Genel The second place award in the category of “Innovation Strategy”

Midird Kamil Basarana, Genclik ve Spor Bakani Akif Cagatay was given to the CEQ of Tofas Kamil Basaran and the award was

Kilic ve Tirkiye ihracatcilar Meclisi Baskani Mehmet Bilyiikeksi presented by the Minister of Youth and Sports Akif Cagatay Kilic

tarafindan takdim edildi. and the President of the Turkish Exporters Assembly Mehmet
Bulyukeksi.
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“Inovasyon Stratejisi”
Kategori Odulleri

Awards For The “Innovation
Strategy” Category

3. PROCTER & GAMBLE

Inovasyon Dongusu  Der

Inovasyon Kaynaklan Bns

MNar

“inovasyon Stratejisi” kategorisinde clincilik 8dilii Procter
& Gamble adina Tiirkiye ve Kafkasya inovasyon Direktori Lale
Kofa, Genglik ve Spor Bakani Akif Cagatay Kilic ve Tiirkiye ihra-
catcilar Meclisi Baskani Mehmet Bulyikeksi tarafindan takdim
edildi.

The third place award in the category of “Innovation Strategy”
was given to Turkey and Caucasus Innovation Director Lale Kof on
behalf of Procter & Gamble and the award was presented by the
Minister of Youth and Sports Akif Cagatay Kilic and the President
of the Turkish Exporters Assembly Mehmet Blylkeksi.
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“Inovasyon Organizasyonu ve
Kaltarid™ Kategori Odilleri
Awards for the “Innovation

Organization and Culture”

Category

1. INCI AKU

FLAE FIE T -.:l-|| LB SR I BARLLAR L

svon Dondg:

“inovasyon Organizasyonu ve Kiiltiirii” kategorisinde birincilik
ddiliine inci Ak layik gériildi. Cumhurbaskani Recep Tayyip Er-
dogan tarafindan takdim edilen 6diilii inci Holding Ynetim Kuru-
lu Baskani Perihan inci aldi.

The grand prize for the category of “Innovation Organization and
Culture” was awarded to inci Akli. The award was presented by
the President of the Republic of Turkey Recep Tayyip Erdogan to
inci Holding Executive Board Chairperson Perihan inci.
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“Inovasyon Organizasyonu ve
Kaltard™ Kategori Odilleri
Awards for the “Innovation
Organization and Culture”
Category

2. HEXAGON MUHENDISLIK

d =l

Ienevildyd

“inovasyon Organizasyonu ve Kiiltiiri” kategorisinde ikincilik The second place award in the category of “Innavation Organi-

6dulu Hexagon Mihendislik Genel Midurd Tolga Dogancioglu‘ya, zation and Culture was given to the CEO of Hexagon Engineering

Genclik ve Spor Bakani Akif Cagatay Kilic ve Tiirkiye ihracatcilar Tolga Dogancioglu and the award was presented by the Minister

Meclisi Baskani Mehmet Biyiikeksi tarafindan takdim edildi. of Youth and Sports Akif Cagatay Kilic and the President of the
Turkish Exporters Assembly Mehmet BiyUkeksi.
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“Inovasyon Organizasyonu ve
Kaltard™ Kategori Odilleri

Awards for the “

Innovation

Organization and Culture”

Category

3. BASF KIMYA

Inovasyo
[reCr sy

INOVasYLR

“Inovasyon Organizasyonu ve Kiltiri” kategorisinde Gclncdiliik
0dUlt BASF Kimya adina Yapi Kimyasallari Tirkiye Genel Middaria
Bugra Kavuncu'ya, Genclik ve Spor Bakani Akif Cagatay Kilic ve
Tirkiye ihracatcilar Meclisi Bagkani Mehmet Biiylikeksi tarafindan
takdim edildi.

The third place award in the category of “Innovation Organization
and Culture was given to Construction Chemicals Turkey Coun-
try Manager Bugra Kavuncu on behalf of BASF Chemicals and the
award was presented by the Minister of Youth and Sports Akif
Cagatay Kilic and the President of the Turkish Exporters Assem-
bly Mehmet Blylkeksi.
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“Inovasyon Kaynaklari”
Kategori Odulleri

Awards for the “Innovation
Resources” Category

1. TEB

inovasyon alaninda gerek yurtici gerekse yurtdisinda bircok Having previously won several important prizes on innovation
dnemli 8diiliin sahibi olan TEB, inovasyon Kaynaklari katego- both in Turkey and abroad, TEB was also awarded with the first
risinde birinci oldu. Odiil, TEB Genel Midiri Umit Leblebici ‘ye prize for the category of Innovation Resources. The prize was
Cumhurbaskani Recep Tayyip Erdogan'dan tarafindan takdim presented to the Chief Executive Officer of TEB Umit Leblebici by
edildi. the President of the Republic of Turkey Recep Tayyip Erdogan.
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“Inovasyon Kaynaklari”
Kategori Odulleri

Awards for the “Innovation
Resources” Category

2. MIR ARGE

Genclik ve Spor Bakani Akif Cagatay Kilic ve Tiirkiye ihracatcilar The second prize for the category of “Innovation Resources”,

Meclisi Baskani Mehmet Biiyiikeksi tarafindan takdim edilen “in- which were presented by the Minister of Youth and Sports Akif
ovasyon Kaynaklari” kategorisi ikincilik 6dilt Mir Arge Yonetim Cagatay Kilic and the President of the Turkish Exporters Assem-
Kurulu Baskani ibrahim Mirmahmutogullari tarafindan alind. bly Mehmet Buytkeksi, was awarded to Mir RED Executive Board

Chairman ibrahim Mirmahmutogullar.
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“Inovasyon Kaynaklari”
Kategori Odulleri

Awards for the

“Innovation

Resources” Category

3. BRISA

“inovasyon Kaynaklari” kategorisinde (ciinciilik 6dili Brisa
adina Genel Midur Hakan Bayman'a Genglik ve Spor Bakani Akif
Cagatay Kilic ve Tiirkiye ihracatcilar Meclisi Baskani Mehmet
Biyikeksi tarafindan takdim edildi.

The third prize for the category of “Innovation Resources” was
awarded to the CEO of Brisa Hakan Bayman and the award was
presented by the Minister of Youth and Sports Akif Cagatay Kilig
and the President of the Turkish Exporters Assembly Mehmet
Buyukeksi.
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“Inovasyon Sonuclari”
Kategori Odulleri

Awards for the “Innovation
Results” Category

1. LABRIS NETWORKS

[ ]

ar i Ik M A

Labris Networks “inovasyon Sonuclari” kategorisinde Tiirki-

ye'nin inovasyon sampiyonu olurken, 8diilii Labris Network Genel
Mudurd Seckin Gurler ald.

While Labris Networks had won the championship of Innovation in
Turkey for the category of “Innovation Results”, the award was
presented to Labris Network Chief Executive Officer Seckin Gur-
ler.
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INOVASYON ODULLERI

“Inovasyon Sonuclari”
Kategori Odulleri

Awards for the “Innovation
Results” Category

2. TRIODOR YAZILIM

iU Ve Kigllurg I"
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“inovasyon Sonuclar” kategorisinde ikincilik &dili Triodor  The second place award within the “Innovation Results” category

Yazilim Arge Yoneticisi Gonenc Secil Tarakcioglu'na, Genclik ve
Spor Bakani Akif Cagatay Kilic ve Tirkiye ihracatcilar Meclisi
Baskani Mehmet Buyukeksi tarafindan takdim edildi.

was presented to Triodor Software RED Director Génenc Secil
Tarakeioglu by the Minister of Youth and Sports Akif Cagatay Kilic
and the President of the Turkish Exporters Assembly Mehmet
Buyukeksi
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“Inovasyon Sonuclari”
Kategori Odulleri

Awards for the “Innovation
Results” Category

3. NANOVAK ARGE

“inovasyon Sonuclari” kategorisinde tciinciiliik 8diili Nanovak ~ The third prize for the category of “Innovation Results” was

Kurucu Genel Midurd Prof. Dr. Zafer Durusu’ya Genclik ve Spor awarded to Nanovak Ar-Ge Founding Manager Prof. Dr Zafer

Bakani Akif Cagatay Kilic ve Tiirkiye ihracatcilar Meclisi Bagkani Durusu and the award was presented from the Minister of Youth

Mehmet Blyikeksi tarafindan takdim edildi. and Sports Akif Cagatay Kilic and the President of the Turkish Ex-
porters Assembly Mehmet Blylkeksi
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“Inovasyon Déngiisi”
Kategori Odulleri
Awards for the “Innovation
Cycle” Category

1. VESTEL

“inovasyon Dongiisii” alaninda fark yaratan Vestel Elektronik On behalf of Vestel Electronics, which made a difference in the
adina, birincilik 6dilini Zorlu Holding Yénetim Kurulu Baskani field of “Innovation Cycle”, the first prize was presented to Zor-
Ahmet Nazif Zorlu, Cumhurbaskani Recep Tayyip Erdogan‘dan lu Holding Executive Board Chairperson Ahmet Nazif Zorlu by the
ald. President of the Republic of Turkey Recep Tayyip Erdogan.
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“Inovasyon Déngiisi”
Kategori Odulleri

Awards for the “Innovation
Cycle” Category

2. CILEK MOBILYA

IrvincRead

“inovasyon Déngiisii” kategorisinde ikincilik 6dil ise Cilek Mo- The second prize for the category of “Innovation Cycle” was

bilya adina Yonetim Kurulu Bagkani Muzaffer Cilek’e Genclik ve awarded to the Executive Board Chairperson of Cilek Mobilya Mu-

Spor Bakani Akif Cagatay Kilic ve Tirkiye ihracatcilar Meclisi zaffer Kilig. The award was presented by the Minister of Youth

Baskani Mehmet Buyukeksi tarafindan takdim edildi. and Sports Akif Cagatay Kilic and the President of the Turkish Ex-
porters Assembly Mehmet Blylkeksi.
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“Inovasyon Déngiisi”
Kategori Odulleri

Awards for the “Innovation
Cycle” Category

3. DENIZBANK

inovasvon Donogus Dianzhank

“inovasyon Déngiisii” kategorisinde lciinciiliik 6diili Denizbank  The third prize for the categary of “Innovation Cycle” was award-

adina Proje Yonetim Midird Serhan Salman’a, Genglik ve Spor ed to the Program Management Office Department Head of Den-

Bakani Akif Cagatay Kilic ve Tiirkiye ihracatcilar Meclisi Bagkani izbank Serhan Salman. The award was presented by the Minister

Mehmet Blyikeksi tarafindan takdim edildi. of Youth and Sports Akif Cagatay Kilic and the President of the
Turkish Exporters Assembly Mehmet Buyukeksi.
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Sponsorlara

INNOVATION AWARDS

Tesekkur Plaketi
Acknowledgement Plaque
for the Sponsors

ARCELIK

Tirkiye inovasyon Haftasi 2014'ln stratejik partnerlerinden
Arcelik adina tesekkir plaketini Koc Holding Dayanakh tiket-
im Grubu Baskani ve Arcelik Genel Mudurid Levent Cakiroglu,
Ekonomi Bakani Nihat Zeybekci ve TiM Genel Baskani Mehmet
Blylkeksi‘den aldi.

Koc Holding Consumer Durables Group President and CEO of
Arcelik Levent Cakiroglu received the recognition plague on behalf
of Arcelik, one of the strategic partners of Turkey Innovation Week
2014, from the Minister of Economy Nihat Zeybekci and TIM Pres-
ident Mehmet BuyUkeksi.
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Sponsorlara

Tesekkur Plaketi
Acknowledgement Plaque
for the Sponsors

TEB

Tirkiye inovasyon Haftasi 2014%iin stratejik partnerlerinden The recognition plague for another strategic partner of Turkey
TEB adina tesekkiir plaketi TEB Genel Midiiri Umit Leblebici'ye Innovation Week 2014, TEB, was presented to TEB Chief Executive
Ekonomi Bakani Nihat Zeybekci ve TiM Genel Baskani Mehmet  Officer Umit Leblebici by the Minister of Economy Nihat Zeybekci
Buylkeksi tarafindan takdim edildi. and TIM President Mehmet Blytkeksi.
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Sponsorlara

Tesekkur Plaketi
Acknowledgement Plaque
for the Sponsors

THY

Tiirkiye inovasyon Haftasi 2014'in ulasim partneri THY adina  The recognition plague for Turkey Innovation Week 2014's trans-
tesekkir plaketi THY Yonetim Kurulu Baskani Hamdi Topcu'ya portation partner, THY, was presented to THY Executive Board
Ekonomi Bakani Nihat Zeybekci ve TiM Genel Baskani Mehmet Chairperson Hamdi Topcu by the Minister of Economy Nihat Zey-
Buylkeksi tarafindan takdim edildi. bekci and TIM President Mehmet Buyukeksi.
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Sponsorlara

Tesekkur Plaketi
Acknowledgement Plaque
for the Sponsors

SABANCI

Tirkiye inovasyon Haftasi 2014%iin stratejik partnerlerinden The recognition plague for another strategic partner of Turkey
Sabanci adina tesekkir plaketi Brisa Genel Mudiri Hakan Bay-  Innovation Week 2014, Sabanci, was presented to Brisa Chief Ex-
man‘a, Ekonomi Bakani Nihat Zeybekci ve TiM Genel Baskani Meh-  ecutive Officer Hakan Bayman by the Minister of Economy Nihat
met Buylkeksi tarafindan takdim edildi. Zeybekci and TIM President Mehmet Buyukeksi.
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Sponsorlara

Tesekkur Plaketi
Acknowledgement Plaque
for the Sponsors

NTV

Tiirkiye inovasyon Haftasi 2014°Gn medya sponsoru NTV adina  On behalf of the media sponsor of Turkey Innovation Week 2014,
tesekkir plaketi NTV Ekonomi Midird Gokay Otyam’a, Ekonomi  NTV, the recognition plague was accepted by Gékay Otyam and it
Bakani Nihat Zeybekci ve TiM Genel Baskani Mehmet Bilyilkeksi was presented by the Minister of Economy Nihat Zeybekci and TIM
tarafindan takdim edildi. President Mehmet Blylkeksi.
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Inovasyon Gundemine

Katki Odiilleri

Awards For Contribution
To The Innovation Agenda

inovasyon giindemine katkilarindan dolayi Hirriyet Gazetesin-
den Sefer Levent, Sabah’tan Seref Oguz, Milliyet Gazetesi'nden
Kadife Sahin, Aksam'dan Mehmet Ali Ergiin, Tirkiye Gazet-
esi'nden Metiner Sezer, Diinya Gazetesi'nden Hakan Giildag
ve Habertiirk'ten Seckin Urey ddiillerini TiM Baskani Mehmet
Buylkeksi'nin elinden aldi.

In recognition of their contributions to the innovation agenda,
Sefer Levent from Hurriyet Newspaper, Seref 0guz from Sabah,
Kadife Sahin from Milliyet Newspaper, Mehmet Ali Ergln from
Aksam, Metiner Sezer from Turkiye Newspaper, Hakan Glldag
from Diinya Newspaper and Seckin Urey from Habertiirk received
their awards from TIM President Mehmet BuyUkeksi.
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“AR-GE Liderligi”

INNOVATION AWARDS

“"RED Leadership”

ARCELIK

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda AR-GE
Liderligi kategorisinde Arcelik ddule layik gorildi. Arcelik adina
Koc Holding Dayanikh Tiketim Grubu Baskani ve Arcelik Genel
Midird Levent Cakiroglu'na 6dilii Basbakan Ahmet Davutoglu,
Ekonomi Bakani Nihat Zeybekci ve TiM Bagkani Mehmet Blyiikeksi
takdim etti.

Under the scope of “Turkey Innovation Week 2014 Istanbul”, Arce-
lik was awarded in the category of RED Leadership. Koc Holding
Durable Consumers Group President and CEO of Arcelik Levent
Cakiroglu received the award on behalf of Arcelik from Prime Min-
ister Ahmet Davutoglu, Minister of Economy Nihat Zeybekci and
TIM President Mehmet Buyukeksi.
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“Musteri Odakl Hizmet
Inovasyonu”
“Customer Focused
Service Innovation”

BRISA

“Tirkiye inovasyon Haftasi 2014 istanbul” kapsaminda Miisteri Under the scope of “Turkey Innovation Week 2014 Istanbul”, Brisa
Odakli Hizmet inovasyonu kategorisinde Brisa ddiile layik gériildi.  was awarded in the category of Customer Focused Service Inno-
Brisa adina Genel Midir Hakan Bayman'a 6diili Basbakan Ahmet  vation. Chief Executive Officer Hakan Bayman received the award
Davutoglu, Ekonomi Bakani Nihat Zeybekci ve TiM Baskani Meh-  on behalf of Brisa from Prime Minister Ahmet Davutoglu, Minister
met Buylkeksi takdim etti. of Economy Nihat Zeybekci and TIM President Mehmet Blyukeksi.
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“En Yenilikci Kobi Ve Giri
Bankaciligi”

“Most Innovative Sme And
Innovation Banking”

sim

TEB

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda En Ye- Under the scope of “Turkey Innovation Week 2014 Istanbul”, TEB

nilikci Kobi ve Girisim Bankaciligi kategorisinde TEB ddile laylkk received the award of Most Innovative SME and Innovation Bank-

gorildi. TEB adina Genel Miidiir Umit Leblebici'ye ddili Basba- ing. Chief Executive Officer Umit Leblebici was presented with

kan Ahmet Davutoglu, Ekonomi Bakani Nihat Zeybekci ve TIM the award on behalf of TEB by Prime Minister Ahmet Davutoglu,

Baskani Mehmet Blylkeksi takdim etti. Minister of Economy Nihat Zeybekci and TIM President Mehmet
Biyukeksi.
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“Uluslararasi Alanda En

Basarili Sirket”

‘Most Successful Company Within
The International Platform”

THY

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda Uluslar-
aras! alanda En Basarili Sirket kategorisinde THY &dile layik
gorilda. THY adina Yénetim Kurulu Bagkani Hamdi Topcu‘ya 6dili
Bagbakan Ahmet Davutoglu, Ekonomi Bakani Nihat Zeybekci ve
TiM Baskani Mehmet Bilyiikeksi takdim etti.

Under the scope of “Turkey Innovation Week 2014 Istanbul”, THY
was awarded in the category of Most Successful Company in the
International Platform. Executive Board Chairperson Hamdi Topcu
was presented with the award on behalf of THY by Prime Minis-
ter Ahmet Davutoglu, Minister of Economy Nihat Zeybekci and TIM
President Mehmet Blyukeksi.
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INNOVATION AWARDS

“Teknoloji Gelistirmede

y 4

Liderlik”

“Leadership In Advancing

Technology”
ARCELIK

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda Teknoloji
Gelistirmede Liderlik kategorisinde Arcelik ddile layik goraldd.
Arcelik adina Koc Holding Dayanikli Tiketim Grubu Baskani ve
Arcelik Genel Miidird Levent Cakiroglu’na 6diili Basbakan Ahmet
Davutoglu, Ekonomi Bakani Nihat Zeybekci ve TIM Baskani Meh-
met Buylkeksi takdim etti.

Under the scope of “Turkey Innovation Week 2014 Istanbul”, Arce-
lik was awarded in the category of Leadership in Advancing Tech-
nology. Ko¢ Holding Durable Consumers Group President and CEO
of Arcelik Levent Cakiroglu received the award on behalf of Arcelik
from Prime Minister Ahmet Davutoglu, Minister of Economy Nihat
Zeybekci and TIM President Mehmet Buyukeksi.
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'Marka Gelistirmede Liderlik”
Leadershlp In Brand

Development”

TORKU

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda Marka
Gelistirmede Liderlik kategorisinde Torku Konya Seker ddile
layik goruldi. Konya Seker adina Yonetim Kurulu Baskani Recep
Konuk’a 6diili Basbakan Ahmet Davutoglu, Ekonomi Bakani Nihat
Zeybekci ve TIM Baskani Mehmet Biiyiikeksi takdim etti.

Under the scope of “Turkey Innovation Week 2014 Istanbul”, Torku
Konya Seker was awarded in the category of Leadership in Brand
Development. Executive Board Chairperson Recep Konuk was pre-
sented with the award on behalf of Konya Seker by Prime Minis-
ter Ahmet Davutoglu, Minister of Economy Nihat Zeybekci and TIM
President Mehmet Blyukeksi.
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INNOVATION AWARDS

“Tasarim Gelistirmede Liderlik”
“Leadership In Design

Development”

ASELSAN

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda Tasarim
Gelistirmede Liderlik alaninda Aselsan &ddle layik gérildi. Asel-
san adina Yonetim Kurulu Gyesi Celalettin Déver’e 6duli Bagba-
kan Ahmet Davutoglu, Ekonomi Bakani Nihat Zeybekci ve TIM
Baskani Mehmet Blylkeksi takdim etti.

Under the scope of “Turkey Innovation Week 2014 Istanbul”, Asel-
san was awarded in the category of Leadership in Design Devel-
opment. Executive Board Member Celalettin Déver was present-
ed with the award on behalf of Aselsan by Prime Minister Ahmet
Davutoglu, Minister of Economy Nihat Zeybekci and TIM President
Mehmet Blyukeksi.
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“Yilin En Inovatif Girisimi”
“Most Innovative Initiative Of

The Year”

BORSA ISTANBUL

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda Yilin En
inovatif Girisim Odili dalinda Borsa istanbul ddiile layik gérildi.
Borsa istanbul adina Yénetim Kurulu Baskani ve Genel Miidiiri
ibrahim Turan‘a odiilii Basbakan Ahmet Davutoglu, Ekonomi
Bakani Nihat Zeybekci ve TiM Bagkani Mehmet Biiyiikeksi takdim
etti.

Under the scope of “Turkey Innovation Week 2014 Istanbul”, Istan-
bul Stock Exchange was awarded in the category of the Most Inno-
vative Initiative of the Year. Executive Board Chairperson and Chief
Executive Officer ibrahim Turan was presented with the award on
behalf of Istanbul Stock Exchange by Prime Minister Ahmet Davu-
toglu, Minister of Economy Nihat Zeybekci and TIM President Me-
hmet Blytkeksi.v
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INNOVATION AWARDS

“Yilin En Aktif Melek

Yatirimcisi”

“Most Active Angel Investor

Of The Year”

ASLANOBA CAPITAL

“Tirkiye inovasyon Haftasi 2014 istanbul” kapsaminda Yilin En
Aktif Melek Yatirimcisi 6diline Aslanoba Capital Baskani Hasan
Aslanoba laylk gorildi. Aslanoba’'ya 6dili Basbakan Ahmet
Davutoglu, Ekonomi Bakani Nihat Zeybekci ve TiM Baskani Meh-
met Buylkeksi takdim etti.

Under the scope of “Turkey Innovation Week 2014 Istanbul”,
Aslanoba Capital President Hasan Aslanoba was presented with
the Most Active Angel Investor of the Year award. Aslanoba re-
ceived the award from Prime Minister Ahmet Davutoglu, Minister
of Economy Nihat Zeybekci and TIM President Mehmet Blyukeksi.
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“Ar-Ge Alaninda En Fazla Proje
Ureten Universite”

‘Highest Number Of University
Projects RED”

ITU

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda AR-GE Under the scope of “Turkey Innovation Week 2014 Istanbul”, Is-

Alaninda En Fazla Proje Ureten Universite alaninda istanbul tanbul Technical University was awarded in the category of the

Teknik Universitesi ddiile layik goriildi. iTU adina Rektor Mehmet  University with the Highest Number of Projects in the Field of RED.

Karaca'ya 6duli Basbakan Ahmet Davutoglu, Ekonomi Bakani Ni-  President Mehmet Karaca received the award on behalf of ITU

hat Zeybekci ve TiM Baskani Mehmet Biiyiikeksi takdim etti. from Prime Minister Ahmet Davutoglu, Minister of Economy Nihat
Zeybekci and TIM President Mehmet Buyukeksi.
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INNOVATION AWARDS

“Tasarima En Fazla Katki
Yapan Universite”

“University With The Highest
Contribution to Design”

MIMAR SINAN UNIVERSITESI

“Tiirkiye inovasyon Haftasi 2014 istanbul” kapsaminda AR-GE
Alaninda Tasarima En Fazla Katki Yapan Universite dalinda Mimar
Sinan Universitesi ddile layik goriildi. Universite adina Rektor
Yalcin Karayagiz'a 6dili Basbakan Ahmet Davutoglu, Ekonomi
Bakani Nihat Zeybekci ve TiM Baskani Mehmet Biiyiikeksi takdim
etti.

Under the scope of “Turkey Innovation Week 2014 Istanbul”, Mimar
Sinan University was awarded in the category of the University
with the Highest contribution to design in the field of RED. Uni-
versity President Yalcin Karayagiz received the award on behalf
of the University from Prime Minister Ahmet Davutoglu, Minister
of Economy Nihat Zeybekci and TIM President Mehmet Blyukeksi.
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‘Yilin En inovatif Tasarim
Projesi”

“Most Innovative Design
Project Of The Year”

SEHER SULEYMANOGLU
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“Tirkiye Inovasyon Haftasi 2014 istanbul” kapsaminda Yilin  Under the scope of “Turkey Innovation Week 2014 Istanbul”, Seher

En inovatif Tasarim Projesi ddiiline Seher Siileymanoglu layik
gorildld. Suleymanoglu'na 6dili Bagsbakan Ahmet Davutoglu,
Ekonomi Bakani Nihat Zeybekci ve TiM Bagskani Mehmet Bilyiikeksi
takdim etti.

Sileymanoglu was awarded in the category of the Most Innovative
Design Project of the Year. Stleymanoglu received the award from
Prime Minister Ahmet Davutoglu, Minister of Economy Nihat Zey-
bekci and TIM President Mehmet Biyukeksi.
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“Yilin En Inovatif Ar-Ge
Projesi”

“Most Innovative RED Project
Of The Year”

MEHMET ERDEM INCI

“Tirkiye inovasyon Haftasi 2014 istanbul” kapsaminda Yilin En  Under the scope of “Turkey Innovation Week 2014 Istanbul”, Meh-

inovatif AR-GE Projesi ddiiline Mehmet Erdem inci layik gériildii. met Erdem inci was awarded in the category of the Most Innova-

inci'ye 6diili Basbakan Ahmet Davutoglu, Ekonomi Bakani Nihat  tive RED Project of the Year. inci received the award from Prime

Zeybekci ve TiM Baskani Mehmet Biiyiikeksi takdim etti. Minister Ahmet Davutoglu, Minister of Economy Nihat Zeybekci and
TIM President Mehmet Buyukeksi.
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Sayin Mehmet Biiyiikeksi / TIM Baskani
Sayin Ron Keller / Hollanda Kraliyeti Buyukelcisi

Levent Cakiroglu / Koc Holding A.S. Dayanikli Tiketim Grubu Baskani ve Arcelik Genel Muduru

Konferans: Teknolgji
Nicholas Negroponte/ MIT Media Laboratuvari Kurucusu

Umit Leblebici/ TEB Genel Miidiiri

Konferans: Genglik istihdami ve Girisimcilik Eko Sistemleri

Jeremy Liddle / G20 Young Entrepreneurs’ Alliance Avustralya Bagkani
Mehmet Pekarun/ Sabanci Holding Sanayi Grup Baskani

Konferans: inovasyon ve Egitim

Esko Aho/ Finlandiya Eski Basbakani

Vuslat Dogan Sabanci/Hirriyet Gazetesi Yonetim Kurulu Baskani
Konferans: Dijital Diinya ve Sosyal Medya
Robert Tercek/ Milestone Entertainment ve Creative Visions Vakfi Baskani

Dr. Mimar Kadir Topbas/ istanbul Biiyiiksehir Belediye Baskani

Panel: Girisimcilik Ekosisteminde Yeni Yaklasimlar

Moderator: Didem Altop / Endeavor Turkiye Genel Sekreteri ve Kurucusu

Dr. M. ibrahim Turhan / Borsa istanbul Yénetim Kurulu Baskani ve Genel Midiir
Burak Aydin / Intel Turkiye Genel Muduru

Hasan Aslanoba / Aslanoba Capital Baskani

Emre Kurttepeli / Galata Business Angels Yonetim Kurulu Baskani

Panel: Discover the Potential

Moderatér: Turgay Adiyaman / Saffron Brand Consultants Tirkiye ve Orta Asya Direktoru
Jacob Benbunan / Saffron Brand Consultants CEQ’su

Given Borca / Markam A.S. Kurucu Ortagi ve Yoneticisi

Ali Saydam / Bersay iletisim Yonetim Kurulu Onursal Baskani

Panel: inovasyon Yonetimi

Dr. Martin Ruppert / Managing Director/ IMP3rove - Avrupa inovasyon Yonetimi Akademisi
Levent Alatli / Genel Mudur, Koza Yonetim A.S.

Mijgan Cetin / inovasyon Yonetimi Danismani, SISTEM Yénetim Danismanligi

Micheal Weiss / AT Kearney, Partner
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MEHMET BUYUKEKSI

TURKIYE IHRACATCILAR MECLISI BASKANI
PRESIDENT OF THE TURKISH EXPORTERS ASSEMBLY

Tiirkiye inovasyon haftasi acilis konusmasini
hedeflerimiz icin vazgecilmez oldugunu

TURKIYE INOVASYON HAFTASI
2014

KONUSMA
SPEECH

yapan Mehmet Biyiikeksi, inovasyonun 2023
vurgulayarak devletin de inovasyon siirecine

katildig bir modelin benimsenmesi gerektiginden bahsetti.

During the opening speech of Turkey Innovation week, Mehmet BlyUkeksi highlighted that
innovation is essential for our 2023 objectives and underlined that a model where the
government also participates in the innovation process has to be adopted.

Dinya'da her déneme 6zgin guc dinamikleri vardir. Buginin
glici ise inovasyona dayali bir ekonomiye sahip olmaktir. “Kalem
kilictan daha keskin, akil paradan daha degerlidir” atasdzimize
bagl kalirsak giiniimiiziin glic dinamigine sahip olabiliriz. Bunun
icin yeni bin yilda en biiylik sermayemiz milletimizin ortaya cika-
rilacak yaraticiligi olacaktir. Yaraticillk potansiyelimizi sadece
kendimiz icin degil, insanlik medeniyetine katki icin de cikarmali
ve kullanmaliyiz.

inovasyon katma deger artisinda kilit Sneme sahiptir ve bu ger-
cevede inovasyon, 2023 hedeflerimiz icin de vazgecilmez bir un-
sur haline gelmistir. Onun icin inovasyon artik sadece sirketler
seviyesinde degil, Ulke stratejisi boyutunda énem kazanmistir.
Bu nedenle devletin de inovatér oldugu, cesitli kamu kurumlari
ve projeleri ile inovasyon surecine katildigi, buluslar yaptigi bir
modeli hizla benimsemeliyiz. Giiney Kore'nin girisimci devlet mo-
deli, ABD'nin ilac ve savunma sanayindeki gelistirici rolleri buna
ornektir.

2023 yili hedeflerine yurirken standart imalatin artik katma
deger yaratmadigini gériyoruz. Katma deger yaratmanin yolu
yenilikci ve yiksek teknolojili Grinlerden gecmektedir. ARGE ve
inovasyonun 6nemi daha da artmaktadir. Bu nedenle inovasyon
kultirdnin Glkemizde yerlesmesi icin blyik caba sarf ediyoruz.
inovasyon haftasi etkinligimiz bunun basinda gelmektedir. 2023
yili Ulusal inovasyon Stratejisi hazirligi bir diger 8nemli projemiz-
dir. Bu il ilkini gerceklestirdigimiz inovalLiG ise sirketlerimizi ve
calisanlarini inovasyon alaninda édillendiren ve tesvik eden bir
yarisma olarak hayata gecmektedir.

There are power dynamics specific to each period across the
globe. The power today is having an innovation based economy.
If we follow the lead of our saying, “the pen is mightier than the
sword, intelligence is more valuable than money”, we can acquire
the power dynamic that is important nowadays. For this reason, in
the new millennium, our largest capital will be the creativity of our
nation that is yet to be revealed. We should not only reveal and use
our creativity potential for ourselves but also to contribute to the
civilization of humanity.

Innovation has a key importance for increasing added value and
within this framework, innovation has become one of the indispen-
sable elements of our targets for 2023. That is why innovation ac-
quired not only significance at the level of the companies but also
as a national strategy. For this reason, we should rapidly adopt a
model where the state is one of the innovators and participates
in the innovation process with various public institutions and pro-
jects and makes discoveries. The entrepreneurial state model ap-
plied in South Korea and the development role adopted by the US
within the pharmaceutical and defense industries are among the
examples to this.

While we move towards our targets set for the year 2023, we see
that standard production does not create added value anymore.
The creation of added value can only be realized with innovative and
high technology products. The significance of RED and innovation
gradually increases. Therefore, we are showing significant effort
to ensure that the innovation culture is adopted by our country.
Our innovation week event is one of the leading activities in that
sense. Another important project that we have is the prepara-
tion of National Innovation Strategy for 2023. Innova-League that
we organized for the first time this year, on the other hand, is a
competition that awards and encourages our companies and their
staff within the field of innovation.
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RON KELLER

HOLLANDA KRALIYET BUYUKELCISI
AMBASSADOR OF THE KINGDOM OF THE NETHERLANDS

inovasyon haftasi etkinliginde ortaklik yapmaktan duydugu memnuniyeti belirten Ron
Keller, Tirkiye'nin 2023 hedeflerine ulasmak icin baska iilkelerle yapacagi isbirliginin

oneminden bahsetti.

Ron Keller stated that he was content with the partnerships established as part of the
innovation week activity and pointed to the significance of the collaboration that Turkey will
make with other countries in order to reach the objectives set for 2023.

Buyuk bir gelisme siirecine giren Tirkiye'de inovasyon arzusu
ve talebi Tirkiye'nin gelecegini dnemli olciide sekillendirecektir.
inovasyon istegini ve talebini ortaya koyan inovasyon Haftasi
etkinliginde ortaklik yapmaktan kendim ve Hollanda adina biiyik
memnuniyet duymaktayiz ve TiM'e bizi stratejik ortak olarak sec-
tikleri icin tesekkir ederiz. Bu ortakligin gereklerini yapacagiz
ve beklentileri karsilayacagiz. Bunun icin etkinlige deneyimlerini
sizlerle paylasacak cok sayida uzman ve sektor temsilcisi ile ka-
tilmaktayiz.

Tirkiyenin 2023 yili icin cok 6nemli ve iddiali hedefleri bulunmak-
tadir. Tirkiye'nin gelecege yonelik hedef koymasi cok 6nemlidir.
Ancak bu konulan hedefler sadece sayilardan ve istatistiklerden
ibaret degildir. Bu hedeflere ortakliklar ve isbirlikleri ile ulasabi-
lecegini gorecegiz. Turkiye'nin bu hedeflere ulasmak icin global
bilgi diinyasinin bir parcasi olarak baska Ulkelerle isbirlikleri yap-
masi, uzmanliklardan ve deneyimlerden yararlanmasi énemlidir.
Bu itibarla Turkiye'nin hali hazirda diger Ulkeler ile yaptigi or-
takliklar takdir ediyoruz. Tirkiye ile ortaklik yapmaktan gurur
duyuyoruz ve gelecek yilda bir araya gelmeyi Umit ve temenni
ediyoruz.

In Turkey, which has entered a significant development process,
the desire and demand for innovation will shape the future of Tur-
key for the most part. | would like to say both on my own behalf and
on behalf of the Netherlands, we are extremely glad to become a
partner in the Innovation Week event, which reveals the demand
and desire for innovation and we would like to thank TIM for choos-
ing us as a strategic partner. We will do everything that this part-
nership requires and we'll meet the expectations. For this reason,
we participated in the event with several experts and industrial
representatives who will share their experiences with you.
Turkey has very important and ambitious objectives set for the
year 2023. It is very significant for Turkey to set goals for the
future. However, these goals are not only comprised of numbers
and statistics. We will see that these goals can only be fulfilled
with partnerships and collaborative efforts. In order for Turkey
to reach these goals, as part of the global information world, it
has to collaborate with other countries and use their expertise
and experiences.

Given this, we appreciate the partnerships Turkey establishes
with other countries. We are proud of establishing a partnership
with Turkey and we hope and wish that we will be together next
year as well.
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LEVENT CAKIROGLU

KOC HOLDING DAYANIKLI TUKETIM GRUBU BSK. VE
ARCELIK A.S. GENEL MUDURU

KOC HOLDING A.S. CONSUMER DURABLES GROUP
PRESIDENT AND CEO OF ARCELIK

Koc Holding’e 1998 yilinda Mali Grup Koordinatéri olarak
katilmistir. Koctas ve Migros Genel Mudurligu gorevlerinin
ardindan 2008 yilinda Arcelik Genel Mudiri olarak atanmistir. Bu
gorevine ek olarak, Nisan 2010°dan bu yana Koc Holding Dayanikli
Tlketim Grubu baskani olarak gérev yapmaktadir.

He joined Koc Holding in 1998 as the Coordinator of Financial Group.
Following his positions as Koctas and Migros General Manager, he
was appointed as the CEO of Arcelik in 2008. In addition to this role,
he has been working as the president of the Consumer Durables
Group within Koc¢ Holding since April 2010.
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Acik inovasyonun 6nemine vurgu yapan Levent Cakiroglu, her
Ulke musterilerinin farkli ihtiyaclari oldugunu ve bu ihtiyaclari
karsilayacak urin ve hizmetlerde katma degeri artirmanin

Highlighting the im

yolunun inovatif c6ziimler oldugunu sdyledi.
portance of open innovation, Levent Cakiroglu

pointed out that the clients in each country have different
needs and innovative solutions will increase the added value in

the products an

Markalasmak, kendi markasi ile yurtdisina acilmak ve urin sa-
tabilmek ile yurtdisi pazar payini genisletmek icin arastirma-ge-
listirmeye dayali olarak Gretim ve Grin teknolojisine sahip olabil-
mek gerekmektedir. Bu gerekten hareketle Arcelik ve Beko kendi
arastirma-gelistirme kapasitesine dayali olarak kiiresel pazarda
sektdrinde en hizli biyldyen oyuncu haline gelebilmistir.
Arastirma-Gelistirme, Kalite, Tasarim, Marka ve inovasyon birbiri
ile iliskili, ancak ayri yénetilen kavramlar ve islevlerdir. Teknoloji
ve inovasyon faaliyetleri ayri tutulmalidir. Teknoloji bilimsel aras-
tirma calismalarindan, inovasyon ise daha cok acik inovasyon
platformlarindan yararlanmaktadir. Musteri talepleri, istekleri
ve ihtiyaclari acik inovasyonun en dnemli kaynaklaridir. Acik ino-
vasyon kaynaklarina bagli olarak her dlkenin farkli misterilerinin
farkli ihtiyaclari icin farkh Grin ve c6zimler gelistiriimektedir.
inovasyon kiiltiirimiiziin bir parcasi olmalidir. Uriin ve hizmetler-
de daha ylksek katma deger inovasyon kapasitesi ve inovatif co-
zimler ile saglanabilecektir. inovasyon sadece irinler icin degil
tum surecler icin gecerlidir. Ve saglikli bir inovasyon eko-sistemi
icin yaraticilarin, yatirimcilarin ve ureticilerin bir arada buluna-
bilmesi gereklidir.

d services that will meet these requirements.

Becoming a brand, going abroad with a brand and selling products
as well as expanding the market share abroad require acquiring
the production and product technology that is based on research
and development. Moving forward from this fact, Arcelik and Beko
have become the fastest growing player in the global market with-
in their own industry based on its capacity regarding research
and development.

Research-Development, Quality, Design, Brand and Innovation are
interrelated terms and functions however they are separate-
ly managed. Technology and Innovation activities should be dis-
tinguished from each other. Technology makes use of scientific
research studies whereas innovation benefits from open inno-
vation platforms for the most part. Customer demands, desires
and needs are the most important resources of open innovation.
Based on different open innovation resources, different products
and solutions are being developed for the various needs of the
customers in each country.

They have to become a part of our innavation culture. Higher add-
ed value in the products and services can only be ensured through
innovation capacity and innovative solutions. Innovation is not only
valid for the products but also for all processes. And for a healthy
innovation eco-system, the creators, investors and manufactur-
ers should be able to come together.
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NICHOLAS NEGROPONTE

MIT MEDIA LABORATUVARI KURUCUSU
FOUNDER OF MIT MEDIA LABORATORY

Diinyaca Unli bir vizyonerdir. Bilgisayar grafigi, bilgisayar destekli
tasarim ve insan bilgisayar arayiizi Uzerine yaptigi kapsamli
arastirmalar sonucunda, “Architecture Machine Group” adinda,
insan-bilgisayar etkilesimindeki yeni yaklasimlari inceleyen beyin
takiminin kurucusudur.

He is a world renowned visionary. As a result of comprehensive
research he conducted on computer graphics, computer aided
design and human computer interface, he founded the brain team
named “Architecture Machine Group” that examines new approach-
es towards the interaction of humans and computers.

inovasyonun acik kaynaklardan beslendigini bu nedenle mutlaka
acik toplumun saglanmasi gerektigini séyleyen Negroponte,
inovasyonun surdirilebilir olmasi icin insanlar arasinda
karsilikli baglantilar kurulmasi gerektiginin altini cizdi.
Expressing that innovation feeds from open resources and
therefore it should be definitely accompanied with an open
society, Negroponte also underlined that the sustainability of
innovation requires establishing mutual relations between people.

inovasyonun nereden geldigi, nereden kaynaklandidi cok énemli-
dir. inovasyon éncelikle farkliliklardan ve farkl olmaktan kaynak-
lanmaktadir. inovasyon kurumlarimizin disindan kaynaklanmakta-
dir. Bu nedenle disariya, musteriye, paydaslara, topluma bakmak
énemlidir. inovasyon hizdan kaynaklanmaktadir, yavas adimlaria
inovasyona ulasilamamaktadir. Bazen de inovasyon cok disiplinli
ve kaotik ortamlardan beslenmektedir.

Glnldmuzde inovasyonun en cok beslendigi alan acik kaynaklar-
dir. inovasyon artik acik kaynaklardan daha cok gelmektedir. Bu
nedenle acik toplum ve her seviyede ve alanda aciklik saglanmasi
gerekmektedir. Acik kaynaklardan yararlanmak icin de periferal
bir vizyona sahip olmali, sagduyunuzu kullanmali ve yalin olmali-
siniz.

inovasyonun bir diger kaynagi ise “uygulamalardir” (applicati-
ons). Televizyonu mihendisler bulmustu. Fotograf makinesini fo-
tografcilar gelistirdi. inovasyonu ise uygulamalar siiriikleyecek-
tir. Uygulamalar inovasyonun en yaratici alanini olusturacaktir.
insanlarin yaraticilik ve yetenekleri ile beslenen inovasyonu siir-
dirdlebilir kilmak icin mutlaka insanlar arasinda baglanti kurmak
gerekmektedir. Baglanti (connectivity) icin kapal ve izole olun-
mamasi gerekiyor. ic ice karsilikli baglantilar kurulmalidir. Bu
baglanti diinyasindan bugiin en cok cocuklar ve gencler yarar-
lanmaktadir. Baglanti bir insan hakki unsuru haline getirilmelidir.
Tam ulkeler ve Turkiye icin énerim internetin ve baglantinin Gc-
retsiz hale getirilmesidir. Toplu zeka bireysel zekanin yerini al-
maktadir. Onun icin insanlar birbirine bagh hale gelmelidir. Ve
makineler ile nesnelerin birbirine baglanmasindan ve akilli hale
gelmelerinden de korkulmamalidir.

It is very important to know where innovation comes from and
where it originates from. Innovation firstly originates from dif-
ferences and being diverse. Innovation stems from outside our
institutions. For this reason, it is significant to look outside, to
the customers, stakeholders and the society in general. Innova-
tion originates from speed, innovation cannot be reached through
slow steps. Sometimes, innovation feeds from very disciplined and
chaatic environments.

Nowadays, innovation mostly feeds from open resources. Inno-
vation mostly comes from open resources now. Therefore, open
society and openness at every level and in every field is a require-
ment. In order to make use of the open resources, you should have
a peripheral vision, you should be able to use your common sense
and be simple.

Another source of innovation is the applications. Television was
discovered by engineers. Photographers developed the camera.
Innovation can be realized via the applications. Applications will
form the most creative area of innovation.

In order to make innovation that is fed from people’s creativity
and talents sustainable, people have to be able to connect with
each other. For connectivity, one should not be closed and isolat-
ed. Interrelated mutual connections have to be established. Today
mostly children and younger generations benefit from this world
of connection. Connection should become an element of human
rights.

My suggestion to all countries and Turkey is to make the internet
and connection free of charge. Collective intelligence replaces in-
dividual intelligence. For this reason, people should be able to con-
nect with each other. And we should not be afraid of connecting
machines to objects and making them smart.
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UMIT LEBLEBICI

TEB GENEL MUDURU
TEB GENERAL MANAGER

2013'ten bu yana TEB Genel Miidir( olarak gorev yapan Leblebici,
ayni zamanda Tirkiye Bankalar Birligi (TBB) Yonetim Kurulu Baskan
Vekili‘dir.

Leblebici who has been serving as the General Manager of TEB since
2013, is also the Executive Board Deputy Chairperson of the Banks
Association of Turkey (TBB). -

Tirk Ekonomi Bankasi'nin girisimcilik ve inovasyon alaninda dncii Gic bankadan biri olma
hedefinden bahseden Umit Leblebici, girisimcilere yonelik faaliyetlerini anlatt..

Pointing out to Turkey Economy Bank's aim to become one of the three leading banks within
the field of innovation and entrepreneurship, Umit Leblebici discussed their activities

Turk Ekonomisi Bankasi Turkiye'de girisimcilik ve inovasyon eko
sisteminin kurulmasinda katki saglamakta ve yine Banka olarak
bu alanda 6nci Uc¢ bankadan biri olmayl hedeflemektedir. TEB,
kamu, sivil toplum kuruluslari, vakiflar, tniversite ve teknopark-
lar ile yatirimci aglarindan olusan ekosistem icinde tim paydas-
lar ile isbirligi icinde bulunmaktadir.

2005 yilinda baslayan KOBI bankaciligi, giinimiizde girisimcilerin
ve yenilikcilerin desteklendigi bir bankacilik yaklasimini da yarat-
mistir. Girisim evleri, melek yatirimci platformu, kredi garanti
fonu ile isbirlikleri ve teknoparklar ile isbirlikleri bu kapsamdaki
faaliyetlerimidir. Hedef kamu kuruluslarindan sonra girisimciligi
ve teknolojiyi destekleyen 6ncii banka olmaktir.

Bu cercevede girisimciligi de dlcllir hale getiriyoruz ve bu amac-
la KOSGEB ile birlikte gelistirdigimiz girisimcilik endeksini yayin-
liyoruz. Tirkiye'nin girisimcilerini, girisimci sirketlerini kiresel
pazarlara en iyi tasiyan banka olmayi stirdiiriyoruz. Tim bunlari
yaparken de bankamizda tim riin ve hizmetlerde ve is siirecle-
rimizde inovatif c6zimleri kullaniyoruz.

targeting entrepreneurs.

Turkey Economy Bank contributes to the entrepreneurship and the
establishment of the innovation ecosystem in Turkey and again as
a bank, it aims to be among the top 3 banks that lead this field. TEB
collaborates with all of the stakeholders present in the ecosystem
that consists of the public, civil society organizations, foundations,
universities, technology parks and investor networks.

SME banking that started in 2005 also created the banking ap-
proach nowadays where the entrepreneurs and innovators are
supported. Collaboration with innovation houses, angel investor
platform, loan guarantee fund and technology parks are our ac-
tivities that fall under this scope. The aim is to become the leading
bank that supports entrepreneurship and technology after public
institutions.

Within this framework, we turn entrepreneurship into something
that can be measured and for this purpose, we are publishing the
entrepreneurship index we developed together with KOSGEB. We
continue to be the bank that carries the innovators and innovator
companies in Turkey to global markets in the best possible man-
ner. While doing all of these, we use innovative solutions in our
business processes and all of our products and services at our
bank.
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JEREMY LIDDLE

G20 YOUNG ENTREPRENEURS ALLIANCE
AVUSTRALYA BASKANI

PRESIDENT OF G20 YOUNG ENTERPRENEURS'
ALLIANCE AUSTRALIA

2005'te kurdugu RioLife ile 2010'da sagdlikli gida dalinda Avus-
tralya’da en hizli blylyen kiicUk isletme 6dilind almistir. “Fikirden
Baslangica” kitabi ile girisimcilere, uygulama yéntemlerinde vizyon
olusturma ve hayallerini gercek hayata uygulama konusunda
yardimci olmustur.

He won the fastest growing small business award in Australia in
2010 under the category of healthy food products with RioLife he
founded in 2005. His book entitled “From Idea to Start-Up” assists
enterpreneurs with establishing a vision in their methods of appli-
cation and turning their dreams into a reality.

Gindmizin en dnemli sorunlarindan biri haline gelen genc issizliginin en 6nemli c6zim
yollarindan biri olarak gordiigi girisimcilik eko sistemlerinden bahseden Liddle, ilkokul
asamasindan itibaren deneyimsel girisimcilik derslerinin mifredata dahil edilmesi

gerektigini soyledi.

Liddle talked about the entrepreneurship ecosystems, which he sees as one of the most
effective solutions of youth unemployment that has become one of the most important
problems nowadays and added that experimental entrepreneurship classes have to be
included in the curriculum as of primary schoal.

Diinyada genc issizligi ylzyilimizin en 6nemli sorunlarindan biri
haline gelmektedir. 1,8 milyar gencin halen 1 milyari egitimsiz
veya issizdir. Genc issizligi icin buglinden dnlem alinmazsa 20 yil
sonra cok daha blyik sikintilar yasanacaktir. Mevcut ekonomik
kosullar artik gencler ve dzellikle de egitimli gencler icin yete-
rince istihdam yaratamamaktadir. Bu nedenle girisimcilik ve giri-
simcilik eko sisteminin gelistirilmesi genc issizligi icin en énemli
¢c6zlm yollarindan biridir.

Girisimcilik ile yenilikcilik ve yaraticihigin besledigi inovasyon bir-
biri ile yakin iliski icine girmistir. Bu nedenle girisimcilik ve ino-
vasyon eko sistemleri birlikte gelistirilmelidir. Gencler icin uygun
girisimcilik ve inovasyon eko sistem icin finansmana erisim, mik-
ro finansman, egitim, yonetim becerileri, uygun mevzuat uygun
kiltur ile medya, aile ve okulda uygun iklimin bulunmasi gereklidir.
Gencler heniliz egitim asamasindayken girisimcilik kultird ile
beslenmeli, girisimcilik yetenekleri ile donatiimalidir. Deneyim-
sel girisimcilik mifredati daha ilkokul asamasinda verilmeye
baslanmalidir. Orta 6grenimde girisimcilik yetenekleri secilebil-
meli ve ayristirilmalidir. Yiksek 6grenimde egitim ile girisimcilik
deneyimleri bir arada yuritilmelidir. Daha da énemlisi girisimci
gencler diinyanin her yerinde is kurabilmelidir. Ulkeler yetenek-
li yabanci genc girisimcilerin is kurma engellerini kaldirmalidir.
Cinkd genc girisimciler yeni is olanaklari yaratarak genc issiz-
ligini azaltacaktir.

The unemployment of the younger generations has become one
of the most important problems of our century across the globe.
1 billion of 1.8 billion young people are still uneducated and un-
employed. If we don't take precautions to prevent youth unem-
ployment from today, there will be even bigger problems 20 years
later. Current economic conditions cannot create sufficient em-
ployment for younger generations and especially educated young
people. Therefore entrepreneurship and the development of en-
trepreneurship ecosystem are among the most important solu-
tions to youth unemployment.

Innovation, which is fed by innovation and creativity and entre-
preneurship have become closely intertwined with each other.
Therefore, entrepreneurship and innovation eco systems should
be developed together. Appropriate entrepreneurship and inno-
vation ecosystem for the youth require access to financing, micro
financing, education, managerial skills, appropriate legislation, ap-
propriate culture and media and a suitable environment both in the
family and at school.

While the youth are still at the education stage, they should be fed
with the culture of entrepreneurship and they should be equipped
with entrepreneurial skills. Experimental entrepreneurship sylla-
bus should be integrated even during the primary school stage.
Entrepreneurship skills should be selected and distinguished
during secondary school. Higher education and entrepreneurship
experiences should take place together. More importantly, entre-
preneur youth should be able to establish businesses wherever
they want across the world. Countries should remove the barriers
before foreign national young entrepreneurs who are talented es-
tablishing businesses because, young entrepreneurs will create
new business opportunities and decrease the youth unemploy-
ment levels.
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MEHMET PEKARUN

SABANCI HOLDING SANAYi GRUP BASKANI
SABANCI HOLDING INDUSTRIAL GROUP PRESIDENT

inovasyonda basarili olmanin ve siireklilik saglanmasinin kurumlardaki dehalari ortaya
cikaracak ortamlara bagli oldugunu vurgulayan Mehmet Pekarun, misterilerin is ortagi
haline getirilmesinin inovasyonu canli tutacagini séyledi.

Mehmet Pekarun stressed that success in innovation and sustainability depends on the
settings to bring out the prodigies within the institutions and continued his speech indicating
partnerships with clients will keep innovation alive.

GlnlUmdizde Ulkeler sanayide artik inovasyonla farklilasmakta-
dir. Ancak neredeyse her Ulke inovasyon ile farklilasmayi iste-
mektedir. Bu nedenle inovasyonu surekli kilmak, surdurilebilir
hale getirmek gerekmektedir. inovasyonla siirekli yenilenmenin
unsurlari ise mevcut yetkinlikleri korumak ve gelistirmek ile yeni
yetkinliklere sahip olmak, trin ve hizmetleri strekli gelistirmek,
pazari biiylik gérmek ve yeni pazarlara erisebilmek ile ana isi ko-
rurken onun icinden farkli isler cikarabilmektedir.

inovasyonun basarili olmasi icin onlari degerlendirecek girisim-
cilerin varligi cok énemlidir. Girisimciler kurumlarin icinden cik-
maktadir. Kurumlarin icindeki dehalari ortaya cikaracak ortam
saglanmalidir. inovasyon, yenilikcilik ve girisimcilik yetenekleri
icin bu alanlar sirket organizasyonunda ayri konumlandiriimalidir.
Pazarlar ve isler icin iddiali hedefler konulmali, yeniden diisiinme-
li ve tasnif edilmelidir. Misterilerin vazgecilmez is ortagi haline
getirilmesi inovasyonu canli tutmaktadir.

inovasyonda hizlanmak ve farklilasmak icin sirketler iclerindeki
yetenekleri ve girisimcileri cikaracak is haritalari ortaya koymali
ve onlari cesaretlendirmelidir. inovasyonun yeni fikir yani ilham
asamasi ylizde bir ise bunun hayata gecirilmesi ylizde 99'dur. Bu-
nun icin kurumsal inovasyon planlamasi ve yonetimi yapiimalidir.

Nowadays, countries distinguish their industries through inno-
vation. However, almost all countries want to differentiate them-
selves with innovation. Therefore, innovation has to be constant,
it has to become sustainable. The elements of constant renewal
with innovation include preserving and developing existing com-
petences and acquiring new competences, developing products
and services constantly, seeing the market at large and accessing
new markets as well as bringing out different lines of work while
protecting the main business.

In order for innovation to be successful, the presence of entre-
preneurs that will make use of them is very important. Entrepre-
neurs come from inside the institutions. The environment that
would bring out the geniuses inside the institutions themselves
should be established. Innovation, innovativeness and entrepre-
neurial skills require positioning these fields separately within the
company’s organization. Ambitious targets should be set for the
markets and businesses, they should be reconsidered and classi-
fied. Being an indispensable business partner for the customers
keeps innovation alive.

Making innovation more expedited and differentiation requires the
business maps that will bring out the talents and entrepreneurs
inside the companies to be revealed and encourage them. If a new
idea in other words inspiration stage is only one percent of in-
novation, the implementation of this corresponds to 99 percent.
For this reason, corporate innovation planning and management
should be conducted.
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ESKO AHO

FINLANDIYA ESKi BASBAKANI
ESKQ AHQ, FORMER PRIME MINISTER OF FINLAND

20 yil boyunca Finlandiya Parlamentosu’na hizmet veren Esko
Aho, 1991-1995 yillari arasinda Finlandiya Basbakani olmustur.
Aho, 2013 yilinda Rusya’daki Fin sirketlerini ve endistrisini temsil
etmeye baslamistir.

Esko Aho who has served at Finland Parliament for 20 years, was
also the Prime Minister of Finland between 1991 and 1995. Aho
started to represent the Finnish companies and industry in Russia
in 2013.

Artik dijital caga gectigimizi sdyleyen Esko Aho‘ya gdre, bu yeni cag egitim sistemlerinin
de dénismesine sebep olacak. Aho, dijital cag ile uyumlu egitim sistemleri icin yenilikci

liderlere ve yéneticilere ihtiyac duyuldugunu

belirtti.

According to Esko Aho who said we are now in the digital era, this new era will lead to the
transformation of education systems. Aho indicated that we need innovative leaders and
executives for the education systems that are coherent with the digital age.

Finlandiya’'nin iki ylizyildan beri biraktigi en 6nemli miras egitim
olanaklari ve daha iyi egitimli nesillerdir. Finlandiya Rusya'nin ve
isvec'in esareti altinda bagimsizliga ulasmak icin insan kapasite-
sinin arttirlmasini ve bunun icin egitime dncelik ve agirlik vermis-
tir. Buglnki inovatif altyapinin temelleri bu miras ile atiimistir.
1950’lerin sanayilesmesi ve 1980°lerin teknolojik ilerlemesi, egi-
timli insan kaynaklari ile saglanmistir. Ancak teknoloji devriminin
de sonuna gelinmektedir.

Yeni dénemin devrimi dijitallesmedir. Artik dijital caga gecilmek-
tedir. Dijitallesme ile 20 yil icinde cogu is artik olmayacaktir. Dijital
cag bilgi toplumu icinde yeni bir sanayi devrimini de beraberinde
getirmektedir. Nesnelerin ve makinelerin interneti, blyik veri,
baglantilar ve mobil veri dijital cagda insanligi beyin gilictiniin 6te-
sine tasimaktadir.

Kamu yodnetimleri, kurumlar, sirketler ve egitim sistemleri de di-
jital cagda hizla déniismek zorunda kalacaktir. Egitim sistemi di-
jital caga uyum saglamada en nemli arac olacaktir. Giniimizde
artik esin kaynagi olacak hicbir egitim sistemi kalmamistir. Dijital
caga uyumlu yeni egitim sistemlerine ihtiyac duyulmaktadir.
Dijital cagin egitim sisteminde 6gretme ve 6grenme kisisellestiri-
lecektir. Her 6grenci farkli sekilde ve farkl 6ncelikleri 6grenmeli-
dir. Her égrenci kendine 6zel egitim alabilmeli ve &lcilebilmelidir.
Siniflarda 6grenci sayisinin az olmasi nemini kaybedecektir. Yeni
nesillerin mimkin oldugunca genis oranda dijital diinyaya uyumu
saglanabilmelidir. Bunun icin de teknolojinin olanaklarini daha cok
kullanabilmeliyiz.

Dijital cag ile uyumlu bir egitim sisteminin kurulmasi icin de vizyo-
ner liderlere ve yoneticilere ihtiyac duyulmaktadir. Ayni zamanda
kamuda ve 6zel sektérde kurumsal yonetimine ihtiyac duyulmak-
tadir.

The most important heritage of Finland for the past two centuries
is the educational opportunities and better educated generations.
Finland has prioritized and concentrated on increasing human ca-
pacity in order to reach independence from the ruling of Russia and
Sweden and therefore education. The foundations of the innovative
infrastructure today was laid with this heritage. The industrialization
in the 1950s and the technological advancement in the 1980s could be
realized through educated human resources. However, we have now
come to the end of the technological revolution.

The revolution of the new era is digitalization. Now we are entering
the digital age. Most of the jobs will not exist anymore within the next
20 years because of digitalization. Digital age brings a new industrial
revolution within the information society together with it. The internet
of the objects and machines, large data, collections and maobile data
carry the humanity beyond brain power in the digital age.

Public administrations, institutions, companies and education sys-
tems will be obliged to transform rapidly in the digital age. Educational
system will be the most important tool of adoption to the digital age.
Nowadays, there aren’t any education systems left that can become
a source of inspiration. We now need new education systems that are
in line with the digital age.

The education system in the digital age will personalize teaching and
learning. Each student should learn different priorities in a differ-
ent way. Each student should be able to receive an education that is
specific to him/her and be able to measure it. Having low number of
students in the classrooms will lose its significance. New generations
should be able to adapt to the digital age as widely as possible. For
this reason, we should use the opportunities provided by technology
even more.

In order to establish an education system that is coherent with the
digital age, we need visionary leaders and managers. At the same
time, we require corporate management in the public and private
sector.
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VUSLAT DOGAN SABANCI

HURRIYET GAZETECILIK YONETIM KURULU BASKANI
HURRIYET NEWSPAPER EXECUTIVE BOARD CHAIRPERSON

Gorev yaptigi sure icerisinde Hurriyet, Turkiye ve faaliyet goster-
digi diger Ulkelerde dijital alanda biyik yatirimlar yapmistir. Aile ici
siddet, kadinlarin parlementer yasama katilimi ve kiz cocuklarinin
egitimi konularindaki calismalariyla, Turkiye'de insan haklari ve
cinsiyet esitligi alanlarinda etkili bir isim olmustur.

During her time, Hurriyet has made significant investments in the
digital field within Turkey and other countries where it conducts
business. She has become a prominent name within the human
rights and gender equality fields in Turkey owing to her works on
domestic violence, women's participation in parliamentary life and
the education of girls.
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Basim ve medya sektériinde inovasyonun yarattigi degisimlere vurgu yapan Vuslat Dogan
Sabanci, Hirriyet olarak okurlarina inovatif buluslarla ulasabilmek icin siirekli gelisim

halinde olduklarini belirtti.

Emphasizing the changes created by innovation within the press and media industries,

Vuslat Dogan Sabanci indicated that they are in

inovasyon yasamin her alaninda oldugu gibi dzellikle basim ve
medya sektdrinde degisime yol acmaktadir. Dijital devrim ve ile-
tisim teknolojilerindeki ilerlemeler klasik sektérler icinde éncelik-
le medyada hissedilmektedir. Bu nedenle yazili ve gérsel medya-
da dijital gelismeleri uyarlayan inovatif gelismeler kacinilmazdir.
Hurriyet Gazetecilik bu degisimi yonetme basarisini géstermis
olup, inovasyonla yaganan degisimler Hirriyet'i farkli bir boyuta
tasimaktadir. Yaptigimiz isi ancak inovasyonla yaparsak daha re-
kabetci ve dnemli hale getirebiliriz ve blyitebiliriz. Gazeteciler
olarak yaptigimiz isi teknolojik degisimlerin disinda tutarak ayni
yontemlerle siirdiirmeye kalkarsak yakin gelecekte bir giin Kaf-
ka'nin déniisiim romanindaki Gregor Samsa gibi uyanabiliriz.
Dijital ve iletisim alaninda yasanan ilerlemeler islerimizi istesek
de istemesek de degistirmektedir. islerimiz hizla baska sekillere
dontsmektedir. Bu nedenle dénisime ayak uydurmali, miste-
rimize ve okurlarimiza inovatif buluslar ve araclar ile ulasabil-
meliyiz. Onlara ulasirken, onlarin da bizlere ayni sekilde ulasa-
bilecekleri platformlar yaratmaliyiz. Boylece onlarin hayatlarini
iyilestirebilmeli ve degerler katabilmeliyiz.

constant development to reach their readers
as Hurriyet with innovative inventions.

Innovation leads to change especially in the press and media sec-
tor as in the case in every area of life. Digital revolution and ad-
vances in communication technologies should be first felt in the
media compared to other classic industries. For this reason, in-
novative developments that adapt digital developments into visual
and written media are inevitable.

Hurriyet Newspaper proved its success in managing this trans-
formation and the changes led by innovation carry Hirriyet to a
different dimension. If we could only do what we are doing with
innovation, we can make it more competitive and significant and
grow it. As journalists, by keeping the work that we are doing out-
side the scope of technological changes and try to continue them
with the same methods, one day in the near future, we may wake
up like Gregor Samsa in Kafka's novel metamorphosis.

The advancements in the digital and communications field also
transform our businesses whether we like it or not. Our busi-
nesses are being transformed into different forms rapidly. For
this reason, we should adapt to this transformation and we should
be able to reach our customers and readers through innovative
inventions and tools. While reaching them, we should also create
platforms that they can also reach us in the same manner. There-
fore, we should improve their lives and add values.
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ROBERT TERCEK

MILESTONE ENTERTAINMENT VE CREATIVE VISIONS VAKFI
BASKANI

MILESTONE ENTERTAINMENT VE CREATIVE VISIONS
FOUNDATION CHAIRMAN

interaktif alanda en liretken yaraticilardan biridir. 2009'da Dijital
Medya Agi tarafindan “25 izleme Yéneticisi” arasinda gdsterilmistir.
“TV anarsisti” olarak da taninir. OWN Dijital Medya Bagkanligi, MTV
Kreatif Direktorltigl, Sony Pictures Entertainment’te Dijital Medya
Sorumlulugu gérevlerinde bulunmustur.

He is one of the world’'s most prolific creators of interactive con-
tent. In 2009, he was named one of the “25 Executives to Watch”
by Digital Media Wire. He is also known as a “TV Anarchist”. He has
served as the President of Digital Media at OWN, as Senior Vice
President of Digital Media at Sony Pictures Entertainment and as
Creative Director at MTV.

Bugiin gelmis oldugumuz teknoloji diizeyinde, yasanan tiim yeni gelismelerin kaynaginin
bilgi oldugunu sdyleyen Tercek, bilginin akilli telefonlar ve tasinabilir aygitlar araciligiyla

maddeleri ortadan kaldirdigini belirtti.

Tercek highlighted that information is the source of all new developments experienced at the
technology level nowadays and stated that information eliminates substances through smart

phones and mobile devices.

Cagimizin gelmis oldugu teknoloji diizeyi ile bilgi her seyi degis-
tirmektedir. Bilgi nesnelere déniismekte, nesneler bilgiye cev-
rilmektedir. Bunu saglayan da malzeme bilimidir. Bilgi en cok bu
alanda kullaniimaktadir. Ug boyutlu yazicilar ile bilgi her tiirlii nes-
neye déniismektedir. Uc boyutlu yazicilar ile insan cildi tiretilmek-
tedir. Organlarin kék hicreleri elde edilmektedir. Bilgiye sahip
iseniz her tirlu nesneyi Uretebileceksiniz.

Bilgiler bir yandan nesnelere donisurken, diger yandan bilgi ile
maddeler islevlerini yitirmekte, ortadan kalmakta ve buharlas-
maktadir. Kati olan bilgi internet ile sivi hale gelmisti, simdi ise
tasinabilir akilli telefonlar/aygitlar ile bilgi artik maddeleri orta-
dan kaldirmaktadir, buharlastirmaktadir. Maddesizlesme (dema-
terilaziation) yasanmaktadir. Bilgi atmosferdeki oksijen gibi her
yeri kaplamistir ve bilgi arttikca maddeler ortadan kalkmaktadir.
Akilli telefonlar yaklasik yirmi bes cihazin (kronometre, hesap
makinesi, kamera, takvim vb.) islevini yerine getirerek onlarin
ortadan kalkmasina yol acmaktadir. Akilli telefonlardaki uygu-
lamalar magazalarda ve depolarda saklanmamaktadir ve raflar
bosalmaktadir. Akilli telefonlar yakinda kredi kartlarini, anah-
tarlari, kimlikleri ve benzerlerini de buharlastiracaktir. Yakinda
magdazalar ve vitrinler de buharlasacaktir. Yerini sanal ortamlar
almaktadir. Saglik ile ilgili test aletleri de buharlasarak yerini akil-
Ii telefonlarin islevlerine birakmaktadir. Bilgi déniisebilecek tim
nesneleri buharlastiracaktir.

Bilginin dénistiiremedigi tiim cihazlar ise akilli ve birbirine bagl
hale gelecektir. Akilli telefonlar ile nesnelerin interneti birbirine
bagli olacaktir. Bdyle bir ortamda herkes kendi islerinin ne kadar
donisebilecegini simdiden hesap etmelidir.

The level of technology is reached in our age and information can
change everything now. Information is being transformed into ob-
jects and objects are being turned into information. What provides
this is the science of materials. Information is being used most
in this field. With three dimensional printers, information can be
turned into all kinds of objects. Human skin can be produced with
three dimensional printers. We can acquire stem cells for the or-
gans. If you have the information, you may be able to produce all
kinds of objects.

While information is being turned to objects on the one hand, on
the other hand information causes substances to use their func-
tion, remaove and vaporize them. Solid information is transformed
into liquid form with the internet and now mobile smart phones/
devices remove and vaporize materials with information now.
Dematerialization is being witnessed. Information covers every-
where like the oxygen in the atmosphere and as information in-
creases materials lose their function.

Smart phones carry out the function of approximately twenty five
devices (chronometers, calculators, cameras, calendars etc.) and
cause them to be removed. The applications in smart phones are
not being stored in shops and warehouses emptying the shelves.
Smart phones will also vaporize credit cards, keys, identifications
and similar items soon. In fact soon stores and shop windows will
vaporize as well. Instead they are replaced with virtual environ-
ments. Testing tools related to healthcare will also vaporize and
they will be replaced with the functions of smart phones. Informa-
tion will vaporize all of the objects that may be transformed.

All of the devices that cannot be transformed with information on
the other hand will become smart and connected to each other.
Smart phones and objects will have their internet connected to
each other. In such an environment, everyone should calculate how
their own businesses will transform starting from now.
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DR. MiMAR KADIR TOPBAS

iISTANBUL BUYUKSEHIR BELEDIYE BASKANI
ISTANBUL METROPOLITAN MUNICIPALITY MAYOR

Nifus artislari ile giderek kalabaliklasan sehirlerde ortaya cikan sorunlarin cézimd icin
inovatif yaklasimlarin zorunluluk haline geldigini séyleyen Topbas, yerel yénetimlerin
inovatif uygulamalarinin sorunlari énleyici nitelikte olmasi gerektigini ekledi.

For the solution of the problems that come up in cities that are gradually getting more
crowded as a result of population growth, innovative approaches have become a
requirement according to Topbas and he added that local administrations should be able to
prevent the problems through innovative applications.

Dinya'da degisim cok hizlanmigtir. Gecmiste ylzyilda yasanan
degisimler ginimizde cok kisa zaman dilimlerinde gercekles-
mektedir. inovasyon da degisimin 6nciisii haline gelmistir. Degisi-
me ayak uydurmazsaniz ve kendinizi yenilemez iseniz birileri sizi
hemen gecmektedir. Bu nedenle inovasyon surdurilebilir kalin-
malidir. inovasyonu siirdiiriilebilir kilmak icin de katilimcilig éne
cikaran yeni yonetim modelleri gelismektedir.

Sehirler inovasyonun merkezidir. Sehirlerin niifus artisi ve ka-
labaliklasmasi ile ihtiyaclar da artmakta, hic karsilasiimayan so-
runlar ortaya cikmaktadir. Sehirlerin yeni sorunlarinin cézimu ve
ihtiyaclarin hizla karsilanmasi inovatif yaklasimlari gerekli ve zo-
runlu kilmaktadir. Yerel yonetimlerin inovatif uygulamalari ileride
ortaya cikacak sorunlara ve ihtiyaclara da odaklanarak 6nleyici
nitelikte olmaktadir.

istanbul Biiyiiksehir Belediyesi bir yandan ézellikle genclerin ino-
vatif calismalari ve inovasyon alaninda bilinclenmeleri icin atél-
yeler kurmayi planlarken, diger yandan tim hizmetlerinde akilli
duraklar, hat bilgileri, park bilgileri, vb. gibi inovatif uygulamalar
one cikmaktadir. Hizmetlerin yani sira calisanlar ve isler arasin-
daki iletisim de mobil tablet araclar ile yapilir ve izlenir hale gel-
mektedir.

The global transformation has become especially valid. The chang-
es witnessed during the last century take place in very short time
frames nowadays. Innovation has become the pioneer of change.
If you cannot keep with change and if you do not renew yourself,
someone will get ahead of you. For this reason, innovation should
be sustainable. In order to make innovation sustainable, new man-
agement models that bring participation to the fore should be de-
veloped.

Cities are the centers of innovation. Population growth in the cit-
ies and as they become more crowded, the requirements also
increase and problems never faced before come up. The res-
olution of the new problems that the cities face and addressing
their needs as quickly as possible require and make innovative
approaches an obligation. Innovative approaches by local adminis-
trations should focus on the potential problems that may be faced
in the future and possible needs and they should be of a preventive
nature.

Istanbul Metropolitan Municipality not only plans to organize work-
shops in order to raise awareness especially for the younger gen-
erations with regards to innovative studies and the field of inno-
vation, on the other hand, innovative applications such as smart
stations, line information, parking information in all of its services
stand out. Apart from the services, the communication between
the employees and the businesses are now carried out with maobile
tablet devices and they can be tracked.
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PANEL; GIRISIMCILIK EKOSISTEMINDE YENi YAKLASIMLAR
PANEL ON THE NEW APPROACHES WITHIN THE
ENTREPRENEURSHIP ECOSYSTEM

MODERATOR
DIDEM ALTOP

ENDEAVOR TURKIYE GENEL
SEKRETERIi VE KURUCUSU
ENDEAVOR TURKEY GENERAL
SECRETARY AND FOUNDER

Tiirkiye inovasyon
Haftasi'nin ilk gliniine
damga vuran panellerden
biri de moderatorligini
Endeavor Tirkiye Genel
Sekreteri ve Kurucusu
Didem Altop’un yaptigi
‘Girisimcilik Ekosisteminde
Yeni Yaklasimlar Paneli’ oldu.

One of the panels of
Turkey Innovation Week
that marked the first day
was the ‘New Approaches
in Entrepreneurship
Ecosystem’ moderated by
Endeavor Turkey General
Secretary and Founder
Didem Altop.
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DEVRIM ZiYA TAVIL

TURK EKONOMi BANKASI
TURKISH ECONGMY BANK

Rekabet giicini artirmada fikir sahibi girisimcilere de ihtiyacimiz oldugunu sdyleyen
Aksoy, bu nitelikteki firmalara girisim bankaciligi ile destek olduklarini belirtti.
Pointing out that we also need entrepreneurs with ideas for increasing competitive
capacities, Aksoy also highlighted that they support these types of companies through

Turkiyenin rekabet giiciinii arttirmak icin tek basina inovasyon
yeterli olmayacaktir. Ticarilestirilen ve para kazandiran yenilikle-
re, bunun icin de fikir sahibi girisimcilere de ihtiyac duyulmakta-
dir. Genis nlfusu ve pazari ile Tirkiye bu potansiyele sahip gordl-
mektedir. Ancak Turkiye'nin bu firsatlari nasil hayata gecirecegi
onem kazanmaktadir. Tirkiye laboratuar ortamindaki Silikon Va-
disi modeli ile degil, Dogu'nun dogal kosullarinda yeseren inovatif
fikirler modeli ile daha basarili olabilecektir.

Tirkiye'de yeni girisimciler icin bankalardan finansman erisim
mumkin degildir. Bankacilik sistemi kurallari bunu engellemekte-
dir. Ancak Tirkiye'de her yil 250 bin yeni vergi numarasi alinmak-
ta, binlerce firma kurulmakta, her yil 65-70 milyar TL sermaye
konmakta, ancak bu iglerin ylizde 65-70'i de ilk 5 yilda kapanmak-
tadir. Bu firmalarin sikintisi rekabet ve biiylime modeli gelistire-
memesidir. Tirk Ekonomi Bankasi girisim bankaciligi ile bu nitelik-
teki firmalara destek olmaktadir.

entrepreneur banking.

Innovation will not be enough on its own in order to increase Tur-
key's competitive power. We need novelties that are commercial-
ized and make money, and entrepreneurs with ideas for this. With
its wide population and market, Turkey is considered as having
this potential. However, how Turkey will realize these opportuni-
ties becomes significant. Turkey shall be more successful with the
innovative ideas model that grows under the natural conditions
of the East, instead of the Silicon Valley model that is a laboratory
environment.

It is not possible for entrepreneurs in Turkey to access financ-
ing from the banks. Banking system rules prevent this. However,
250 thousand new tax numbers are being issued each year in Tur-
key, thousands of new firms are being established and each year
between 65 and 70 billion TRY capital is issued, however 65-70
percent of these businesses are closed during the first 5 years.
The problem of these companies is their failure to compete and
develop a growth model. Turkish Economy Bank supports these
companies with entrepreneurship banking.
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BURAK AYDIN

INTEL TURKIYE GENEL MUDURU
INTEL TURKEY COUNTRY MANAGER

2006 yilinda Intel Turkiye ailesine katiimis, yenilikci projelerin haya-
ta gecirilmesi icin kamu, STK ve 6zel sektor isbirlikleri ile nemli
caligmalar yiritmustir. Temmuz 2011'de Intel Turkiye Genel
Muadurlagl gorevine getirildi.

He has joined Intel Turkey family in 2006 and established significant
collaborations with the public, civil society and private sectors re-
garding the realization of innovative projects. In July 2011, he was
appointed as Intel Turkey’s Country Manager.

Kiresel rekabetin bu derece yogun oldugu bir ortamda girisimci olmayan sirketlerin
biyimeleri yavaslayacaktir diyen Aydin, sirketlerin girisimcilere ulasmak icin cézimler

yarattigini séyledi.

In a setting where global competition is this intense, the companies that are not innovative
will have their growth slow down as expressed by Aydin and he said these companies are

creating solutions to reach entrepreneurs.

GiUndmdizin en 6nemli teknoloji egilimi tim nesnelerin akilli hale
gelmesidir. 20 yil 6ncesine kadar teknoloji dokunulabilir ve goé-
rilebilirdi. Daha sonra sanal uygulamalar hizla elle tutulan tek-
nolojilerin yerini aldi. Simdi ise tim nesneler akillanmaktadir ve
ihtiyac duyan tim nesneler akillanacaktir.

Nesnelerin akillanmasi yani sira nesneler ile akill telefonlar ve ay-
gitlar birbirine baglanmaktadir. Bu baglantinin disinda kalan nes-
neler, makineler tekillesecek ve anlamsizlasacaktir. Bu nedenle
yeni nesil akilli nesneler Uretilecektir. Nesnelerin interneti egilimi
ile dikey sektorler yeniden tasarlanacaktir. Bu sirecte inovatif
olmayan sirketler yok olabilecektir. Bu nedenle gliniimiizde ino-
vasyonun yogunlastigi alan nesnelerin interneti alani olacaktir.
Sirketler bu yogun kiiresel rekabet ortaminda kendi ekosistemle-
riicinde yeterli girisimci sirketlere sahip olamazlarsa blyimeleri
yavaslayacaktir. Onun icin intel rneginde oldugu gibi sirketler
kendi eko sistemi icinde risk sermayesi sirketleri vb. kurmakta-
dirlar. Béylece ekosistemde ihtiyac duyulan yenilikci girisimcilere
ulasiimaktadir.

The most important technological tendency nowadays entails
turning all objects into smart devices. Up until 20 years ago, tech-
nology could be touched and seen. Afterwards, virtual applications
replaced technologies that could be held very fast. Now on the
other hand, all of the objects are becoming smart and all of the
objects needed will become smart.

Having smart objects also connects objects and smart phones
and devices to each other as well. The objects that fall outside
the scope of this connection and machines will become isolated
and meaningless. Therefaore, new generation smart objects will be
produced. The internet tendency of the objects will design vertical
industries all over again. During this process, those companies
that are not innovative, will disappear. Therefore, nowadays, the
area where innovation is concentrated will become the web area
of the objects.

If the companies cannot own sufficient number of entrepreneur
companies within their own ecosystems in this intense global
competition environment, their growth will also slow down. For
that reason, as in the example of Intel, the companies establish
risk capital companies etc. within their own ecosystems. This way
the innovative entrepreneurs needed in the ecosystem may be
accessed.
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DR. M. iBRAHIM TURAN

BORSA ISTANBUL YONETIM KURULU BASKANI VE
GENEL MUDURU

BORSA ISTANBUL EXECUTIVE BOARD CHAIRPERSON
AND CHIEF EXECUTIVE OFFICER

2008 tarihinde TCMB Baskan Yardimcisi olarak atandi. Kiel
Enstitlist - Kiresel Ekonomi Sempozyumu’nun Liderler Grubu ve
Danisma Kurulu uyesidir. LSE Avrupa Enstitisu biinyesinde TCMB
adina danisma kurulu Gyeligini sirdirmektedir.

He was appointed as the Vice Chairperson of the Central Bank of
Turkey in 2008. He is a member of the Leaders Group and Business
Advisory Board of the Kiel Institute Global Economic Symposium. He
is also @ member of the consultative committee representing the
Central Bank of Turkey with the European Institute of London School
of Economics (LSE).
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Yuksek katma degerli Grinler icin ihtiyac duyulan bilginin kaynaginin girisimciler
oldugunu belirten Turan, Istanbul Menkul Kiymetler Borsasi olarak girisimcilere verdikleri

desteklerden bahsetti.

Indicating that the entrepreneurs are the source of information required for products with
high added value, Turan mentioned the support they provide to entrepreneurs as Istanbul

Bugiin 75 milyon niifus ile yarattigimiz 800 milyar dolar milli geliri
10 yil icinde 1,5 kat arttirmak istiyorsak daha yiiksek katma de-
gerli Gridnler Gretmeliyiz. Bunun icin ihtiyac duydugumuz bilginin
yaraticisi ise girisimcilerdir. Bu cercevede girisimci ekosistemi
icinde girisimcilerin sermaye ve finansman ihtiyaclarinin karsi-
lanmasi icin yeni destekler hayata gecmistir. Girisim sermayesi
ortaklarina, melek yatirimcilara, girisimci firmalara hizmet sag-
layan sirketlere tesvikler saglanmaktadir.

istanbul Menkul Kiymetler Borsasi da inovasyondan girisimcilige
gecisi desteklemek icin inovatif pazariar kurmaktadir. Ozel Pazar
yeni ve ylkselen girisimcilere hizmet vermektedir. Kurulali 6 ay
olmus ve 5 yasini asmayan 6zel pazarin yeni girisimci firmalari-
na is modelleri destekleri de verilecektir. Yarinin biyik sirketleri
olacak yiikselen girisimciler de 6zel pazarda sermaye olanagina
erisebilmektedir. Ozel Pazar, 6zel sermaye fonlarina alternatif
finansman modeli olarak girisimcilerin sermaye ve finansman ih-
tiyaclarina aracilik edecektir.

Stock Exchange Market.

Today if we want to increase 800 billion dollars of national in-
come we created with a population of 75 million in 10 years by
1.5 times, we have to produce products with higher added val-
ue. The creators of the information that we need for this are the
entrepreneurs. Within this framewaork, within the entrepreneur
ecosystem, new supports are being implemented in order to fulfill
the capital and financing needs of entrepreneurs. Entrepreneur
capital partners, angel investors, entrepreneur companies and
service provider companies can use the incentives provided.
Istanbul Stock Exchange Market supports the transition from in-
novation to entrepreneurship by establishing innovative markets.
Private Market provides services to new and coming entrepre-
neurs. It has been 6 months since it was established and the pri-
vate market’s new entrepreneur companies that are less than 5
years old, will be provided with business model support as well.
The up and coming entrepreneurs that will form the large compa-
nies of tomorrow will be able to access capital opportunities in the
private market. Private Market will become an intermediary for
the entrepreneurs’ capital and financing needs as an alternative
financing model for private capital funds.
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EMRE KURTTEPELI

GALATA BUSINESS ANGELS YONETIM KURULU
BASKANI

GALATA BUSINESS ANGELS EXECUTIVE BOARD
CHAIRPERSON

26 milyon kullanici ile en biyik Turk internet platformu olan Mynet
Grubu’nun kurucusu ve baskanidir. Tirkiye'nin en 6nemli melek
yatirimci agi olan Galata is Melekleri (GBA) Baskanligini yapmak-
tadir.

He is the founder and chairman of Mynet Group, which is the largest
Turkish internet platform with 26 million users. He is also the Chair-
man of Galata Business Angels (GBA), Turkey’s most important
angel investor network.

Girisimcilik ekosisteminde melek yatirimcinin 6neminden bahseden Kurttepeli, inovasyonun
yogunlastigi teknoloji alaninda bilginin gelecegiyle ilgili dngérilerde bulundu.

Discussing the significance of angel investors within the entrepreneurship ecosystem,
Kurttepeli provided his visions about the future of information in the field of technology

where innovation is particularly high.

Girisimcilik ekosisteminde melek yatirimci yeni bir model olmakla
birlikte hizla gelismekte ve Tirkiye'de de benimsenmektedir. Tir-
kiye'de 300'e yakin lisans almis melek yatirimci bulunmaktadir.
Melek yatirimei kiicik sermayedardir, kiicik sermaye katilimlari
yapar ve sirkette hakim ortaklardan degildir. Tirkiye'de girisim-
ciligin ve inovasyonun gelistiriimesinde melek yatirimcilar cok
onemli olacaktir. Clnk{ Tirkiye'de en zor olani mevcut finansal
sistem icinde finansmana erisimdir. Ancak bir finansman kaynagi
olan melek yatirimcilar acisindan girisimcilikte de farklidir. Den-
geleri ve oyun seklini degistiriyorsa girisimci girisimcidir. Res-
toran acan girisimci degildir, ama simidi simit sarayina ceviren
girisimcidir.

Girisimciligin ve inovasyonun yogunlastigi teknoloji alaninda ise
biiylik bilgi (big data) en dnemli gelisme alani olacaktir. Bugiin
Google, Apple ve benzer kurumlar surekli bilgi toplamaktadir. Bu
bilgiler dagitilacak ve herkesin erisimine acilacaktir. Bu asama-
dan sonra bilgiler ticarilestirilecektir.

Bu bilgilere erisip en etkin sekilde kullanilmasi kritik 6neme sahip
olacaktir. Mevcut ve yeni firmalar cikacak ve bilgileri ticarilesti-
recektir. En blyik gelisme alani blyik datanin ticarilestirilimesi
olacaktir.

An angel investor is a new model within the entrepreneurship
ecosystem and it is being rapidly developed and acknowledged in
Turkey as well. There are around 300 licensed angel investors in
Turkey. Angel investor is a small financier, contributes small capi-
tal and is not a dominant partner in the company. Angel investors
will be very significant for the development of entrepreneurship
and innovation in Turkey. Because in Turkey, the hardest thing is
being able to access financing within the existing financial system.
However, angel investors are also different in entrepreneurship
as a source of financing. If it changes the balances and the game,
then an entrepreneur is an entrepreneur. A person who opens a
restaurant is not an entrepreneur but that person who trans-
forms the bagel into the brand Simit Sarayi is the entrepreneur.
On the other hand, in the field of technology where entrepreneur-
ship and innovation is concentrated, big data becomes the most
important area of development. Today, Google, Apple and similar
institutions constantly collect data. These data will be distributed
and they will be open to everyone’s access. After this stage, the
data will be commercialized.

Accessing these data and using them in the most efficient manner,
will be critically important. Existing and new companies will be es-
tablished and the data will be commercialized. The largest area of
development will be regarding the commercialization of big data.
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HASAN ASLANOBA

ASLANOBA CAPITAL BASKANI
ASLANOBA CAPITAL PRESIDENT

1990°da aile sirketi Erikli Su’da CEO olarak calismaya basladi.
2006'da, Erikli Su ile Nestle Waters arasinda Tirkiye ortakligini
gerceklestirdi. 2012'de ortakliktaki CEO gérevinden ayrildi. Melek
yatirimci olarak, bugiine kadar toplam 9 yatirim yapti.

He started working as CEO at Erikli Water, his family business in the
water industry, in 1990. In 2006, under his leadership, Erikli Water
partnered its Turkish operations with Nestle Waters. In 2012, he
left his role as CEO in the partnership. He has made 9 investments
in total until today as an angel investor.

TURKIYE INOVASYON HAFTASI
2014

KONUSMA
SPEECH

Teknolojik gelismelerin yeni yatirim alanlari yarattigini séyleyen Aslanoba, yatirim
yaptiklari girisimlerin tasimasi gereken kriterlerler ile ilgili bilgiler verdi.

Aslanoba highlighted that technological advancements create new areas of investment
and presented information on the criteria required for the innovations that they invest in.

Teknolojik gelismeler buluslar ve teknoloji temelli isler inovas-
yonun ve girisimciligin temelini olusturmaya devam etmektedir.
Teknolojik gelismeler de sekil degistirmektedir. internetin icadi
ile butlin sektdrler derinden etkilenmistir. Nesnelerin interneti,
paylasim ekonomisi, blyuk bilgi ile kisisellestirme yeni donemin
gelismeleridir. Yeni ve fark yaratan girisimciler bu alanlarda yo-
gunlasmaktadir.

Girisimci eko sistemi icinde girisimlere yatirim yaparken birkac
onceligimiz ve kriterimiz bulunmaktadir. Oncelikle fikir asamasin-
da degil, fikri hayata gecirmis islere yatirim yapilmaktadir.
Kurucularin yetkinligi ve nitelikleri nem tasimaktadir. Koydugu-
muz biri ylize cikartabilecek kuruculara yatirim yapilmaktadir. Fi-
kirlerden cok fiili icraatlara bakilmaktadir ve 6nemsenmektedir.
Yatirim yapilacak proje éniimiize gelen bir sorunu cézebilmeli, ilk
olmali, buyik bir pazara hitap etmelidir. Ya da misteride biyik
bir memnuniyet yaratmalidir.

Technological developments, inventions and technology based
businesses continue to form the foundation of innovation and en-
trepreneurship. Technological developments on the other hand
are changing form. The invention of the World Wide Web impacted
all industries deeply. The web of the objects, sharing economy and
personalization with big data are the developments pertaining to
the new age. New entrepreneurs that make a difference are fo-
cused in these fields.

While investing in the entrepreneurs within the entrepreneurial
ecosystem, we have certain priorities and criteria. First of all, we
don'tinvest in ideas but rather ideas that are brought to life in the
form of businesses.

The competence and qualifications of the founders are highly im-
portant. The investments target those founders who can increase
one unit of capital that we give by one hundred percent. More
importance is attached to physical actions rather than ideas. A
project that we will invest in should be able to solve a problem, it
should be a first and it should be appealing to a big market. Or it
should create a satisfaction with the customer.
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PANEL; DISCOVER THE POTENTIAL; GIRISIMCILERI
KESIF PANELI

PANEL DISCOVER THE POTENTIAL; DISCOVER THE
ENTREPRENEURS

MODERATOR
TURGAY ADIYAMAN

SAFFRON BRAND CONSULTANTS
TURKIYE VE ORTA ASYA DIREKTORU
SAFFRON BRAND CONSULTANTS
TURKEY AND CENTRAL ASIA
DIRECTOR

Moderatoérliginid Saffron
Brand Consultants Tiirkiye
ve Orta Asya Direktori
Turgay Adiyaman’in yaptigi
Discover the Potential;
Girisimcileri Kesif Panelinde,
Tirkiye icin hazirlanan
Discover the Potential
mottosu ve logosu lizerine
konusuldu.

Moderated by Saffron Brand
Consultants Turkey and
Central Asia Director Turgay
Adiyaman, the motto and
logo Discover the Potential
prepared for Turkey was
discussed during Discover
the Potential; Discovering the
Entrepreneurs Panel.
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JACOB BENBUNAN

SAFFRON BRAND CONSULTANTS CEO'SU
SAFFRON BRAND CONSULTANTS CEO

2001'de Wally Olins ile beraber Saffron’i net bir sav ile kurdu:
“Brand is the promise of an experience delivered.” Ginimizde,
uluslararasi marka diinyasinca taninan dnlu bir isimdir.

He founded Saffron together with Wally Olins in 2001 with a clear
assertion: “Brand is the promise of an experience delivered.” Now-
adays, he is a famous name recognized by the international brand
world.
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Tirkiye, Osmanl imparatorlugunun ve Atatiirk’iin modern Cumhuriyetinin
mirasi olan kesfedilmemis potansiyellerini barindirmaktadir.

Turkey is home to undiscovered potentials left as a heritage from the
Ottoman Empire and Atatlirk’s modern Republic.

Turkiye icin Discover The Potential mottosunu ve logosunun
hazirlanmasi sirecini aktarmaya gecmeden once Turkiye'nin
ve Dinya'nin icinde bulundugu kosullari hatirlatmakta fayda bu-
lunmaktadir. Oncelikle diinyada 3. Sanayi devriminin esiginde
kuvvetlenen bir kasirganin ortasindayiz. Internet, nesnelerin in-
terneti ile 3. Sanayi devrimini de sekillendirmektedir. Moslow ih-
tiyaclar piramitinde yer alan klasik 5 ihtiyacin arkasina 6. ihtiyac
olarak internet ihtiyaci yerlesmis durumdadir. Internet akilli nes-
neler, akilli telefon ve aygitlar ile uygulamalar hayatimizi bastan
asagi degistirmektedir. Bu dénemde de Charles Darwin'in 1809
yilinda séyledigi gibi en kuvvetliler degil, degisime ayak uyduran-
lar hayatta kalabilecektir. Onun icin degisimi iyi algilamaliyiz.
Degisim doneminde Uretici ile tlketici arasinda yeni gelisen
teknoloji altyapisiyla farkli bir iliski ortaya cikacaktir. Uretici ve
Tuketici “Uretiketici” olarak tekil hale gelecektir. Sirketler ve
kurumlar tiketicileri ile bu iliskiyi kurabilirlerse ayakta kalabile-
ceklerdir.

Boylesine kiresel bir ortamda Tirkiyenin mottosu ve logosu bu-
gline kadar sahip oldugu ancak ortaya cikarilamayan potansiye-
linin kesfedilmesi {izerine kurgulanmistir. Tiirkiye, Osmanli impa-
ratorlugunun ve Atatiirk’in modern Cumhuriyetinin mirasi olan
kesfedilmemis potansiyelleri barindirmaktadir. Onun icin motto
“Turkiye potansiyelini kesfet” olarak secilmistir. Tirkiye potan-
siyelinin kesfi herkese bir cagridir ve herkese bu potansiyelden
yararlanma davetidir. Gerceklikten dogan potansiyel mottoyla al-
giya tasinmistir, ama simdi hedef potansiyelin kesfi ile gerceklige
donustur.

Before | discuss the process regarding the preparation of the
motto and logo Discover the Potential for Turkey, it would be use-
ful to remind the conditions that both Turkey and the World are
in. First of all, we are in the middle of a hurricane that got even
stronger on the verge of the 3rd Industrial Revolution. The inter-
net and the internet of the objects are shaping the 3rd Industrial
Revolution. Now the need for internet is placed as a 6th need be-
hind the classic 5 needs found in the Maslow Hierarchy of Needs.
Internet changes our lives from beginning to end through smart
objects, smart phones and devices as well as applications. During
this period as well, only those who can keep up with change will
survive instead of those that are strong just like Charles Darwin
had said in 1809. That is why we should comprehend change very
well.

During a period of change, a new relationship will be established
between the producer and the consumer owing to the newly de-
veloped technological infrastructure. The Producer and the Con-
sumer will be combined into a single unit as “proconsumer”. If
companies and enterprises can establish this relationship with
their consumers, they can survive.

In such a global environment, Turkey’s motto and logo is based
on the discovery of its potential it always had but could never be
revealed. Turkey is home to undiscovered potentials left as a her-
itage from the Ottoman Empire and Atatlrk's modern Republic.
That is why the motto is selected as “Turkey discover the poten-
tial”. The discovery of Turkey’'s potential is a call for everyone and
an invitation for everyone to make use of this potential. The poten-
tial that is actually based on a reality has been transformed into a
perception with this motto, but now the aim is to go back to reality
with the discovery of the potential.
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ALi SAYDAM

BERSAY ILETISIM YONETIM KURULU ONURSAL BASKANI
BERSAY COMMUNICATIONS EXECUTIVE BOARD HONORARY
CHAIRMAN

1978 yilindan bu yana basin ve medya sektdriinde muhabir, kdse
yazari, TV yapimci ve sunucusu gorevlerini yiriuten Saydam
Bersay iletisim Grubu Onursal Baskanligi yaninda Bahcesehir
Universitesi iletisim Fakiiltesi'nde 6gretim gérevlisidir.

Saydam worked as a reporter, columnist, TV producer and pre-
senter within the media and press industry since 1978 and he

is currently the honorary chairman of Bersay Communications
Group and a faculty member at Bahcesehir University’s Faculty of
Communication.

Tarihi ve kitirel varliklarimizi gerektigi gibi kullanamadigimizi
sbyleyen Saydam, markalasmanin 6nemine degindi.

Pointing out that we cannot use our historical

and cultural assets as

we ought to, Saydam also underlined the significance of branding.

Turkiye icin hayata gecirilen Turkey Discover The Potential mot-
tosu ve logosu icin sonraki adimlarin basinda motto ve logonun
icinin doldurulmasi gelmektedir. Bunun icin markalar cikartmali-
yiz. Marka kapitalizmin en karmasik trindir. En yalin aciklamasi
ile marka ayni Grdnd, hizmeti, kenti, llkeyi daha pahaliya satabil-
mektir.

En yalin hali ile marka tanimindan yola cikarsak Tirkiye'nin uzun
bir yapacaklar listesi bulunmaktadir. Ornegin mimari cok énemli
bir degerdir. Bilbao Guggenheim mizesine milyonlarca kisi gel-
mektedir. Ancak Gaziantep, Sanl Urfa ve Mardin ayni cekimi sag-
layamamaktadir. Tirkiye'de Michelin yildizli restoranlar yoktur.
Paris'ten Tlrkiye'ye yemek yemeye gelinmemektedir. Kiz Kulesin-
de yemek paha bicilmezdir, ama dederlendirilememektedir. Tarihi
ve kultirel varliklarimizi kullanamiyoruz. Kentlerimizin hicbirinin
bayragi ve flamasi bulunmuyor. Tirkiye algisini yillardir yabanci
filmlerde dne cikarilan cami, hamal, Kapalicarsi catisi ve izbe so-
kak gérintisinden kurtarmaliyiz.

Marka cikarmaliyiz. Bunun icinde kritik basari unsurlarini kullan-
maliyiz. Katilim ve kararlilik, bitlnsellik esgidim, kullanim netligi
ile denetleme ve iyilestirme.

The motto that is determined for Turkey, which is Turkey Discov-
er the Potential and the logo should be followed by the steps that
would help fill this motto and logo in. For this reason, we should be
creating brands. A brand is the most complicated product of capi-
talism. In its simplest form, brand allows selling the same product,
service, city or country for a more expensive price.

In its simplest form, if we move forward from the definition of a
brand, Turkey has a long list of the things it has to do. For instance,
architecture is a very important value. Millions of people visit the
Bilbao Guggenheim museum. However, Gaziantep, $Sanliurfa and
Mardin cannot get the same number of visitors. Turkey does not
have Michelin star restaurants. No one comes to Turkey from Par-
is to dine. Dining at the Maiden’s Tower is priceless but it cannot be
evaluated. We cannot use our historical and cultural assets. None
of our cities have their own flags and pennants. We should save
Turkey from the perception that has been portrayed in foreign
movies for years through shots of mosques, porters, the roof of
Grand Bazaar and streets in ruins.

We should create a brand. For this reason, we should use criti-
cal success elements. Participation and determination, integrity
through coordination, monitoring and reinforcement via the defi-
nition of utilization.
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GUVEN BORCA

MARKAM A.S. KURUCU ORTAGI VE YONETICISI
MARKAM A.S. FOUNDING PARTNER AND MANAGER

Turkiye'nin ilk marka danismani. Marka ve pazarlama konusmalari
yapiyor, egitimler veriyor. Yayinlanmis yedi kitabi bulunuyor, en
bilinen kitabi “Bu topraklardan diinya markasi cikar mi?” Markam
AS’nin kurucusu.

Turkey's first brand consultant. He gives speeches and courses
regarding brands and marketing. He has seven books published

so far, the most renowned among them is his book entitled “Can

a Global Brand Bloom from These Lands?” He is the founder of
Markam A.S.
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Logo ve mottoyu benimsemeli ve tasidiklari degerleri hayata gecirmeliyiz.
We should adopt the logo and motto and bring the values that they carry to life.

Turkey Discover The Potential mottosu ve logosu icin bir sonraki
adim oncelikle onun arkasinda topyekun durmak olmalidir. Motto
ve logonun benimsenmesi yani sira onu diinyaya tasiyacak Tirk
markalarina ihtiyac duymaktayiz. Tirk sanayine bu konuda cok
is dusmektedir.

Turkey Discover The Potential icin motto ve logo ile bitiinlesen ve
destekleyen unsurlari icsellestirmeliyiz. Logonun turkuaz rengi
bunlardan birdir. Hollanda turuncular, italya gk maviler, turkuaz
da Tirkiye ile 6zdeslesebilmelidir. Turquise Fransa'da Tirkiye te-
melli bir kelime olarak renk ismi olmustur. Logonun dijital devrim
surecinde kiresel dlcekte dijitallesmesi ve her alanda kullaniima-
si da gereklidir.

Ancak sadece logo ve motto tiretmek ve kullanmak algilari degis-
tirmemektedir. Chobani yogurdun sahibi Tirkiye'den gitmis olma-
sina ragmen ABD’de Tiirk yogurdu degil, Coban yogurdu demis ve
Greek-yunan yogurdu olarak piyasaya cikmak ihtiyaci duymustur.
Bu ihtiyaci doguran kosullari ve algiy tek basina logo ve mottolar
degistirememektedir.

The next step for the motto and logo Turkey Discover the Poten-
tial should be standing behind this motto at all times. Apart from
embracing this motto and logo, we need Turkish brands that will
carry this motto to the global arena. Turkish industry has a lot to
do in this regard.

We have to internalize the factors that integrate with and support
the motto and logo Turkey Discover the Potential. The turquoise
color of the logo is one of these. The Dutch identify themselves
with orange, Italians with sky blue and Turkey can be identified
with turquoise. Turquoise started to be used as the name of a
color in France as based on Turkey. The logo has to be digitalized
on a global scale throughout the process of the digital revolution
and it has to be used in every field.

However, producing only a logo and a motto and using these, can-
not change the perceptions on their own. Even though the owner
of Chobani yoghurt went to the US from Turkey, he felt the need to
place his product in the market as Chobani yoghurt and described
it as a Greek yoghurt. The conditions that lead to this need and
the perception cannot be changed with the logo and mottos sin-
gle-handedly.

106



INOVATIM

inovaTiM nedir?
rrea TIM, Tirbapsman e girrgumess e yeraiii 1 00 aniversitessin gl bedomterinde
inovasyon calismalarinin geligmesi
entetehtiel sermaye Parhandalis ve iy edati biimaed gellymedenin yalerdan Lakibl

matuslarsttla frel alarak yetiytitilocel wr sheml 1etumblblas ilemeceh
2000 rigitabir aitedsr.
3 % -

Ayl bilp we Bagamahy Bin
oW Ingvatim oig

Daha giicli bir gelecek igin...







KN E

—

PANEL; INOVASYON YONETIMi PANELI
INNOVATION MANAGEMENT PANEL

inovasyon Yonetimi
Paneli'nde, inovasyon
yoénetiminin 6nemi ve
detaylari konusuldu.

During the Innovation
Management Panel, the
significance and the details
of innovation management
were discussed by the
participants.
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DR. MARTIN RUPPERT

MANAGING DIRECTOR IMPROVE-AVRUPA iNOVASYON
YONETIMi AKADEMISi

MANAGING DIRECTOR IMPROVE-EUROPE INNOVATION
MANAGEMENT ACADEMY

Dinya Ekonomik Forumu’nun “Fostering Innovation-Driven Entre-
preneurship in Europe” projesini ve bu kapsamda cesitli inovasyon
ile endiistri projelerini yonetmistir. inovasyon ve inovasyon yéne-
timiyle ilgili danismanlik hizmeti ve teknik destek veren sirketinde
karar alici pozisyondadir. He has managed the “Fostering Innova-
tion-Driven Entrepreneurship in Europe” project implemented by
the World Economic Forum and various innovation and industrial
projects under this scope. He is one of the decision-makers at his
company, which provides consulting services and technical support
for innovation and innovation management.

inovasyon yénetimini
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‘bir fikrin ticarilesmesine kadar olan siirecin

yonetimi’ olarak tanimlayan Ruppert, inovasyon gerceklestirilen her alan
icin birbirinden farkli yénetim modellerine ihtiyac oldugunu sdyledi.
Ruppert defined innovation management as 'the management of the process
that continues until the commercialization of an idea’ and stated that each
field where there is an innovation needs a different management model.

Glnldmizde inovasyon gerceklestirilen birden cok alan bulun-
maktadir ve her bir alan icin ayri bir inovasyon yénetim modeline
ihtiyac duyulmaktadir. Uriin inovasyonu, siirec inovasyonu, hiz-
met inovasyonu ve is modeli inovasyonlari. Misteri ihtiyaclarini
en hizli algilayip, karsilayacak yeni bir is modeli de inovasyonun
bir Grdnuadar.

inovasyon karli bilyimenin en énemli aracidir. inovasyon yénetimi
de bir fikrin ticarilesmesine kadar olan sirecin yonetimidir. Her
bir inovasyonun yasam egrisi bulunmaktadir. Bu nedenle inovas-
yon ydnetimi birden cok ve surekli inovatif arayislari da yénete-
bilmelidir. inovasyon yénetimi Arastirma-Gelistirme faaliyetleri
ile ortaya cikan fikir ve buluslarin da hayata gecirilmesini kapsa-
maktadir. Bu nedenle inovasyon yénetimi teknoloji faaliyetlerinin
ciktilarini yakindan izlemelidir.

inovasyon ydnetiminde kurumsal yapilar, bireysel danismanlar,
inovasyon ekosistemi ve egitim biiyiik 6nem tasimaktadir. inova-
torlerin fikirlerini paylastigi ve tartistigi platformlar yaratiimasi
da inovasyon yonetimine katki saglamaktadir.

Nowadays, there are several fields which involve innovation and
each field requires a different innovation management model.
Product innovation, process innovation, service innovation and
business model innovations. Understanding the requirements of
the customer as fast as possible and developing a new business
model that will meet these needs is a product of innovation as well.
Innovation is the most important tool of profitable growth. Inno-
vation management entails the management of the process that
lasts until the commercialization of an idea. Each innovation has
a life curve. Therefore, innovation management should be able to
manage more than one and sustainable innovative searches. Inno-
vation management includes the Research-Development activities
and the implementation of the ideas and discoveries that come up.
Given this, innovation management should follow the outputs of
technological activities very closely.

Corporate structures, individual consultants, innovation ecosys-
tem and education are particularly important for innovation man-
agement. Creation of platforms where innovators share and dis-
cuss their ideas also contribute to innovation management.
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LEVENT ALATLI

GENEL MUDUR, KOZA YONETIMA.S.
KOZA YONETIM A.$. CHIEF EXECUTIVE OFFICER

Temmuz 2007 den bu yana genel middrd ve ortagi oldugu Koza
Yonetim ve Servis A.S. 2014 yilinda International IMP3rove
Award’a layik gérulmustir. CLIMA 2010°da Dinya Kongresi Genel
Sekreteri olarak gorev yapmistir.

Koza Yonetim A.S., where he has been serving as the general man-
ager and partner since July 2007, won the International IMP3rove
Award in 2014. He also served as the General Secretary of World
Congress during CLIMA 2010.

‘Farkli yap fark yarat’ mottosunu benimseyen Koza Ydénetim, inovatif bir firma olmasini

farklilasmaya borclu oldugunu sdyliyor.

Koza Yénetim adopts the motto ‘do it differently, make a difference’ and indicates that their
innovative character as a company stems from differentiation.

Koza yonetim sitelerin, plazalarin, Alisveris Merkezlerinin En-
distriyel Tesislerin ve Rezidanslarin yonetimi hizmetlerini veren
inovatif bir hizmet firmasidir. Firmanin inovatif dogasi farkl ol-
maktan kaynaklanmaktadir. Farkli olmanin dayandigi inovatif yak-
lasimlar basariyi getirmektedir.

Koza Yonetim icin inovasyon farktir. Calisanlar icin motto “farkli
yap, fark yarat” tir. Firmanin satis-pazarlama, insan kaynaklari,
kalite midurd bulunmamaktadir. Yerine musteri iliskileri madurd,
calisan iliskileri midird bulunmaktadir.

Koza Yénetimi farkli kilan 6zellikleri gelismeye acik olmasi ve yeni-
ligi sevmesidir. Bu yénetim anlayisi ile olusan kurum kiltird firma
icinde farkllasma icin sirekli olarak inovasyonu ve yenilikleri de
beslemektedir.

Koza is an innovative service company that provides management
services for estates, plazas, Shopping Centers and Industrial Fa-
cilities and Residences. The company’s innovative nature stems
from being different. Innovative approaches that are based on be-
ing different, lead to success.

For Koza Y6netim, innovation entails difference. For the employ-
ees, the motto is “do it differently, make a difference”. The com-
pany does not have sales-marketing, human resources or quality
managers. Instead, we have customer relations manager and em-
ployee relations manager.

The qualities that make Koza Yénetim different is being open to de-
velopment and enjoying innovation. The corporate culture formed
with this management approach constantly feeds innovation and
novelties within the company for differentiation.



1. GUN

MUJGAN CETIN

INOVASYON YONETIMi DANISMANI,

SISTEM YONETIM DANISMANLIGI

INNOVATION MANAGEMENT CONSULTANT, SYSTEM
MANAGEMENT CONSULTANCY

Avrupa Birligi'nin 2014 yilinda ilk defa verdigi IMP3rove Akademi
Uluslararasi inovasyon édiiliinii Tiirkiye'nin kazanmasina olanak
saglamistir. Avrupa Birligi Horizon 2020 programinda Business

Coach olarak gorev yapmaktadir.

Owing to her efforts, Turkey won the IMP°rove Academy Interna-

tional Innovation award that was given for the first time in 2014
by the European Union. She serves as a Business Coach within the
Harizon 2020 Program of the European Union.
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inovasyon bulus, yeni fikir degil, pazarda basarili olmus yeniliklerdir
diyen Mijgan Cetin, uzun sireli ve yiiksek maliyetli inovasyon
yolculugunda sabirli olmak gerektiginin altini cizdi.

Innovation is not a discovery or a new idea, they are the novelties that
were successful in the market, said Mdjgan Cetin and pointed out that
the long-term innovation journey with high costs requires patience.

inovasyon ile Arastirma-gelistirme faaliyetleri arasinda dnem-
li bir ayrim bulunmaktadir. inovasyon sadece ARGE-teknoloji ve
bulus degildir. inovasyon daha cok pazarlarda basarili olmus ye-
niliklerdir. inovasyon yenilikci Griinler ve hizmetlerle yasami iyi-
lestirmek ve ayni anda bilgiyi kazanca cevirmektir. Arastirma-Ge-
listirme ise inovasyon icin sadece baslangic adimlarindan birdir
ve tek basina basariyi elde edemez.

Hizmet sektérinde ve hizmetlerde inovasyon giderek daha cok
one cikmaktadir. Hizmet sektérinde musteri Gretim sirecinde
yer almaktadir. Hizmetler heterojendir ve mallar gibi standart-
lastirilmasi zordur. Hizmetler Gretildigi alanda etkilidir. Patentle
korunamaz ve kolayca kopyalanabilir. Hizmetlerin stoklanmasi,
tasinmasi ve talebinin yonetimi cok zordur. Ancak hizmetler sek-
torundeki inovatif buluslar cok daha ylksek katma deger yaratir
ve geri donlsu daha kisadir.

inovasyon uzun soluklu ve pahali bir yolculuktur. Temelinde bi-
limsel ve uygulamali arastirmalar varsa sire uzar, maliyetler
artar. Ve 60 fikirden sadece 1 fikir ticari Grine donusur. Onun
icin inovasyon yolculugunda cok daha fazla fikre ve sabra ihtiyac
bulunmaktadir.

There is an important distinction between innovation and re-
search-development activities. Innovation does not only consist of
RED, technology and inventions. Innovation refers to the reforms
that have been accomplished mostly in the markets. Innovation
entails improving the quality of life with innovative products and
services and at the same time turning information into a gain. Re-
search-Development on the other hand is one of the initial steps of
innovation and cannot obtain success on its own.

Within the service industry and services, innovation is gradually
becoming more prominent. Within the service industry, the cus-
tomer participates in the production process. Services are heter-
ogeneous and it is hard to standardize them like goods. Services
are effective in the area where they are produced. They cannot be
protected with a patent and they can be easily reproduced. The
stocking, transportation of services and management of requests
are all very hard. However, innovative discoveries within the ser-
vice industry create higher added value and the return is shorter.
Innovation is a long and expensive journey. If there are scientific
and practical research at its foundation, this period is extended
and costs increase. And only 1 out of 60 ideas can be turned into
a commercial product. Therefore, more ideas and patience is re-
quired during the innovation journey.
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MICHAEL WEISS

AT KEARNEY, PARTNER
AT KEARNEY PARTNER

Guvenilir bir danisman ve strateji uzmani olarak Weiss, CX0'lara;
sirketleri yonetmede pazarin yeniden konumlandiriimasi, inovatif is
modelleri, bllylime stratejileri, Tirk ve uluslararasi marketlerdeki
maliyet rekabeti glici konularinda yardimci olmaktadir.

As a reliable consultant and strategy expert, Weiss assists CX0s in
managing companies on issues such as repositioning of the market,
innovative business models, growth strategies, competitive capaci-
ty for costs within the Turkish and international markets.

inovaLig projesinin ortaklarindan Weiss, inovasyonun élciilmesinin ve édiillendirilmesinin
inovasyonun yerlesmesi, kendisine yasam alani bulmasi icin tasidigi 5nemden bahsetti.
One of the partners of InnovalLeague project, Weiss discussed the measurement and
awarding as well as the placement of innovation and the importance it carries for finding

a living space for itself.

Turkiyenin 2023 yili ekonomi ve ihracat hedeflerine ulasmasinda
inovasyon énemli bir itici glic olacaktir. inovasyon temelli bir ihra-
cat biyimesi ile hedeflere ulasilacaktir.

Bu nedenle inovasyon ekosisteminin olusturulmasi 6nem tasi-
maktadir. inovasyonun élciilebilir kilinmasi ve inovatif firmalarin
dddllendirilmesi de eko sistemin 6nemli parcalarindan birdir. Bu
amacla TiMile AT Kearney isbirliginde Tiirkiye'deki inovatif sirket-
leri ortaya cikaracak inovalLiG projesi diizenlenmistir.

Mart 2014'te basvurulari baslayan inovaLiG ‘te firmalar Hazi-
ran ayina kadar basvurularini yapmistir. 460 firmadan 178°i AB
standartlarina uygun gecerli degerlendirme raporlari iletmistir.
5 farkll kategoride ilk 10‘a kalan ve esit puan alanlarin ayni si-
ralamada ele alinmasi ile 76 firma yari finale ve daha sonra her
kategoride 5'er, toplam 25 firma finale kalmistir. Jirinin deger-
lendirmesi ile inovasyon stratejisi, inovasyon organizasyonu ve
kiltard, inovasyon dongisu, inovasyon kaynaklari ve inovasyon
sonuclari kategorilerinde ilk Gce girenler belirlenmistir.

Innovation will serve as an important driving force for Turkey to
reach its economic and export targets set for 2023. Achieving
growth through export that is based on innovation will enable us
to reach our targets.

Therefore establishing an innovation ecosystem becomes particu-
larly significant. Measurable innovation and rewarding innovative
companies are important parts of this ecosystem. For this rea-
son, Innova-League project that would reveal the innovative com-
panies in Turkey was organized with the partnership of TIM and
AT Kearney.

Companies that wanted to participate in Innova-League, whose
applications started in March 2014, continued submitting their
applications till the month of June. 178 out of 460 companies sub-
mitted valid evaluation reports that were in accordance with EU
standards. Considering those companies that were in the top 10
in 5 different categories and got equal points in the same rank,
76 companies made it to the semi-finals and later on 5 in each
category and 25 companies in total were selected for the finals.
Pursuant to the evaluation of the jury, those in the top three with-
in the categories of innovation strategy, innovation organization
and culture, innovation cycle, innovation sources and innovation
results were determined.
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insanlik tarihi inovasyon tarihidir diyen Zeybekci, iireten iilkeden tasarlayan iilkeye gecme
hedefi bulunan Tirkiye'nin bu hedefine ulasma yolunda en biiyiik destekcisinin inovasyon

oldugunu belirtti.

The history of humanity is the history of innovation said Zeybekci and added that Turkey,
which aims to transform from a producer country to a country that designs, will have
innovation as its most important support for reaching this aim.

Bazi Ulkelerin temel rekabet avantajlari sadece zengin dogal
kaynaklarina dayalidir. Bu ulkeler belirli bir refah seviyesine ul-
asmistir, ancak gelismis ekonomilere sahip degildirler. Bazi tlkel-
er diinya pazarlarinda tiketilen mal ve hizmetler Gretirler. Ancak
bu mal ve hizmetler kendi 6zglin tasarimi degil ve baska bilyik
firmalarin markalari icin Uretiliyor ise Gretici Ulke icin yarattigi
katma deger sinirli kalir. Bazi ilkeler ise yeni trinler tasarlayip,
gelistirir ve kendi markalari ile kendi pazarlama-dagitim kanallari
ile satarlar. Bu Ulkelerin gelistirdikleri triinleri kendi icerilerinde
tiretmeli dnemli degildir. Gnemli olan tiiketici kararlarini etkileye-
bilmek ve yonetebilmektir.

Tirkiye bugiin Ureten llke grubundan tasarlayan llke olmaya
gecis halindedir. Bu gecisi tamamlayacak unsurlar ise ARGE
harcamalarinin milli gelirin ylizde 3,0'ne cikariimasi, inovasyona
dayall yUksek teknolojinin hayata gecirilmesi, ihracatta ileri te-
knolojili Grinlerin payinin arttirilmasi, yeni Grinler gelistiriimesi
ve uluslararasi nitelikte markalar olusturulmasidir. Bu unsur-
larin tamami icin 6nemli Turkiye'de destekler saglanmaktadir ve
tasarlayan ullke olmaya gecis zamaninda tamamlanacaktir. 2023
hedeflerine de bu gecisin tamamlanmasi ve bunu saglayacak ino-
vasyon kapasitesi ile ulasilacaktir.

inovasyon her acidan énemlidir. insanlik tarihi bir bakima ino-
vasyon tarihidir. Cinkd her inovasyon tarihin akisini degistiren
bir zincirleme reaksiyonu baslatmaktadir. Ginimuizin her ye-
niligi aslinda gecmisteki inovatdrlerin esridir. inovasyon gelecegi
insa etmektedir. Biylk glclerin yukselisi ve cokisinde de her
zaman yeniligin etkisi vardir. Ciinki her yenilik eskiyi, eskide kal-
ani yikmaktadir.

Some countries have their essential competitive advantages
only based on their rich natural resources. These countries have
reached a certain level of prosperity however they do not have
developed economies. Some countries produce the goods and
services consumed in global markets. However, if these goods and
services are not their own original designs and if they produce the
brands of other large companies, the added value created for the
producing country remains limited. Some countries on the other
hand design and develop new products and sell these with their
own brands and through their own marketing-distribution chan-
nels. It is not important for these countries to produce the prod-
ucts they have developed, internally. What is important is to affect
and manage consumer decisions.

Turkey is now transforming into a country that designs rather
than the group of countries that produce. The elements that will
complete this transition include increasing RED expenditures to
3,0 percent of the national income, implementing advanced tech-
nology based on innovation, increasing the share of advanced
products in export, developing new products and creating inter-
national brands. Important grants are provided for all of these el-
ements in Turkey and Turkey will complete its transformation into
a country that designs in due time. The targets set for 2023 can
only be reached with the completion of this transformation and
the innovation capacity that will provide this.

Innovation is important by all means. The history of the humanity is
also the history of innovation in a sense. This is because each inno-
vation initiates a chain of reactions that would change the course
of history. Each novelty nowadays is actually a result of the work
of the innovators in the past. Innovation builds the future. The rise
and collapse of major powers were always impacted by innovation
as well. This is because every new thing destroys the old, what is
left behind.
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AHMET DAVUTOGLU

BASBAKAN
PRIME MINISTER OF THE REPUBLIC OF TURKEY

2023 hedeflerimize ulasmak icin inovasyon siralamasinda ilk 20°ye girmeliyiz diyen
Basbakan, inovasyonu gelistirmek icin hiikiimet olarak destek verdiklerini, egitim sistemi
dahil bir cok alanda inovasyonu gelistirici yeniliklere gidilmesi gerektigini sdyledi.

In order to reach our 2023 targets, Prime Minister indicated that we have to be ranked

in the top 20 within the innovation ranking and they provide support as a government for
developing innovation and stated that novelties that develop innovation have to be applied in

several fields including the education system.

Turkiye Gayrisafi milli hasilada diinyada 17°nci, kiiresel rekabette
45’inci ve inovasyonda 54'lUncl sirada yer almaktadir. Turkiye
eger ilk 10 ekonomi arasina girecekse rekabet siralamasinda
ilk on, inovasyon siralamasinda ise ilk 20 icinde yer alabilmelidir.
Aksi takdirde kendimizi tekrar eder dururuz ve 2023 hedeflerine
ulasamayiz. Bunun icin paradigmatik bir sicrama yapmaliyiz.
Paradigmatik sicramanin kaynagi da katma degerin arttirilacagi,
yiksek dizeyli teknolojinin uygulanabilecegi ARGE, inovasyon
yeni bulus ve uygulamali yenilik alanlaridir. inovasyon veya éner-
digim ismi ile uygulamali bulus/yenilik sicramada cok énemli bir
yer tutacaktir. Bu nedenle inovasyonun bes asamasi icin yeterli
bir eko sistem olusturmayi hedeflemekte ve destekler vermek-
teyiz. llk asama olan hayal etme yetenegimizi giiclendirmek icin
yeni bilgiler Grettirecek bir egitim sistemine, kurgu olusturan
zihinler icin gelismis temel bilimler altyapisina, bilgi birikimine
ve kurgunun deger temelleri olan edebiyat ve sanatta gelismeye
ihtiyacimiz bulunmaktadir.

Hayal etme glcimuzi ylkseltecek kosullari olusturursak fikir-
tez, uygulama, ticarilestirme ile pazarda yer tutma ve rekabetci
olma asamalarina ulasabiliriz. Bu asamalarda da basarili olmak
icin top yekiin bir seferberlik gerekmektedir. inovasyon sefer-
berliginin hedefleri yliksek tasavvur giict, glcld temel bilimler,
sirketlerde ylksek ticarilestirme kapasitesi ve etkili kamu tesvik
uygulamalari olacaktir.

Turkey is ranked 17th in the world in terms of gross national prod-
uct, 45th in global competition and 54th in innovation. If Turkey is
to become one of the top 10 economies in the world, it has to be
ranked among the top ten in competition and in the top 20 for in-
novation. Otherwise, we will repeat ourselves and we can never
reach the targets for 2023. For this, we have to make a paradig-
matic leap.

The source of this paradigmatic leap shall be RED, innovation, new
invention and applicable areas of modernity where the added val-
ue will be increased and high levels of technology can be applied.
Innovation or applicable invention/novelty, as | have referred to it,
will take up a significant role in this leap. Therefore, we aim and
support establishing an ecosystem that is sufficient for the five
stages of innovation. In order to reinforce our ability to dream,
which is the first stage, we need an education system that will
produce new information, fundamental sciences infrastructure
that is developed for minds with the ability to construct, accumula-
tion of knowledge as well as developing literature and arts, which
are the value bases of this construct.

If we provide the conditions that will elevate our ability to dream,
we can only then reach the stages of idea-hypothesis, application,
finding a place in the market through commercialization and being
competitive. In order to succeed in all of these stages, we need
a complete mobilization. The aims of the mabilization for innova-
tion will be a developed capability to envision, strong fundamental
sciences, high commercialization capacity in the companies and
effective public incentive programs.
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KONFERANS; INOVASYONA NASIL BASLANIR
CONFERENCE; HOW TO START INNOVATION?

DRS. GIJS VAN WULFEN

THE FORTH INNOVATION METHOD'UNUN KURUCUSU
FOUNDER OF THE FORTH INNOVATION METHOD

Linkedin'de 200.000'in Gzerinde takipciyle 2013 yilinda Uluslarar-
asi En lyi 40 inovasyon Blogger'i arasina girerek ciincii secilm-
istir. Inovasyon, yaraticilik ve tasarim konularinda yetkin bir isim

olan Gijs, insanlara ilham vererek onlarin yaratici ve yenilikci
olmalarini saglamaktadir.
With more than 200,000 followers on Linkedin, he was ranked third

among the Best 40 International Innovation Bloggers in 2013. As a

competent name in innovation, creativity and design, Gijs inspires

people ensuring that they are creative and innovative.

Glndmiz rekabet ortaminda kritik bir 6nemi olan inovasyon calismalarinin basarili olmasi
icin bazi 6ncelikler bulundugunu sdyleyen Wulfen sirketlerde inovasyon kiltirinin
olusmasini tarif eden FORTH metodolojisinin asamalarindan bahsetti.

In order for the innovation studies, which are critically important in today’s competitive
environment, to accomplish, there are some priorities said Wulfen and discussed the stages
of FORTH methodology describing the formation of the innovation culture in companies.

Sirketler icin inovatif cdzimler ve buluslar yaratiimasi ve
bunlarin ticarilestirilmesi rekabette kritik 6neme sahip hale
gelmislerdir. inovasyon calismalari firmalar icin bir risktir,
clinkll 7 bulustan sadece 1'i ticarilesmektedir, ancak inova-
tif olmamak daha biyiik risktir. inovasyon ile ortaya cikan
cozumler ve buluslar bilinmeyen ve yeni bir Gridn veya uygula-
ma ise inovatif deger tasimaktadir. Firmalar icinde inovasyon
calismalari icin mutlaka bir kiltir olusturmalidir ki bu da
zaman almaktadir.

Sirketler icinde basarili bir inovasyon kdltird ve ortami
yaratilimasi icin oncelikler bulunmaktadir. Sirketlerde bu-
luslar ve yenilikler ancak uygun ortamin, kosullarin ve
kilturin yaratiimasi ile ortaya cikabilecektir. FORTH metod-
olojisi bu ortamin ve kdltirin olusmasini tarif etmektedir.
FORTH metodolojisi bes asamadan olusan inovasyon sirecini
icermektedir.

Oncelikle ilk asamada inovasyon calismalari bireysel degil,
birlikte ve kurumsal olarak yapilmalidir. Herkesin fikri alin-
malidir, ortak fikirler secilmelidir ve baskasinin fikri izerinde
calisacak motivasyon saglanmalidir.

Gozlem ve 6grenme ikinci asamadir ve cok 6nemlidir. Mister-
iler gézlemlenmeli, bir misteri grubu secilmeli ve grubun so-
runlarini cézecek fikirlerin gelistiriimesine odaklanilmalidir.
Uclincli asamada fikir, cdziim, bulus gelistirme asamalari
kurumsal olarak yonetilmelidir. Bir takim olarak calisiimall,
ekip calismasi olmali, yénetimin katiimi saglanmali ve tim
birimlerin calismalardan bilgi sahibi olmasi saglanmalidir.
Fikirler, cozimler ve buluslar ticarilestiriimeden musteri
nezdinde test edilmelidir. Misterinin begenisi ve ilgisi varsa
besinci asamada ticarilestirmeyi, getiriyi ve karliigi iceren is
plani hazirlanmalidir. is planlari fikir planlarindan cok farklidir
ve farkli bir bilgi ve tecribeyi gerektirmektedir. Fikri yasama
geciren ve yasatan dogru is planlaridir.

Creating innovative solutions and inventions for the companies and
commercializing these have become critically important for competi-
tion. Innovation studies constitute a risk for the companies, because
only 1 of 7 discoveries can be commercialized, however not being in-
novative is even a larger risk. If the solutions that are found through
innovation and discoveries result in a new product or application that
is not known previously, then they carry an innovative value. Innovation
studies must create a culture within companies and this takes time.
There are priorities for creating a successful innovation culture and
environment within companies. The inventions and novelties within
companies can only be revealed through the creation of the appropri-
ate environment, conditions and culture. FORTH methodology describes
the formation of this environment and culture. FORTH methodology re-
fers to the innovation process that consists of five stages.

First of all, innovation studies at the first stage should not be individu-
alistic but rather collective and institutional. Everyone’s opinion should
be sought, common ideas should be selected and the motivation to work
on somebaody else’s idea should be ensured.

Observation and learning is the second stage and it is extremely im-
portant. Customers should be observed, a group of customers should
be picked and the ideas that will solve the problems faced by this group
should be developed. Third stage entails managing the stages of idea,
solution, invention and development at an institutional scale. The works
should be carried out as a team, team work should be prioritized, man-
agement’s participation should be ensured and all units should be in-
formed about the studies. Ideas, solutions and discoveries should be
tested before they are commercialized for the customer. If the custom-
er likes the idea and is interested, the fifth stage should involve com-
mercialization and preparing a business plan that includes the output
and profitability. Business plans are very different from the plans that
include an idea and therefore they require a different knowledge and
experience. Business plans bring the ideas to life and make sure that
they are realized accurately.
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SALIH SARICAM

MILESESMILES PROGRAMI YONETIM MUDURU
MILES AND SMILES PROGRAM MANAGING DIRECTOR

THY gelir yénetimi biriminde, hat ve network analizleri, veri
madenciligi calismalari yapti. Su anda THY sadakat programi
Miles&Smiles programinin yénetimi ve sirketin CRM dénisim
surecinde rol almaktadir.

He has conducted line and network analyses and data mining
studies within Turkish Airlines’ revenue management unit. At the
moment, he is the manager of Turkish Airlines’ loyalty program
Miles&Smiles and takes a role in the company’s CRM transformation
process.

Havaciligin artik sadece havayolu tasimaciligi olmadigini, seyahat karari aldigi andan
itibaren misteri memnuniyeti saglamaya yonelik calistiklarini belirten Salih Saricam, Miles
and Smiles programinin inovatif uygulamalari hakkinda bilgi verdi.

Salih Saricam pointed out that aviation is not only air transportation and that they work
towards ensuring customer satisfaction as of the moment the customers decide to travel
and provided information on the innovative applications of the Miles and Smiles program.

Tirk Hava Yollari kiresel olcekte bir hizmet markasi olmayi
surekli yenilik ve farkllasmaya vyani inovatif uygulamalara
dayandirmaktadir. inovatif uygulamalarin en zengin kaynagi da
musterilerdir. THY stratejisini misteri odakl olarak uygulam-
aktadir. THY miusterilerinin fikirlerini aktardiklari platformlar
olusturmaktadir. Misterilerinin deneyim haritalarini olusturmak-
tadir. Sirket disi fikirleri kullanarak acik inovasyondan fazlasi ile
yararlanmaktadir.

Havacilik bir hizmet sektori olarak koltuklari doldurmaktan
musteriyi memnun ve tatmin etmeye dénismistir. Seyahat
sireci de seyahat kararinin alinmasindan eve ddénene kadar
olan dénem olarak gérilmektedir. THY tim bu sirecte misteri
memnuniyetini hedeflemekte ve bu siirecin tamami icin inovatif
yenilikler sunmaktadir. Miles and smiles programi bir sadakat
programina donustirilerek misteriyi daha iyi tanimanin ve daha
iyi hizmet vermenin bir araci olarak kullaniimaktadir. Miles and
smiles programi puan degil, yenilikci hizmetler vermektedir.
Tirk Hava Yollari invest on board uygulamasi ile yatirimcilar ile
gelecek vaat eden fikirleri bulusturmaktadir. Blog.turkishair-
lines.com ile tim calisanlar sirket ici ve disi tecribelerini ak-
tarmaktadir. Elitcard msteriler ile odak toplantilari yapilarak
gorisleri alinmaktadir. Havacilik sadece havayolu tasimaciligi ol-
maktan cikmistir. Hizmet alinan ve verilen cok sayida ileri ve geri
baglantilar bulunmaktadir ve ana firmanin inovasyonda basarisi
icin bu aktérlerin de inovatif olmasi gerekmektedir. istanbul'daki
Ucuncu havalimani ise Turk Hava Yollarina cok sayida inovatif-ye-
nilikci projeyi hayata gecirme firsati sunacaktir ve THY buna
hazirlanmaktadir.

Turkish Airlines bases being a global service brand on constant
renewal and differentiation, in other words innovative applica-
tions. The richest source of innovative applications are the cus-
tomers. THY applies its strategy as customer-oriented. THY es-
tablishes platforms where the customers can convey their ideas.
It establishes experience maps for the customers. Using ideas
from outside the company, it makes use of open innovation to the
fullest extent possible.

As a service sector, aviation has turned into satisfying the cus-
tomer rather than filling the seats. The travel process is consid-
ered as the time that passes between taking the decision to travel
and returning home. THY aims customer satisfaction throughout
this whole process and presents innovative novelties for the en-
tire process. Miles and Smiles program has been turned into a loy-
alty program and it is used as a tool to know the customer better
and provide better services. Miles and Smiles program does not
give paints, but rather innovative services.

Turkish Airlines brings investors together with promising ideas
through its invest-on-board application. Blog.turkishairlines.com
allows all employees to provide their experiences inside and out-
side the company. Elite card customers participate in focus group
meetings and their opinions are obtained. Aviation is no longer
air transportation only. There are several forward and backward
connections where services are taken and given and the success
of the main company regarding innovation requires these actors
to be innovative as well. The third airport in Istanbul will present
Turkish Airlines with the opportunity to realize numerous innova-
tive-pioneering projects and THY is getting ready for this.
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TURK MUCITLER PANELI
TURKISH INVENTORS PANEL

MODERATOR
LEVENT ERDEN

Moderatoérligind Levent
Erden'in yaptig Tiirk
Mucitler Paneli'nde,
yaptiklari basarili
calismalarla fark yaratan
Tirk mucitler projelerini
ve inovasyonla ilgili
deneyimlerini paylasti.

Turkish Inventors Panel,
moderated by Levent Erden,
allowed Turkish inventors
who made a difference

in their fields with their
accomplishments to share
their projects and experience
regarding innovation.
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MEHMET ALi DUNDAR

ASML OPTIK TASARIM MUHENDISLIiGi TAKIM LiDERI
ASML OPTIC DESIGN ENGINEERS TEAM LEADER

Lisans ve yiiksek lisans egitimini Koc Universitesi Fizik boliimiinde
tamamladi. Eindhoven Teknoloji Universitesi'nde nanofotonik ve
yari iletken fizigi Gzerine doktora derecesi almis, 2010 yilinda
Harvard Universitesi'ne fotonik kristal lazerleri tizerinde calismak
icin davetli arastirmaci olarak gitmistir.

He completed his undergraduate and postgraduate studies at the
Physics department of Koc¢ University. He completed his PhD on na-
nophotonics and semi-conductive physics at Eindhoven Technology
University and in 2010, he went to Harvard University as a visiting
researcher to work on photonic crystal lasers.
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“Teknoloji alanindaki bu gelismeler sadece inovasyon kapasitesi ile degil inovasyon

ortaminin iyi yonetilmesi ile mimkiin olmaktadir.’

4

“These developments within the field of technology are not only possible with the innovation
capacity but also the efficient management of the innovation environment.”

Hollanda gibi cok kiltirld bir ortamda fotonik (isik) teknolgjisi
ile nano-teknolojisi alanlarinda calismalar yaparak yeni buluslar
gerceklestirilmektedir. Elektronik 20. yuzyilin teknolojisi iken
fotonik 21. yuzyilin teknolojisidir. Fotonik teknolojisi 1s1g1 kullan-
makta ve yonlendirmekte, nano teknolgji ile isbirligi yaparak nano
islemciler ve silikon levhalar Uretilmesini saglamaktadir. Nano
islemciler arasi iletisim de isik ile gerceklesmektedir. Nano islem-
ciler sac telinin elli binde birine kadar kicultilmistir. Boylece
2 cm2 alana 2 milyar nano islemci veya nano transistér sigdiril-
maktadir. Butiin bu gelismenin arkasinda fotonik ve nano teknolo-
ji bulunmaktadir.

Teknoloji alanindaki bu gelismeler sadece inovasyon kapasitesi ile
degil inovasyon ortaminin iyi yénetilmesi ile mimkin olmaktadir.
iletisime 6nem verilmeli, elestirilere acik olunmalidir. Israrci,
idealist ve kendine guvenli olunmalidir. Calistiginiz insanlari ve
kiltirlerini iyi taniyin. Onyargilardan kurtulun ve seffaf olun, hic
bir seyi saklamayin. inovasyon ekibini yénetmeyin ve yénlendirin.
Calisanlarinizi kisisel gelisim icin motive edin.

New discoveries are made in the Netherlands, which is a multi-cul-
tural environment, by conducting studies on nano-technology
fields through photonic (light) technology. While electronics was
the technology of the 20th century, photonics is the technology of
the 21st century. Photonic technology uses the light and directs it
whereas by collaborating with nano technology, nano processors
and silicone plates are being produced. The communication be-
tween the nano processors is realized with the help of light. Nano
processors are reduced to a size that is one in fifty thousandth of
ahair strand. This way 2 billion nano processor or nano transistor
can fit an area of 2 cm2. Behind all of these developments lies pho-
tonic and nano technology.

These developments within the field of technology are not only
possible with the innovation capacity but also the efficient man-
agement of the innovation environment. Emphasis should be
placed on communication, we should be open to criticisms. We
should be persistent, idealist and self-confident. Know the people
you work with and their cultures well. Get rid of your prejudic-
es and be transparent, do not hide anything. Do not manage but
rather direct the innovation team. Motivate your employees for
personal development.
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EMRECAN DOGAN

SCORE BEYOND CEO’'SU
CEO OF SCORE BEYOND

Amazon Kindle'da Griin gelistirme liderligi, Procter & Gamble'da
pazarlama miduarligl ve McKinsey & Co. New York ofisinde
danismanlik gérevlerinde bulunmustur. iki sene icinde 189 {ilkede
ogrenci agi olusturan ve ABD'de 11 binden fazla okulda kullanilan
ScoreBeyond isimli mobil egitim yazilimini gelistirmistir.

He served as a product development leader at Amazon Kindle,
marketing manager at Procter & Gamble and as a consultant at the
New York office of McKinsey & Co. He developed the mobile educa-
tion software named ScoreBeyond used in more than 11 thousand
schools in the US and formed a student network in 189 countries
within two years.

Inovasyonla Rénesans dénemi arasinda benzerlik oldugunu séyleyen Dogan, inovatif olmak
icin ekip icinde bilgiyi paylasmanin, birbirini desteklemenin énemini vurguladi.

Dogan indicated that there is a resemblance between innovation and the Renaissance period
and stressed the importance of sharing information within the team and supporting each

other for being innovative.

inovasyonda basarili alanlar, mevcutlari gériip neden oldular diye
soranlar degil, mevcutlari gérip neden olmasinlar diye disiinen-
ler ve olmayanlari arayanlar ve yaratanlardir. Floransa Rénesans
dénemi ile Silikon Vadisinin benzerligi “neden olmasin” kiltirdndn
hakim olmasidir.

inovasyonda tekil basari yoktur. Birbiri ile ayni yerde rekabet
edenler inovatif olamazlar. Bilgiyi paylasan, birbirini destekley-
enler inovasyonda basarili olur. Bu da bir zihniyet inovasyonunu
gerekli kilmaktadir. inovatif olmak azinlik olmaktir. Cogunluk
icinde kalinarak inovatif olunamaz. Cevreniz ve cogunluk dogru
olmadiginizi disiinliyorsa dogru yoldasiniz demektir.

inovatif olmanin basari kosulu bir sorun cézmeye odaklanmaktir.
Ancak hicbir sirket sadece bir sorunu cozerek basarili olamaz.
Basarili olan ilk bulus kullanilinca misterinin hayati degisir ve yeni
sorunlari ortaya cikarir, bu yeni sorunu da cézmeye hazirlikl ol-
maniz gerekir.

Sirketlerin is modellerinde de siirekli inovasyon gereklidir. Raki-
pler sizin is modelinizi yenileyip musterilerinizi elinizden almadan
is modellerinizi surekli yenilemeniz gerekir.

Those who succeed in innovation are not the people who see the
existing ones and asked why they happened but rather those who
asked why not and look for and create the things that do not exist.
It is the domination of the “why not” culture that is similar to both
the Renaissance period in Florence and Silicon Valley.

There aren't individual accomplishments in innovation. Those who
compete with each other at the same point cannot be innovative.
Those who share information and support each other, can suc-
ceed in innovation. This requires an intellectual innovation. Being
innovative entails being a minority. One cannot be innovative by
staying in the majority. If those around you and the majority be-
lieve that you are not right, this means you are on the right track.
The condition for success for being innovative is focusing on solv-
ing the problem. However, none of the companies can be success-
ful by solving a problem. When the first discovery that is success-
ful is used, the customer’s life changes and new problems come
up, therefore you should be prepared to solve this new problem
as well.

Constant innovation is a must for the business models of the com-
panies. Before your competitors renew your business model and
steal your customers, you have to constantly renew your business
models.
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MERT HiLMi iSERI

SWIPE SENSE KURUCUSU
SWIPE SENSE FOUNDER

Mert Hilmi iseri, istanbul Teknik Universitesi'nde basladigi lisans
egitimini Chicago’daki Northwestern Universitesi'nde bitirmistir.
Ogrenciyken kurdugu Design For America (DFA) adli ilk girisimi
21 kampusi kapsayacak kadar blyimustir. Su anda Chicago'da
2012°de kurdugu SwipeSense adli sirketin CEOQ’lugunu yapmak-
tadir.

Mert Hilmi iseri started his undergraduate studies at Istanbul
Technical University and completed his degree at the Northwest-
ern University in Chicago. His first initiative, which he founded as
a student named Design for America (DFA) expanded to include 21
campuses. Right now, he is the CEO of the company SwipeSense he
founded in 2012.
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Mert Hilmi iseri, standart bir formiilii olmayan, oldukca karisik bir siirec olarak tanimladig
inovasyonda basarili hikayelerin ortak noktalarini 6zetledi.

Mert Hilmi iseri summarized the common traits of successful stories in innovation, which he
describes as a highly complicated process without a standard formula.

SwipeSense ABD’de hastanelerde enfeksiyon kaparak 6len hast-
alar sorununun coziimiine odaklanarak akilli sensérler tasiyan
portatif el yikama aletlerini gelistirmis olup ellerin yikanmasini
dlculebilir hale getirmistir. Boylece hastanelerde enfeksiyondan
olen hasta vakalarinin sayisi azaltiimaktadir.

SwipeSense bir soruna ve ihtiyaca odaklanarak inovatif bir bu-
lus, Uriin ve céziim gelistirmistir. Burada bulustan daha énemli
inovatérin nasil ortaya ciktigidir. Uygun eko sistem bunu saglam-
aktadir. Eko sistemde altin yumurtalari degil 6nce altin yumurt-
layan tavuklari bulmali veya yaratmaliyiz.

inovasyonda basari icin dogrusal bir siralama ve kullanilabilir
bir formiil yoktur. inovasyon siireci karmakarisik bir yoldur. Her
fikrin ve projenin ayri hikayesi vardir. Ancak incelenen basarili
300 projenin artik noktalari sunlardir. Cok biyiik bir soruna
odaklanmak. Takim olarak calismak. Degisik branslardan gelen
insanlar ile bir arada calisabilmek. Sirkete yoéneticilerden daha
akilli calisanlari alabilmek. Sirekli ve ortak dogrulari yakalayacak
g6zlem yapabilmek. Hata yapmaya izin vermek, ciinki 1 fikrinden
1 basarlli fikir cikmaz, ancak 1000 fikirden 1 basarih fikir cikar.
Fikri girisime donlstirecek yeteneklere sahip olmak.

SwipeSense developed mobile hand washing devices that are
equipped with smart sensors concentrating on solving the prob-
lem regarding the patients that die because of infection in the
hospitals in the US and turned the act of washing the hands into
guantifiable units. This way, the number of the patients that die
because of an infection in the hospitals is reduced.

SwipeSense focuses on a problem and a need and developed an
innovative invention, product and solution. Here what is more im-
portant than the discovery is how the innovator is revealed. This
is ensured through the appropriate ecosystem. In an ecosystem,
before finding the golden eggs, we should first find the chicken
that lay the golden eggs or we should create these.

For success in innovation, there isn't a linear order and a formu-
la that can be used. Innovation process is a complicated journey.
Every idea and project has a different story. However, the common
traits of 300 successful projects that were examined are as the
following. Focusing on a very big problem. Working as a team. Be-
ing able to work with people from other disciplines. Being able to
recruit those employees that are smarter than the managers to
the company. Making observations that would catch constant and
comman facts. Allowing them to make mistakes, because 1 suc-
cessful idea does not come out a single idea, however 1 successful
idea may come out of 1000 ideas. Having the talents that would
transform an idea into an initiative.
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Gida ihtiyacinin tarim alanlarinin 10 kati hizla

2" DAY

TANZER BILGEN

DOKTAR CEO'SU
DOKTAR CEO

Turkiye ve Korfez llkelerinde 8 yil yonetim danismanligi, Accenture
ve Boston Consulting Group’un istanbul ofislerinde proje yoneti-
ciligi gorevlerinde bulunmustur. 2012 yilinda zirai teknik bilgiye
erisimde glclik yasayan kiiclik ve orta 6lcekli ciftcilere hizmet
etmek amaci ile Doktar’t kurmustur.

He served as a managing consultant for 8 years both within Turkey
and Gulf countries and as a project manager at the Istanbul offices
of Accenture and Boston Consulting Group. He founded Doktar in
2012 with the aim to serve the small and medium scale farmers
who have difficulties accessing agricultural technical information.

arttigini belirten Tanzer Bilgen inovasyonun

tarim sektori icin 6nemini vurguladi ve Glkemizde tarim verimliligini artirmayi hedefleyen

Doktar uygulamalari hakkinda bilgi verdi.

Indicating that the need for food increases 10 times faster than the agricultural areas,

Tanzer Bilgen highlighted the importance of in
presented information on Doktar applications
in our country.

inovasyona yasamin her alaninda ve tiim iktisadi faaliyetlerde ih-
tiyac duyulmaktadir. Tarim sektéri de inovasyon icin zengin bir
uygulama alanidir. Cinkd tarim alanlari yizde 7 artarken gida
ihtiyaci ylizde 70 artmaktadir ve bu dengesizligi gidermek icin in-
ovatif uygulamalara ihtiyac duyulmaktadir. Doktar tarim alanin-
da inovatif yontemleri kullanmaktadir. Tirkiye'de tarim verimliligi
disiktir ve iyi tarim uygulamalari ile verimlilik nemli élctide art-
abilecektir. 2023 yilinda 2 katina cikacak gida ihtiyacimizi ancak
iyi tarim uygulamalari ile karsilayabiliriz.

Doktar dijital ziraat mihendisligi ile misterilerinin tarim uygu-
lamalarini iyilestirmektedir. Ekim asamasindan itibaren yetistir-
icilikte 6nemli kilometre taslarinda dogru ziraat uygulamalari,
bilgileri yazili-gérsel uygulamali olarak SMS ile génderilmektedir.
Uygulamalarin ne kadarinin hayata gecirildigi izlenmektedir. Uy-
gulamalarin sonuclari izlenmekte ve diciimektedir. Yeterli uygu-
lama sayilari ile modellemeler yapiimaktadir. Bdylece daha genis
uygulama alanina erisilebilmektedir.

Bundan sonraki asama inovatif cézimleri teknolojinin destegi ile
gelistirmek, bir dijital tarim platformu kurmak ve akill telefonlar
ile ulasilabilen bilgi tabanli bir donanima sahip olmaktir. Clnkd in-
ovasyon her alanda yasam kalitesini ve verimliligi arttiran c6ziim-
ler Uretebilmektedir.

novation for the agriculture industry and
that aim to increase agricultural productivity

Innovation is a requirement in every area of life and for all kinds
of economic activities. Agricultural sector is a rich area of appli-
cation for innovation. Because as agricultural areas increase by 7
percent, the need for food increases by 70 percent and in order
to remove this imbalance, we require innovative applications. Dok-
tar uses innovative methods in the field of agriculture. Agricultural
productivity in Turkey is low and good agricultural practices in-
crease productivity significantly. We can only meet our need for
food that will be doubled in 2023 through good agricultural prac-
tices.

Doktar improves the agricultural practices of the customers
through digital agricultural engineering. As of the cultivation
stage, right agricultural practices within the important milestones
in breeding and information are being sent via SMS messages
both in written-visual form. How much of these practices are be-
ing implemented in real life is being monitored. The results of the
practices are tracked and measured. After sufficient numbers of
practices are obtained, modellings are established. This way, a
wider area of application can be accessed.

The following stage entails developing innovative solutions with the
support of technology, establishing a digital agricultural platform
and having an information-based equipment that can be reached
through smart phones. This is because innovation can produce
solutions that can increase the quality of life and productivity in
every area of life.
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YENAL GOKYILDIRIM

LCW ULUSLARARASI MAGAZACILIK GENEL MUDURU
LCW INTERNATIONAL RETAIL CHIEF EXECUTIVE OFFICER

3M, Honda ve Singapur Havayollari gibi uluslararasi sirketlerde
Ust diizey gorevlerde bulunmustur. Philips Bati Avrupa ve Kuzey
Amerika'dan sorumlu Bagkanlik gérevini yuratmustir. Subat
2013'ten bu yana LC Waikiki Uluslararasi Magazacilik Genel
Midird pozisyonunda bulunmaktadir.

He worked at senior management positions within various inter-
national companies including 3M, Honda and Singapore Airlines. He
also worked as the Director for Western Europe and North America
at Phillips. He has been the General Manager of LC Waikiki Interna-
tional Retail since February 2013.

TURKIYE INOVASYON HAFTASI
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YORU

LC Waikiki cirosunun biyik kismini ihracatla gerceklestiren, magaza sayisini siirekli
artiran, sosyal sorumluluk projeleriyle sosyal katkisini artirarak 2023 yilinda Avrupa’nin en
iyi 3 markasindan biri olacak global bir marka insa etmektedir.

LC Waikiki is building a global brand that will be one of the best three brands of Europe by the
year 2023 by generating the majority of its revenue through export, constantly increasing
its store numbers and increasing its social contribution through social responsibility

LC Waikiki 2023 yilinda 4 milyar dolari yurtici, 6 milyar dolari yurt-
disi olmak lzere toplam 10 milyar dolar ciro hedeflemektedir. 6
milyar dolar yurtdisi ciro 2 milyon dolar ihracat ile saglanacaktir.
Sirdirdlebilir inracat icin Gretim biyiik 6lctide Anadolu‘da yapil-
makta ve sosyal sorumluluk cercevesinde bélgesel kalkinmaya
da katki saglanmaktadir. 2014 yilinda 22 tlkede 500 olan magaza
sayisi 2023 yilinda 40 ulkede 1500 magazaya ulasacaktir.

2023 yilina iliskin sayisal hedeflerin yani sira tedarikcilerin,
calisanlarin ve misterilerin memnuniyetinin de en yiiksek olmasi
amaclanmaktadir. Uriinler ekolojik ve cevre dostu tretiimektedir.
Sosyal sorumluluk yaklasimi gelistirilerek sosyal katki arttiril-
maktadir. 2023 yilinda Avrupa’nin en iyi 3 markasindan biri olacak
global bir marka insa edilmektedir.

projects.

LC Waikiki aims to generate 10 billion dollars of total revenue by
2023, with 4 billion dollars generated domestically and 6 billion
dollars abroad. 6 billion dollars of revenue from abroad can be ob-
tained with 2 million dollars of exportation. For sustainable expor-
tation, production is being carried out predominantly in Anatolia
and a contribution is being made to the regional development with-
in the framework of social responsibility. As the number of retail
stores is 500 within 22 countries in 2014, this number will reach
1500 stores in 40 countries by the year 2023.

Apart from the quantitative objectives regarding the year 2023,
the aim is to ensure the highest level of employee and customer
satisfaction. Ecological and environment-friendly products are
being produced. Social contribution levels are increased by de-
veloping a social responsibility approach. A global brand that will
become one of the top 3 brands in Europe by 2023, is being built.
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FUNDA ERDIN

SALESFORCE IT TICARET DIREKTORU
SALESFORCE DIRECTOR OF IT COMMERCE

Satis, satis verimliligi, destek servisleri alanlarinda ve dis mister-
ilerin de kullandigi Destek ve Egitim Portali'nin Grin y6neticiligini
yapmistir. Salesforce.com’dan Yénetim, ileri Yonetim, Gelistirici,
Servis Bulut Bilisim Danismani, Satis Bulut Bilisim Danismani serti-
fikalarina sahiptir.

She has served as a product manager in sales, sales productiv-

ity and support services as well as the Support and Education
Portal also used by the customers abroad. She has Management,
Advanced Management, Developer, Service Cloud Informatics Con-
sultant and Sales Cloud Informatics Consultant certificates from
Salesforce.com.

Uriin degil c6ziim satan salesforce.com varligini ve rekabet giiciinii inovasyona
dayandirmaktadir ve ABD‘de en inovatif firma ddillerine sahiptir.
Salesforce.com which sells solutions and not products, grounds its existence and

competitive capacity on innovation and has be
awards in the US.

The salesforce.com ABD’de en inovatif firma Gdullerini alan bir
firma olarak varligini ve rekabet giiclini inovatif uygulamalara ve
surddrulebilir inovasyona dayandirmaktadir. Firma icinde strekli
inovatif buluslar hayata gecirilmektedir. En glincel yenilikler kul-
lanilarak siirec inovasyonlarina da yogunlasiimaktadir.
Nesnelerin interneti (internet of things) pazarlama siirecler-
inde etkin sekilde kullaniimaktadir. Nesnelerin interneti; dogru
musteriye dogru reklam, Griin ve satis icin, misteri memnuni-
yetinin dlcliimesi icin, musterilerin ihtiyaclarinin 6grenilmesi icin
ve musterinin fiziki nerede oldugunu izlemek icin kullanilmaktadir.
Ezber ve diizen bozan teknolojilerin gelistirilmesine odaklanil-
makta, bunlar musteri iliski platformlarinda kullaniimaktadir.
Hizli, kolay, acik, etkili yazilimlar misteriye 6zel olarak firma
icinde gelistirilmektedir. Kurumsal kiltir cok gicliudir, herkes
ayni yone bakmaktadir. Herkes ayni vizyona ve degerlere sahip-
tir. Sirket ici hedeflerde radikal seffaflik vardir. Tim calisanlar
tlim kararlardan haberdardir. Uriin degil coziim satiimaktadir.
Calisanlar arasinda cozumler icin strekli yarismalar dizenlen-
mektir. Misterilerden geri besleme icin cok sayida kanal kul-
lanilmaktadir. Geri beslemeler lzerine sirekli yenilikler kesfedil-
mekte ve uygulanmaktadir. Ezber bozan cézimler de bu surecte
cikmaktadir.

en awarded with the most innovative company

The salesforce.com is a company that receives the most innova-
tive company awards in the US and attributes its competitive pow-
er to innovative practices and sustainable innovation. Innovative
discoveries are constantly being brought to life within the compa-
ny. State-of-the-art novelties are being used and the concentra-
tion is on process innovations.

The internet of things is used within marketing processes in the
most efficient manner. The internet of things is used to meas-
ure customer satisfaction in order to sell the right product and
the right advertisement to the right customer and to learn the
requirements of the customers as well as to track the physical
location of the customers.

The focus is on developing paradigm-shifting technologies, these
are used in customer relations platforms. Fast, easy, open and
effective software programs are being developed within the com-
pany specifically for each customer. Corporate culture is very
powerful, everyone looks at the same direction. Everyone has the
same vision and values. Intra-company objectives include radical
transparency. All of the employees are informed about all of the
decisions taken. We do not sell products but solutions. Contests
are constantly organized for solutions between the employees.
Numerous channels are being used for obtaining feedback from
the customers. Novelties are constantly being discovered and ap-
plied pursuant to these feedback. Paradigm-shifting solutions are
revealed during this process.
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DAAN ROOSEGAARDE

STUDIO ROOSEGAARDE’IN YARATICI DIREKTORU
CREATIVE DIRECTOR OF STUDIO ROOSEGAARDE

En etkili Hollandal Yesil Lider olarak Sustainable Trouw 100°de ilk
5’e girmis ve 2015 Kunstweek tarafindan yilin yetenegi secilmistir.
Forbes and Good 100 tarafindan Yaratici Degisim Olusturucusu
olarak secilmistir.

As the most influential Dutch Green Leader he was selected among
the top 5 in Sustainable Trouw 100 and selected as Talent of the
Year 2015 by Kunstweek. He was also selected by Forbes and Good
100 as a creative change maker.

inovasyonun sosyal ortamlara ihtiyaci vardir,

TURKIYE INOVASYON HAFTASI
2014

PANEL; TASARIM
DESIGN PANEL

insan kesfetmek icin diger insanlara ihtiyac

duyar diyen Roosegaarde, basari icin fikirleri 6ldirmeyen, motive eden inovatérlere ihtiyac

oldugunu soéyliyor.

Roosegaarde said innovation needs social settings and it requires other people to discover
someone and added that success requires innovators who do not kill ideas but rather

inovasyon icin sanildiginin aksine bilgiye, teknolojiye ve finansman
degil daha cok sosyal ortamlara ve insanlara ihtiyac duyulmak-
tadir. inovasyon insanlarin kendilerini gidiklayarak giildiiremem-
esi gibidir. Tek basina kimse kendi kendine inovasyon yapamaz.
Mutlaka sosyal ortamlara ihtiyac duyulmaktadir. Yeni bir sey
kesfetmek icin insanlarin birbirine ihtiyac bulunmaktadir.
inovasyon icin dncelikle her seyin insanla olan ve insan ihtiyaclar
ile olan baglantisini hatirlamaliyiz. inovasyon farkli kiiltiirler ve
tarihler arasinda insanlar araciligi ile baglar kurmaktadir. insan-
larin kdltdr ve tarih birikimleri de hayal etme giiclerini ve inovatif
diistinme yeteneklerini beslemektedir.

Hollanda tasarimlarin ve yenilikciligin yeserdigi cok uygun kosul-
lar sunmaktadir. Tim girisimler yenilikci ve yaratici yeni fikirler
Uzerine olmaktadir. Gece kuliibiinde dans edenlerin dans pistin-
de yarattig titresimler ile elektrik Gretimi gibi, gece araba isigini
gorince isildayan yol seritleri gibi.

inovasyon daha 6zel projeler secilirse daha cekici ve motive edici
olmaktadir. Inovasyon ayni zamanda hata yapmak ve ders cikar-
maktir. inovasyonun éniindeki en énemli engel de evet amacilarin
cikardiklari sonsuz bahanelerdir. Bu nedenle inovasyon eko sis-
temi fikirleri 6ldirmeyen, yapici elestirilere ve de israrci, yilma-
yan inovatorlere ihtiyac duymaktadir.

motivate them.

Contrary to popular belief, innovation requires social environ-
ments and people more than information, technology and financ-
ing. Innovation resembles people’s inability to make themselves
laugh by tickling. No one can accomplish innovation on their own.
Social environments are an absolute requirement. In order to dis-
cover a new thing, people need each other.

For innovation, first of all we should remember the connection
between everything and people and people’s needs. Innovation
establishes ties between different cultures and histories through
human beings. People’s cultural and historical knowledge feed
their ability to dream and innovative thinking capabilities.
Netherlands offers suitable conditions where designs and inno-
vativeness can be cultivated. All of the initiatives are based on
creative and innovative new ideas. Such as generating electrici-
ty through the vibrations created by those dancing on the dance
floor in a night club or road lanes that light up when they see the
night lambs.

Innovation can become more attractive and motivating if more
special projects can be selected. Innovation also entails making
mistakes and learning lessons. The most important obstacle be-
fore innovation is the infinite excuses that are put forth by those
saying yes but. For this reason, innovation ecosystem requires in-
novators who do not kill ideas, persistent and open for construc-
tive criticisms and do not give up.
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AYSE BiRSEL

DECONSTRUCTION: RECONSTRUCTION BASKANI
DECONSTRUCTION RECONSTRUCTION PRESIDENT

2000 yilinda, ABD'nin en yaratici 1000 insanin arasina girmis,
Tasarimlari Museum of Modern Art, Cooper Hewitt Design Museum
ve Philadelphia Design Museum koleksiyonlarina alinmistir. Tirki-
ye'de inovasyon danismanligi yapmaktadir.

She was selected as one of the most creative 1000 people in the

US in 2000 and her designs were displayed within the collections

at Museum of Modern Art, Cooper Hewitt Design Museum and
Philadelphia Design Museum. She is providing innavation consulting
services in Turkey.

Yeni fikirlerin gelismesi icin boz yap distincesi iyi bir yéntemdir, imkansizliklari ortadan
kaldirir diyen Birsel, bu yontemin insanlari sevdikleri hayati tasarlamaya ittigini sdyliyor.
Birsel stated that the knock-down perspective is a good methaod for the development of new
ideas and eliminates impossibilities, adding that this method pushes people to design the life

that they like.

Boz yap tasarim disincesi yeni fikirlerin gelistirilmesi icin bir
yontemdir. Bu yontem bir kez bozulan bir seyin bir daha eski
haline getirilmesinin mimkin olamayacagi ve mutlaka yeni
fikirlere gidilmek zorunda kalinacagi yaklasimina dayanmak-
tadir. Mandela'nin dedigi gibi “yeni bir sey yapana kadar her sey
imkansizdir”. Boz yap yaklasimi yeni seyler yapmanin kapisini
aralamakta, imkansizlari ortadan kaldirmaktadir. Yeni fikirlerin
kaynag mevcutlarin bozulmasi ve eski haline gelinememesi ile
yeni seylere ihtiyac duyulmasidir.

Boz yap tasarim disincesinin diger bir aciimi da insanlari
sevdikleri hayatlari tasarlamaya itmesidir. Bunun icin dncelikle
tasarimci gibi disinebilmek dnemlidir. Kendisini baskasinin ye-
rine koyarak empati yapmak énemlidir. Duygusal, fiziksel, ruhsal
entelektiel farkh distince yaklasimlarini benimseyerek bitiinsel
distinmek énemlidir. Sevdiginiz seyler ile ihtiyac olan seylerin or-
tak kesitinde kalanlari secer, onlari tasarlamaya odaklanirsaniz
sevdiginiz bir hayati da yaratabilirsiniz.

Deconstruction reconstruction design idea is a method for de-
veloping new ideas. This methaod is based on the approach that
when something is destroyed once it cannot be brought back to
its older form and new ideas will be required. As Mandela had said,
“everything is impassible until doing something new”. The decon-
struction reconstruction approach opens the door to doing new
things and removes impossibilities. The resource of new ideas is
the collapse of existing ones and needing new things because the
old form cannot be used anymore.

Another aspect of the deconstruction reconstruction design
idea is pushing people to design the life that they like. In order to
achieve this, first of all, it is important to think like a designer. It
is important to empathize by walking in other people’s shoes. By
adopting different emotional, physical, spiritual and intellectual
approaches, it is important to think in a holistic manner. You can
select those that remain in the intersection of those things that
you like and that you need and if you focus on designing those, you
can create the life that you want.



2. GUN

PAULINE VAN DONGEN

PAULINE VAN DONGEN TASARIM YARATICI DIREKTORU
PAULINE VAN DONGEN DESIGN CREATIVE DIRECTOR

2010 yilinda kendi kadin giyim markasini yaratmistir. Esnek solar
hiicrelerinin moda ile entegrasyonunu gdsteren tasarim serisi
“Wearable Solar” ile uluslararasi alanda btk ilgi ggrmustar.
Paris Showroom ‘Florence Deschamps’ araciligiyla kadin giyim

koleksiyonlari tasarlamaktadir.

She created her own women'’s apparel brand in 2010. She has
attracted significant interest worldwide with the design series
“Wearable Solar” showing the integration of flexible solar cells with
fashion. She designs women'’s apparel collections through Paris
Showroom ‘Florence Deschamps’.
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“Inovasyon, teknoloji, tasarim ve modanin biraraya gelmesiyle giyilebilir teknoloji ortaya
cikmistir. Sadece fonksiyonel giysiler degil, tasarim agirlikh giysiler de teknoloji tabanli

hale geliyor.”

“A wearable technology was formed by combining innovation, technology, design and fashion.
Not only functional apparel, but design-oriented clothes are also based on technology.”

inovasyon, teknoloji ve tasarimin birlikte hayat buldugu alan-
lar hizla genislemektedir. Giyilebilir teknoloji bunlarin basinda
gelmektedir ve moda ile teknoloji, tasarim ile inovasyon bir araya
gelmektedir. Bu farkl alanlarin birlikteligi icin inovatérlerin farkl
disiplinleri tanimasi, merakli ve gézlemci olmasi ve yenilikci yeni
seyler yaratma heveslisi olmasi gerekmektedir. Eger modaci
ve tasarimcl iseniz inovasyon ve teknoloji sirketleri ile birlikte
calismalisiniz. Bdylece teknoloji ve inovasyon tabanl moda iceren
katma degerli Grinler tasarlanabilir ve ticarilestirilebilir.
Giyilebilir teknoloji ile teknoloji yumusatilmakta ve isitiimakta se-
vimli hale gelmektedir. Giysi ile insan derisi arasindaki boslugu
doldurarak doga ile teknoloji birlestirilmektedir. Boylece gelece-
kte teknoloji giderek goriinmez hale gelecektir. Dijital teknoloji,
nano teknoloji ve enerji teknolojileri giysiler ile birlesmektedir. Te-
knolojik ve fonksiyonel giysiler yani sira tasarim ve moda agirlikli
giysiler de teknoloji tabanli hale gelebilmektedir. Kiyafetler de
akillanmaktadir. Giyilebilir solar teknolojisi en hizli gelisen alan-
lardan biri olacaktir. Gines enerijisini biriktiren ve cep telefon-
larini sarj eden kiyafetler ayni zamanda sik markalarin drdnleri
olabilmektedir.

The areas that revive innovation, technology and design together,
are rapidly expanding. Wearable technologies are among these
primary areas and bring fashion and technology, design and in-
novation together. For the association of different areas, innova-
tors have to know different disciplines, be curious and observer
and willing to create new things. If you are a fashion designer, you
have to work with innovation and technology companies. This way
products with added value that include technology and innovation
based fashion, can be designed and commercialized.

Technology can be softened with wearable technology and they
can become appealing. By filling the gap between clothes and hu-
man skin, nature and technology can be combined. This way, tech-
nology will become gradually invisible in the future. Digital technol-
ogy, nano technology and energy technologies are combined with
clothes. Apart from technological and functional clothes, design
and fashion clothes can become technology-based. Now clothes
are becoming smart. Wearable solar technology is going to be one
of the most rapidly developing areas. Clothes that use solar en-
ergy to recharge mabile phones can also become the products of
chic brands.
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Hakan Bayman / Brisa Bridgestone Genel Mudiru

Konferans: Giines Enerijisi ile Calisan Ucak ile Diinya Turu
Bertrand Piccard / Solar Impulse Projesi Baskani

Konferans: Bilim
Brian Cox / Manchester Universitesi Fizik Profesori, CERN Biiyiik Hadron Carpistiricisi ve
ATLAS Deneyi Bilim insani

Sayin Recep Tayyip Erdogan / T.C. Cumhurbaskani
Konferans: Orta Dogu, Kuzey Afrika ve Tiirkiye’de Endistrinin Geleceginin Yol Haritasi
Rania Rostom / General Electric MENAT, inovasyon ve Kurumsal iletisim Baskani

Konferans: Yapay Zeka
David Hanson / Hanson Robotics Kurucusu ve CEO’su

Panel: Tiirk is Diinyasi

Moderatoér: Vahap Munyar/Hurriyet Gazetesi Kése Yazari

Ali Sabanci / Esas Holding Yonetim Kurulu Uyesi

Gilden Yiimaz / Koton Kurucu Ortak ve Yénetim Kurulu Uyesi
Gokhan Ogiit / Vodafone Tiirkiye CEQ’su

Ekber Onuk / Onuk Tasit Sanayii Ltd. CEO'su
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RECEP TAYYiP ERDOGAN

CUMHURBASKANI
PRESIDENT OF THE REPUBLIC OF TURKEY

Ureten iilkeye déniisen Tiirkiye'nin 2023 hedeflerinin en énemlisinin inovasyon oldugunu
sdyleyen Cumhurbaskani Recep Tayyip Erdogan, inovasyona dayal tGretimi artirmak
amaciyla Ar-Ge ve inovasyona ayrilan kaynaklarin artirildigini vurguladi.

President Recep Tayyip Erdogan stated that the most important among Turkey’s 2023
targets, which has turned into a country that produces, is innovation and highlighted that the
resources reserved for R&D and innovation are increased with the objective of increasing

production based on innovation.

Turkiye tiketen ulkeden ureten Ulkeye donismistir. Simdi
Tirkiye'nin teknolojiyi, bilgiyi, hizmeti tasarlayan, gelistiren,
ticarilestiren, ydneten bir konuma gelmesi gereklidir. Kri-
tik parcalarini yapamadigimiz otomobili Uretmek, tasarlayip
gelistiremedigimiz cep telefonlarini kullanmak bizi istedigimiz he-
deflere tasiyamayacaktir.

2023 hedeflerimizin icinde en 6nemli unsurlardan biri inovasyon-
dur. Binlerce fikir icinden birinin dahi kiresel dlcekte basarili
olmasi cok dnemlidir. Tirkiye'nin bir cok yerinde dinya capinda
buluslar, drdnler, fikirler cikabilmektedir. Ancak bunlar patent
alamadigi ve ticarilestirilemedigi icin kaybolup gitmektedir. Bun-
lari hayata gecirebilecek sistemlerimizi kamu ve 6zel sektor olar-
ak giiclendirmeliyiz.

Giiniimiizde Ulkeler refaha ulasmada ikiye ayrilmaktadir. ilki dogal
kaynak zengini iilkelerdir. ikinci grupta ise inovasyon ve inovasyo-
na dayali Gretim yapan Avrupa, Japonya, Guney Kore gibi tlkeler
bulunmaktadir. Turkiye dogal kaynak zengini llke degildir ve bu
nedenle gelismisligi ancak inovasyona dayal Uretim ile saglaya-
bilecegiz.

Bu bilincle son on yildir ARGE ve inovasyona ayrilan kaynaklar ve
destekler 6nemli dlctde arttirilmistir. Kamu ile birlikte 6zel sek-
tor de daha cok kaynak ayirmalidir. Boylece Turkiye gelecegine
inovasyonla kosabilecektir.

Turkey has transformed into a country that produces rather than
a country that consumes. Now Turkey has to come to a position
that designs, develops, commercializes and manages technology,
information and services. Producing the automobile, the critical
parts of which we could not produce, using the mobile phones that
we cannot design and develop, cannot carry us to the objectives
that we aim for.

One of the most important elements within our targets for 2023
is innovation. Even if one among thousands of ideas succeeds at
a global scale, that is an extremely important accomplishment. At
several locations across Turkey, discoveries, products and ideas
on a global scale can be attained. However, these are lost because
they cannot be commercialized and patents cannot be issued. We
have to strengthen our systems that can realize these both as the
public and private sector.

Nowadays, countries are divided into two in terms of reach-
ing prosperity. The first of these are the countries rich in natu-
ral resources. The second group is comprised of the countries
that carry out production based on innovation such as European
countries, Japan and South Korea. Turkey is not rich in natural
resources and for this reason, we can only achieve development
through production based on innovation.

Based on this, the resources and grants reserved for RED and
innovation over the last ten years have been increased significant-
ly. Private sector should also reserve more resources together
with the public. This way, Turkey can go towards its future with
innovation.



3.GUN

HAKAN BAYMAN

BRISA BRIDGESTONE GENEL MUDURU
BRISA BRIDGESTONE GENERAL MANAGER

Henkel, Coca Cola, Marsa, Borusan deneyimleriin ardindan 2009
yilindan bu yana Brisa'da Genel Miidirlik gorevini yaratiyor.
Following his positions at Henkel, Coca Cola, Marsa and Borusan, he
has been working as the General Manager of Brisa since 2009.
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Teknoloji ve inovasyon ile ortaya cikan degisimlerin cok hizli yayildigina dikkat ceken ve
bu konuda érnekler veren Bayman, Brisa olarak tiim teknolojik gelismeleri takip edip
firmalarini bu gelismelere adapte ettiklerini séyledi.

Bayman pointed out that the changes stemming from technology and innovation are
spread rapidly and provided examples in this regard indicating that as Brisa they follow all
technological developments and adapt their companies to these advancements.

inovasyon cesaret isidir. inovasyon onemli bir degisimdir ve
degisimin 6niinde her zaman bir barikat vardir. 1911 yilinda bir
Fransiz Komutan “ucaklar ilging oyuncaklar, ancak askeri her-
hangi bir degeri olmaz” demistir. Western Union “telefonun hicbir
ticari degeri yok, pratik bir iletisim araci haline gelebilmesi cok
zor” demistir. 1945 yilinda bir IBM ydneticisi “dinya capinda
bilgisayar pazari sadece 5 bilgisayarla kalacak” demistir.
Teknoloji ve inovasyonla ile ortaya cikan degisim cok hizlanmak-
tadir. Radyo ilk 50 milyon kullanicisina 35 yilda, TV 25 yilda, Face-
book 3 yilda, Instgram 6 ayda, Angry bird 35 giinde ulasmistir.
Bu degisime karsi konulamamakta, ancak ayak uydurulmaktadir.
Teknolojik gelismelerin is yapma sekillerine etkisi de artmaktadir.
Makineler arasi iletisim (M2M) en 6nemli etkidir. internete bagl 5
milyar cihaz bulunmaktadir. 2020 yilinda 50 milyar adet olacaktir.
insansiz akill araglara dogru gidilmektedir.

Brisa bitiin bu gelismeleri izlemekte, iyi okumakta ve is yapma
sekillerine uygulamaktadir. Brisanin inovasyona bakis acisinda
yola cikis szl “degisim icin degisim”dir. Brisa 2006 yilindan iti-
baren sadece lastik Gretmekle kalmamis, ilave olarak mister-
ilerine ulasti@i kanallarda hizmet vermeye baslamistir. Brisa
20089 yilinda bu kez miisteriyi hayatin odagina almistir. is yap-
ma biciminde misteri memnuniyetini 6ne cikaran kokli degisim
yapilmistir. E-ticaret hizla uygulanirken bayiler ile tim yenilikler
Ipad ile paylasilmakta ve iletisim olanaklari en etkin sekilde kul-
lanilmaktadir. Misteri lastikleri takip edilerek, havasi izlenmekte,
omdarleri uzatiimaktadir.

Innovation is about courage. Innovation is an important change
and there is always a barrier before change. In 1911, a French
commander had said, “planes are interesting toys, however they
cannot have any military values”. Western Union had said, “Tele-
phones do not have any commercial value, it is very hard to turn
it into a practical means of communication”. In 1945, an IBM man-
ager had said, “world scale computer market will be confined to 5
computers only.”

Change derived from technology and innovation is extremely rap-
id. Radio has reached its first 50 million users in 35 years, TV in
25 years, Facebook in 3 years, Instagram in 6 months and Angry
Birds in 35 days. This change cannot be resisted, however it can
be adapted to. The impact of technological developments on forms
of conducting business also increases. Communication between
machines (M2M) is the most important effect. There are 5 billion
devices connected to the internet. By 2020, this will be 50 billion.
We are moving towards unmanned smart vehicles.

Brisa follows all of these developments and reads them well ap-
plying them to the ways of conducting business. The quote that is
based on Brisa’s perspective on innovation is “change for change”.
Brisa did not only produce tires as of the year 2006, additionally it
started providing services to the customers through the channels
it uses to reach them. Brisa placed the customer to the core of life
this time in 2008. There was a fundamental change in the ways of
conducting business, which brings customer satisfaction to the
fore. While e-commerce is rapidly being applied, all of the novelties
are being shared with the dealers via an iPad and communication
opportunities are being used in the most effective manner. Cus-
tomer tires are monitored, their air levels are tracked and this
way their lifetime is extended.
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KONFERANS GUNES ENERJISI iLE CALISAN UCAK iLE DUNYA TURU
CONFERENCE WORLD TOUR WITH A PLANE THAT WORKS WITH SOLAR ENERGY

3 DAY

BERTRAND PICCARD

SOLAR IMPULSE PROJESI BASKANI
SOLAR IMPULSE PROJECT CHAIRPERSON

1985 yilinda akrobatik delta planér yarislarinda Avrupa Sampi-
yonu olmustur. Solar Impulse isimli uzun menzilli giines enerjili
ucak, ilk kitalararasi ucusunu 2012'de gerceklestirmistir. Basta
Fransiz Devleti Onur Nisani (Legion d'Honneur) olmak {izere bircok
madalya ile 6dillendirilmistir.

He became the European hang-glider aerobatics champion in 1985.
In 2012, the solar-powered, long-range aircraft named Solar
Impulse made its first intercontinental flight. He was awarded with
several honors including the Légion d'Honneur of France.

Piccard’a gére inovatorler degisime acik olmali, cevreden gelen baskilari yenebilmeli,
dogmalari gérmezden gelmelidir ve basarinin yolu farkl perspektiflere sahip insanlardan

olusan ekiplere bagldir.

According to Piccard, innovators should be open to change, they should be able to overcome
the pressures conveyed by their environment, disregard dogmas and success depends on
those teams comprised of people with different perspectives.

Tim teknolojik gelismelere ve ilerlemelere ragmen hayat kestir-
ilebilir olmaktan uzaklasmakta, bilinmezlikler artmakta ve haya-
ta dair plan yapmak zorlasmaktadir. Bu nedenle degisime karsi
direnc ve kontrolii elden birakmama istegi artmaktadir. iste bu-
rada yenilikler 6niinde sinirlar, engeller ve kontroller cogalmak-
tadir. Statiiko gliclenmektedir. Bunlarin tamami ise yeniligi ve
inovasyonu engellemektedir.

Inovatérler olarak degisim ortamini yakalamaliyiz. Eger bir balo-
nda hep ayni irtifada giderseniz istediginiz riizgari bulamazsiniz.
Hayatta dogru rizgarlari bulmak icin irtifalarimizi sirekli
degistirmeliyiz, ta ki dogru rizgara ulasana kadar. Bunun icin de
Balondaki yikleri bosaltmallyiz. Yani yenilikler dniindeki dogma-
lari, paradigmalari, kurallari, genel kabulleri ve cevre baskilarini
yenebilmeliyiz.

inovatér olarak éncii, kriz cézen ve lider olmak istiyorsaniz der-
inden inandiginiz seyleri bir yana birakip, baska yeni seylere inan-
mayi denemelisiniz. Sizi mahkum eden, yerinde saydiran inanclari
birakmalisiniz. Oncii, girisimci, kesif olmak istiyorsaniz baska
seylere de inanmalisiniz. Béylece degisik diisiinerek hayal edebil-
irsiniz. inovasyon icin inanclarimizi kirabilmeliyiz.

inovasyonu ve bulusu tek basiniza yapamazsiniz. Ekibiniz olmall,
ekiptekiler size benzemeyen farkl perspektiflerden kisilerden
olusmalidir. Boylece farkliliklar inovasyon kapasitenizi zengin-
lestirecektir.

Despite all technological developments and advancements, life is
no longer predictable, it is filled with obscurities and making plans
about life is getting harder. For this reason, resisting change and
the desire to keep control is gradually increasing. Here limits, ob-
stacles and controls before new ideas are increasing. Status quo
is being strengthened. All of these prevent innovation and novelty.
As innovators, we have to keep up with the changing environment.
If you always move at the same height in a balloon, you cannot find
the wind that you want. In order to find the right winds in life, we
have to change our heights constantly, until we reach the right
wind. For this, we have to get rid of the loads in the Balloon. In
other words, we have to overcome the dogmas, paradigms, rules,
general acceptances and environmental pressures before inno-
vations.

As an innovator, if you want to be a pioneer and a leader, who
solves crises, you have to put the things you believe in aside and
try concentrating in new things. You have to let go of the beliefs
that confine you and prevent you from making a progress. If you
want to be a pioneering, innovative inventor, you have to believe in
other things. This way, you can dream by thinking differently. We
have to let go of our beliefs for innovation.

You cannot make innovation and discovery on your own. You have
to have a team, your team should be comprised of people who do
not resemble you and have different perspectives. This way, dif-
ferences will enrich your innovation capacity.



3.GUN

BRIAN COX

MANCHESTER UNIVERSITESI Fizik PROFESORU,

CERN BUYUK HADRON CARPISTIRICISI VE ATLAS DENEYi
BiLiM iNSANI

MANCHESTER UNIVERSITY PHYSICS PROFESSOR

CERN LARGE HADRON COLLIDER AND ATLAS EXPERIMENT
SCIENTIST

Fizikci Brian Cox, Manchester Universitesi'nde profesor ve Royal
Society'de arastirma gorevlisidir. Cenevre yakinlarindaki CERN'de
Blyik Hadron carpistiricisi ve ATLAS deneyi Gzerine calismaktadir.
Cox, “Blytik Bilim“i halka anlatmakta ve Yiiksek Eneriji Fizigi grubu-
nda calismalar yapmaktadir. BBC icin sundugu bilim programlariyla
adini duyuran ve ayni zamanda eski bir mizisyen olan Cox, 2007
yilinda Sunshine filmi icin fizik danismanligi yapmistir. Halen, BBC
Radyo’da fizik sorularini cevapladigi bir program sunmaktadir.
Physicist Brian Cox is a professor at Manchester University and
aresearch associate at the Royal Society. He works on works on
the ATLAS experiment at the Large Hadron Collider at CERN, near
Geneva. Cox is a public presenter of “Large Science” and conducts
studies as a member of the High Energy Physics group. He is best
known to the public as the presenter of science programs and at
the same time as an old musician and Cox provided consulting in
physics for the movie Sunshine in 2007. He still presents a program
at BBC Radio where he answers questions on physics.
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inovasyon icin giicli temel bilimlere, bu bilim alanlarinda calisacak bilim adamlarina ve
hayal giiciine ihtiyac vardir diyen Cox, evrenin kesfiyle ilgili yaptiklar: tiim arastirmalarin

temel bilimlere dayandigini belirtti.

Cox said that innovation requires strong fundamental sciences and scientists to work in
these scientific fields as well as imagination and indicated that all of the research conducted
in relation to the discovery of the universe is based on fundamental sciences.

2023 yilinda 10. biyik ekonomi olma hedefi ve buna da arastir-
ma-gelistirme ve inovasyon calismalari ile ulasilmasi amaci
6nemli ve heyecan vericidir. Ancak bunu gerceklestirmek icin te-
mel bilimlerin glicli olmasi ve temel bilimler alaninda calisan bilim
insani sayisinin arttiriimasi gereklidir.

inovasyon ise teknolojik ilerlemeler ile olusan bilgilerin dogru kul-
lanimi ve ydnetilmesi sonucu ortaya cikmaktadir. Bilgiye erisim
bugiin internet sayesinde artik sorun olmaktan cikmistir. Onemli
olan bu bilgileri iyi yonetecek ortamlarin olusmasi, bilgileri kulla-
nabilecek inovatérlerin bulunmasidir.

inovasyon icin 6nce paraya degil, hayal etmeye ve hayal Grini
olan bir fikre ve bulusa ulasmaya gerek vardir. Bu fikri ve bulusu
hayata gecirecek para arkasindan mutlaka gelecektir.

Evrenin kesfine iliskin yaptigimiz tim arastirmalar dnce temel
bilimlere dayanmaktadir. Arastirmalari yaparken kullandigimiz
araclar ise hayal Grini inovatif buluslara dayanmaktadir. Modern
partikdl fizigi ile uzayi, evreni, galaksileri inceliyoruz. Temel bilim-
lerde ulastigimiz bilgi ile evrenin olusumundaki biylk patlamayi
Hadron carpistiricisi ile tekrar etmeye calisiyoruz. Yakinimizda
yeni hayatlar kurabilecek gezegenlere ulasiyoruz.

The aim of becoming the 10th biggest economy by 2023 and the
objective to reach this through research-development and inno-
vation studies are both important and exciting. However, in order
to realize this, fundamental sciences have to be strong and the
number of scientists working in the field of fundamental sciences
should be increased.

Innovation on the other hand is attained through the accurate use
and management of the information formed as a result of techno-
logical advancements. Now, the access to information is no longer
a problem thanks to the internet. The important thing is establish-
ing the environments that can manage these information well and
finding the innovators that can use these information.

For innovation, we firstly need imagination and an idea and inven-
tion that is the product of an imagination instead of money. The
money that will realize this idea and invention will necessarily fol-
low.

All of the research we conducted with regards to the discovery of
the universe are firstly based on fundamental sciences. The tools
that we use while conducting research are on the other hand
based on innovative discoveries that are the products of imagina-
tion. We examine the space, universe and the galaxies with modern
particulate physics. With the information that we acquired in fun-
damental sciences, we try to recreate the big bang in the forma-
tion of the universe with a Hadron collider. We reach the planets
close by where we can establish new lives.
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RANIA ROSTOM

GENERAL ELECTRIC MENAT, iINOVASYON VE
KURUMSAL ILETiISIM BASKANI

GENERAL ELECTRIC MENAT, CHIEF INNOVATION AND
CORPORATE COMMUNICATION OFFICER

Orta Dogu, Kuzey Afrika ve Turkiye icin 6nde gelen inovasyon
stratejilerinden sorumludur. Miisterilerin; inovatif ve isbirlikci
gorislerindeki ve sureclerdeki zorluklarina c6ziim bulmaya
odaklanmistir. Ayrica MENAT icin; General Electric’in, Ecomagina-
tion (Ekoloji ile Hayal Giciiniin Birlesmesi) ve Healthymagination
sureclerini ydnetmektedir.

She is respaonsible for the leading innovation strategies for the
Middle East, North Africa and Turkey. She is focused on finding
solutions to the challenges faced by the clients in innovative and
collaborative perspectives and processes. Additionally, she manag-
es the Ecomagination (Combination of Ecology and Imagination) and
Healthymagination processes or General Electric in MENAT.
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KONFERANS; ORTADOGU, KUZEY AFRIKA VE TURKIYE'DE ENDUSTRININ GELECEGININ YOL HARITASI
CONFERENCE; THE ROADMAP OF THE FUTURE OF INDUSTRY IN THE MIDDLE EAST, NORTH AFRICA AND TURKEY

“Sanayi ve dijital devrimin birbirleriyle birlesmesi sonucu ortaya cikan ileri Gretim
merkezleri cok farkh Grinler Gretecektir. Bu siirecin éncilerinden GE kiresel 6icekte
inovasyon merkezleri GE garage’lari kurmaktadir.”

“Advanced production centers formed

as a result of the combination of industry and

digital revolution, will produce various products. As one of the pioneers of this process, GE
establishes GE garages which are innovation centers at the global scale.”

Gelecegin islerini sanayi devrimi ile dijital devrimin birbirleriyle
birlesmesi sekillendirecektir. Endlstriyel internet ile saglanan
bu birlesim ile internet sinai sirketleri Gzerindeki etkisini artir-
maya baslamistir. Makineler akillanmakta ve birbiri ile bagli hale
gelmektedir. 2020 yilinda 50 milyar makine birbirine bagli hale
gelecektir. Sensorlar artik her makinenin icindedir. Ornegin
sensorlar ile ucak motorunun ariza yapacagini 6nceden gorebi-
lecegiz.

Sanayi ile dijital devrimin birbirleriyle birlesmesi sonucuileri re-
tim merkezleri ortaya cikmaktadir. Bu retim merkezleri “dahi”
Uretim merkezleri olacaktir. Cok farkli materyaller ile cok farkl
Urunler Uretilecektir. Tasarim ve retim cok hizlanacaktir. Pro-
totipler cok hizl iyilestirilecektir. 3D Printer’lar ile kiicik jet mo-
torlarinin parcalarinin kusursuz uretiminin baslamis olmasi bu
sirecin iyi bir 6rnegidir.

GE bu surecin oncilerinden olarak dinyanin en zeki beyinleri ile
iletisim ve etkilesim kurmaya baslamistir. Bu siireci en iyi ancak
diinyanin en zeki beyinleri ile calisirsaniz basarili ydnetebilirsiniz.
Kiiresel beyin biitiin zeki insanlarin ortak beyni olacaktir. inter-
net bu iletisime aracilik etmektedir. Acik kaynaklar olusturmak ve
aclk kaynaklara erisim cok énemli olacaktir.

Sanayinin gelecegi hizla ve isbirligi ile ilgili olacaktir. Daha faz-
la yaraticillk ve sorun cozebilme becerileri ortaya cikacaktir.
Bu becerileri ortaya cikaracak egitim sistemlerinde degisim
yasanacaktir. Yeni beceriler ortaya cikacaktir, érnegin makine
dijital miihendisligi. Yeni nesillerin hizli yeni seyler tasarlayabilme
kapasitesi belirleyici rol oynayacaktir. GE yenilikci ve yaratici
kapasitelerden yararlanmak icin kiresel olcekte inovasyon
merkezleri ve GE garage’lari kurmaktadir. Acik inovasyon ola-
naklarindan azami yararlanmaktadir.

Stratejik Degerlendirme; inovasyon kaynagi olarak acik ino-
vasyon kanallari ve ortamlari kurulmasi ile kiresel dlcekte yet-
kinliklerden yararlanilmasi rekabet giiciind arttirmaktadir.

The affairs in the future will be shaped with the combination of the
industrial revolution and digital revolution. With this combination
attained through industrial internet, the internet started to in-
crease its impact on industrial companies. Machines are becoming
smarter and they are being connected to each other. By the year
2020, 50 billion machines will be connected to each other. Sensors
are now in every machine. For instance, we can see beforehand
which engine of the plane will break down with the use of sensors.
As a result of the combination of the digital revolution and indus-
try, advanced production centers are being established. These
production centers will become “genius” production centers. Very
different products will be produced with very different materi-
als. Design and production will become faster. Prototypes will be
improved rapidly. The initiation of the flawless production of the
parts of small jet motors with the use of 3D Printers, is a good
example of this process.

As one of the pioneers of this process, GE started to communicate
and interact with the most intelligent minds in the world. You can
manage this process successfully best only if you work with the
smartest brains in the world. Global brain will become the common
brain for all intelligent people. Internet becomes an intermediary
for this communication. Forming open resources and accessing
open resources will become very important.

The future of the industry will be related to speed and coopera-
tion. Mare creativity and problem solving skills will come up. There
will be a change within the education systems in order to reveal
these skills. New skills will come up, for instance machine digital
engineering. The capacities of the new generations to design new
things in a more expedited manner will play a determinant role. GE
is establishing innovation centers and GE garages at a global scale
in order to make use of these innovative and creative capacities.
The open innovation opportunities are being used at the maximum
possible level.
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KONFERANS; YAPAY ZEKA
CONFERENCE ARTIFICIAL INTELLIGENCE

3 DAY

DAVID HANSON

HANSON ROBOTICS KURUCUSU VE CEO'SU
HANSON ROBOTICS FOUNDER AND CEO

Yapay zekasi, duygulari ve mimikleri olan insan benzeri robot-

lar yapmaktadir. Robotlari, otizm tedavisi ve bilim egitimi gibi
arastirmalar icin kullaniliyor, kar amaci giitmeyen Canli Makineler
Girisimi'ni (JAM) kurmustur.

He develops and manufactures humanlike robots with an artificial
intelligence, emotions and mimics. His robots are used for research
purposes such as the treatment of autism and science education
and he founded the non-profit organization Initiative for Awakening
Machines (IAM).

“Yapay zekaya sahip robotlar insana cok benzer hale gelmis, insanlarin hislerini anlayacak

ve karsilik verebillecek seviyeye cikmistir. Ro
oncelikle medikal alanda kullaniimaktadir.”

botlarin kullanim alani siirekli gelismekte,

“Robots equipped with an artificial intelligence have become human-like and they have come
to the point where they can understand people’s feelings and respond. The utilization area of
these robots are constantly developed and they are firstly used in the medical field.”

Yapay zekalar robotlarin temelini olusturmaktadir. Hanson Ro-
botics yapay zekaya sahip robotlar Giretmektedir. Uretilen robot-
lar insana cok benzer hale gelmistir ve artik insanlara bakarak
kendi mimiklerini ve ifadelerini yaratmaktadirlar. Mevcut yapay
zeka duzeyi ile robotlar insanlarin hislerini ve durumunu anlay-
abilmekte ve karsilik verebilmektedir. Robotlarin yapay zekalari
algoritmalardan olusmaktadir ve cocuk gibi 6grenme sireci
gecirmektedir. YUz ifadeleri sensorlar ile verilmektedir. Robot-
larin insanlarin kalbini kazanmasini istiyoruz. insanlarin karsisina
insani robotlari cikartarak insanlari mekanikliklerden kurtarma-
ya calisiyoruz.

Yapay zekaya sahip robotlarin kullanim alani hizla genislemekte-
dir. Robotlar éncelikle medikal alanda tedavi ve terapi sirecler-
inde, ameliyat sureclerinde kullanilmaktadir. Tema parklarda ve
eglence diinyasinda animatrik robotlar kullaniimaktadir. Robotlar
muzelerde ve benzeri halka acik yerlerde kullaniimaktadir.

Yapay zeka ile robot yaratmak sadece bilimsel bir arastirma
Urind degildir. Sanatin da dnemli bir roli bulunmaktadir. insan
gibi bir robot yaratmak icin insani cizebilecek sanatcilara ihtiyac
duyulmaktadir. Ayni zamanda robotlari sanatta insanlarla yan
yana getirmek icin robotlarin sanatsal sezgi kapasitelerini iler-
letmeye calismaktayiz.

Robotlarin zekalari bizi gecerse ne olacak? Bizim guivenligimiz ne
olacak? Bu robotlar bizden zeki olurlarsa bize dost davranabi-
lecekler mi? Bu sorularin yanitlarinda olumlu olmak icin robot-
larin yapay zekalarina merhamet ve insana yardimi égretiyoruz
ve daha cok dgretmeye caba gdsteriyoruz.

Artificial intelligence forms the foundation of robots. Hanson Ro-
botics produces robots with an artificial intelligence. The robots
that are produced have become more human-like and only by look-
ing at people, they can create their own mimics and expressions.
With the current artificial intelligence level, robots can under-
stand people’s feelings and situation and respond. The artificial
intelligence of the robots are comprised of algorithms and they go
through a learning process like children. Facial expressions are
given through sensors. We want the robots to win people’s hearts.
We try to save people from mechanics by bringing human-like ro-
bots together with people.

The utilization areas of the robots with an artificial intelligence
are rapidly expanding. Robots are firstly used in treatment and
therapy processes in the medical field as well as operation pro-
cesses. Animatronic robots are being used in theme parks and
the entertainment world. Robots are being used in museums and
other similar public places.

Creating a robot with artificial intelligence is not only the product
of scientific research. Art also has an important role. In order to
create a human-like robot, artists who can draw human beings
are needed. At the same time, in order to bring robots together
with people through arts, we try to improve the art-related intui-
tion capacities of the robots.

What if the robots outrun us in terms of intelligence? What will
happen to our safety? If these robots are more intelligent com-
pared to us, will they behave friendly to us? In order to give a pos-
itive response to these questions, we teach compassion to the ar-
tificial intelligence of the robots and we teach them to help people
and we try to teach them more.
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3 DAY

PANEL; TURK iS DUNYASI
TURKISH BUSINESS WORLD PANEL

MODERATOR
VAHAP MUNYAR

HURRIYET GAZETESI KOSE YAZARI
HURRIYET NEWSPAPER COLUMNIST

Gazeteci Vahap Munyar’in
moderatorligiinde
gerceklestirilen panelde,
konusmaci is adamlari
inovasyon ile kazandiklari
basarilari anlatt.

The panel was moderated by
journalist Vahap Munyar and
the business people invited
as speakers commentated
on their achievements they
attained through innovation.
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ALi SABANCI

ESAS HOLDING YONETIM KURULU UYESI
ESAS HOLDING EXECUTIVE BOARD MEMBER

2005 yilinda Pegasus Havayollari Yonetim Kurulu Baskani olarak
goreve baslamistir. Official Airline Guide (OAG) tarafindan
hazirlanan raporda 2011, 2012, 2013 yillarinda tarifeli ucus
gerceklestiren Avrupa’nin en bilylik 25 hava yolu arasinda “Avru-
pa’nin En Hizli Biylyen Havayolu” olarak gosterilmistir.

He started his career as the Executive Board Chairman of Pegasus
Airlines in 2005. Within the report prepared by Official Airline Guide
(OAG), Pegasus Airlines is shown as “Europe’s Fastest Growing
Airline” among the largest 25 airline companies in Europe making
scheduled flights in 2011, 2012 and 2013.
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"Risk alma potansiyelinin yiliksek oldugu yaslar girisimcilik icin daha uygundur.”
“The ages in which the potential to take risks is high, are more appropriate for

Girisimciligin recetesi yoktur. Girisimciligin yasi da cok yoktur.
Ancak arastirma calismamiza goére yas arttikca risk alma gidisu
de azalmaktadir. Girisimcilik icin Universiteden sonraki 10 yil
daha uygun gibi gériinmektedir. Bu yillarda evlilik ve cocuk heniiz
az sayidadir. Risk alma potansiyeli daha ylksektir ve bu yaslar
girisimcilik icin daha uygundur.

entrepreneurship.”

Innovation does not have a prescription. Innovation’s age is not
high either. However according to our research study, as people
get older, their instinct to take risks is reduced. For innovation, 10
years after college seems like a more appropriate time. During
these years, people are generally single and they don't have many
children. The potential to take risks is higher and these ages are
more appropriate for entrepreneurship.
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GULDEN YILMAZ

KOTON KURUCU ORTAK VE YONETiIM KURULU UYESI
KOTON FOUNDING PARTNER AND EXECUTIVE BOARD MEMBER

2008 yilinda Ekonomist Dergisi Yilin Kadin Girisimcisi kategorisinde
birinci olmustur. Turkiye Giyim Sanayicileri Dernegi (TGSD) Yone-
tim Kurulu Baskan Yardimciligi, Turkiye Odalar ve Borsalar Birligi
(TOBB) Genc Girisimciler Yénetim Kurulu Uyeligi, Tirkiye is Kadin-
lari Dernegi (TIKAD) Yénetim Kurulu Uyeligi ve Global Girisimcilik
Haftasi Platformu Baskanligi gérevlerini yariutmektedir.

She was ranked first in the category of the Women Entrepreneur
of the Year by the magazine Ekonomist in 2008. She also serves as
the Executive Board Vice Chairperson of the Turkish Association
of Clothing Industrialists (TGSD), Young Enterpreneurs Executive
Board Member of the Turkish Union of Chambers and Commaodity
Exchanges (TOBB), Executive Board Member of the Turkish Busi-
ness Women Association (TIKAD) and the President of the Global
Enterpreneurship Week Platform.

"Cok farkh sekillerde karsimiza cikan inovasyon calismalari sadece bilimsel calismalara
degil yaraticilik ve tasarim alanlarina da dayanmaktadir.”

“Innovation studies that we have come across in various ways, are not only based on
scientific studies but also the fields of creativity and design.”

inovasyon is yasaminizda ve hayatimizda cok farkl sekillerde
karsimiza cikabilmektedir. Sadece bilimsel calismalara ve
arastirma-gelistirme faaliyetlerine dayali inovasyon yoktur.
(Ozellikle moda diinyasinda ve markalarda yenilikcilik, yaraticilik
ve tasarim 6ne cikmaktadir. is siireclerinin tamami inovasyona
aciktir. is sireclerinde dgrenerek, deneyerek ilerlemeler saglan-
maktadir. Bir bakima deneyim ve cesitlilik inovasyonu yenilikleri
suriklemektedir.

We can come across innovation in different ways both in our
business life and in our daily lives. Innovation is not only based on
scientific studies and research-development activities. Especially
in the fashion world and brands, innovation, creativity and design
come to the fore. All of the business processes are open to inno-
vation. Progress in business processes can be attained through
learning and trying. In a way, experience and diversity lead to in-
novation and novelties.
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GOKHAN 6GUT

VODAFONE TURKIYE CEO’'SU
VODAFONE TURKEY CEO

2013'ten bu yana Vodafone Tirkiye'nin icra Kurulu Baskani olarak
calismaktadir. Halen BUVAK (Bogazici Universitesi Vakfi) Yénetim
Kurulu Uyesi ve TUSIAD (Tiirk Sanayicileri ve isadamlari Dernegi)
Uyesi‘dir. Capital Dergisi tarafindan 2010 yilinda “Yilin Pazarla-
macisi” secilmistir.

Since 2013, he has been serving as the CEO of Vodafone Turkey.
He is still an Executive Board Member of BUVAK (Bogazici Univer-
sity Foundation) and a member of TUSIAD (Turkish Industrialists
and Businessmen Association). He was selected as the “Marketing
Expert of the Year” by Capital Magazine in 2010.
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"Turkiye'de girisimcilige ilgi Avrupa‘ya kiyasla daha fazladir.”
“The interest in entrepreneurship in Turkey is higher compared to Europe.”

Dijital devrim ile dijitallesmenin genislemesi iletisim alaninda
girisimleri ve yenilikleri desteklemektedir. Avrupa‘da dijitallesme
ile birlikte 250 milyar dolarlik yeni is yaratilacaktir. Tirkiye'de
girisimcilige Avrupa‘'dan daha fazla ilgi bulunmaktadir. Bu sa-
dece igsizlikle ilgili bir sonuc degildir. Girisimcilik ile Tirkiye'de
anne-babalarindan daha iyi bir yasama sahip olma orani yiizde 60
olmaktadir. Grnegin ispanya’da bu oran yiizde 40’lardadir. Tiirk is
insaninda girisimcilik cesareti vardir ve daha cok risk almaktadir.

The expansion of digitalization with the digital revolution supports
the initiatives and novelties within the field of communication. To-
gether with digitalization in Europe, new jobs corresponding to
250 billion dollars will be created. There is more interest in en-
trepreneurship in Turkey compared to Europe. This is not only the
result of unemployment. The rate of children having a better life
compared to their parents in Turkey through entrepreneurship
can become 60 percent. For instance, this is around 40 percent in
Spain. Turkish business people have the entrepreneurial courage
and they take more risks.
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EKBER ONUK

ONUK TASIT SANAYii LTD. CEO'SU
ONUK TASIT SANAYi LTD CEO

1986 yilinda kompozit yiiksek hizli tekne tasarim / Gretimi yapmak
izere Yonca Teknik A.S.'yi kurmustur. 1994 yilinda oglu Kaan
Onuk’la birlikte Onuk Tasit Sanayii Ltd.i kurmus ve ONUK MRTP
hiicumbot konseptini ortaya koyarak MRTP hiicumbotlari tasarim
ve mihendisligini tamamlamistir.

He founded Yonca Teknik A.S. in 1986 in order to design / manufac-
ture composite high speed boats. In 1994, he founded Onuk Tasit
Sanayii Ltd. with his son Kaan Onuk and by establishing ONUK MRTP
torpedo boat concept, he completed the design and engineering of
MRTP torpedo boats.

“Alanimizdaki rekabetci giiciimiiz daha hizli tasarlamak ve daha hizli 6grenmektir.”
“Our competitive capacity within our own field stems from a faster designing and learning

capability.”

Hizll hicumbot olarak taninan deniz kiyillarinin gézlemlenme-
si ve savunmasinda kullanilan cok amach taktik platformlarinin
tasarim-mihendislik ve Gretimini yapan bir firmayiz. Alanimizda
diinya lideriyiz, kiiresel oyuncuyuz, 8 tlkede 135 hiicumbotumuz
kullaniliyor. Yiksek hizli hicumbot uzmanlik alanimiz. Yénetim ve
calisanlarimiz ile sadece bu uzmanlik alanina odaklanarak cok
calisiyoruz. Siurdurdlebilir yegane rekabetci gicimiz rakipler-
imizden daha hizli tasarlamak ve daha hizl 6grenmektir.

We are a company that carries out design-engineering and pro-
duction of multi-purpose tactic platforms using for observing and
defending sea shores, that is also known as an assault boat. We
are the leading company in the world within our own field, we are a
global player, our 135 assault boats are being used in 8 countries.
High speed assault boats are our field of expertise. With our man-
agement and employees, by focusing only in this area of expertise,
we work really hard. Our sustainable competitive capacity stems
from a faster designing and learning capability compared to our
competitors.
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TURKIYE INOVASYON _
HAFTASI'NDA MUZIK ZIYAFETI
Music Féte During Turkey
Innovation Week
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MUSIC

Tiirkiye inovasyon Haftasi etkinlikleri bu yil da birbirinden giizel
konserlerle renklendi.

Etkinliklerin 1.gliniinde Marmara Universitesi GSF Mizik
béliminden ‘Marmara Beslisi’ ve ‘Piyanolu Trio" katilimcilara
miizik ziyafeti yasatti. 2. giin iTU MiAM'dan Mezzo Soprano Ber-
na Anil ile Piyano’da Batu Ekmekci ve Marmara Universitesi'nden
Piyanolu Trio sahne aldi.

Etkinligin son giinii Marmara Universitesi Giizel Sanatlar Fakiilt-
esi Muzik Bdlimd ile basladi ve Electric Blue konseriyle tamam-
landi.

Turkey Innovation Week events were enlivened with enjoyable
concerts again this year.

On the 1st day of the activities, ‘'Marmara Quintet’ and ‘Piano
Trio’ from Marmara University FOFA Music department provided
a féte of music for the participants. On the 2nd day, Mezzo So-
prano Berna Anil from ITU MIAM and Batu Ekmekgi at the piano
as well as the Piano Trio from Marmara University all took the
stage.

The last day of the event started with the Music Department of
Marmara University Faculty of Fine Arts and it came to an end
with the Electric Blue concert.
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Bu seneki Tiirkiye Inovasyon Haftasi'nin
tanitim filminin temasi yuzlerce yil
oncesinden yaptiklari kesiflerle bugun
yasanan gelismeleri etkileyen bilim insanlari.

Is year s lurkey Innovation Wee
clip introduces scientists who
have influenced the developments
of today with the discoveries they
have made hundreds of years ago. «

Leonardo-Da - Vincizj
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insanlik tarihinin en dnemli yapi tasi. Gecmisten bugiine tiim
medeniyetler, inovatif gelisimin parcasi oldu. Dinyanin her
bélgesinde inovatorler yetisti; Antik Yunan'da, Cin'de, Misir'da,
Osmanli'da, Avrupa‘da, Amerika‘da... Ylzyillar oncesi yaratilan
inovatif bir yenilikle, giinimiz teknolojisi arasinda, kopmaz bir
bag olustu.

Matematikci Pisagor'dan, Astronom Nicolaus Copernicus‘a, hek-
imlerin hekimi ibn-i Sina’dan, bilim insani Galileo Galilei'ye, mu-
htesem yapilariyla Mimar Sinan’'dan, sayisiz buluslariyla Thomas
Edison’a, sifirin mucidi Musa Al Khwarizmi‘den fizigi degistiren
Albert Einstein‘a, giiniimiiz ameliyat aletlerini yapan Ebul Kasim
Al Zahrawi'den mucit ve ressam Leonardo Da Vinci'ye, optik
calismalariyla cigir acan ibn-i al-Haytham'dan, dijital teknolojiyi
gunliik yasama getiren Steve Jobs'a kadar, daha yizlerce bilim
insani, modern yasamin temellerini atti. Tipki Mezopotamya'da,
binlerce yil 6nceden ginimiz ulasim ve iletisim teknolojisinin to-
humlarini atan, matematikci Meryem Al Asturlabi gibi.

10.yy'da Suriye’de dogan Meryem, kompleks matematik den-
klemlerle ugrasti. Ve astronomik goézlemle dlcimlerin yapil-
masini saglayan, usturlab’i gelistirdi. Ayin, giinesin ve gezenlerin
konumlarini, daglarin yiksekligini, kuyularin derinligini ve zamani
dlcmek icin kullanilan usturlab, ortasina hareketli bir gosterge
yerlestirilmis diisey bir disktir. Kutup noktasina goériis noktasi
alarak gostergeyi yildiza dogru yoneltilir. Gosterge ve yildiz
hizalanir. Boylece yildizin yiksekligi, diskin Gzerinde bulunan
meridyen cizgileri sayesinde aci derecesi tirinden okunur. Bu
sistemle uzakliklar ve konumlar dogru bir sekilde 6lciimlenebil-
mektedir.

18.yy'in sonuna kadar kullanilan usturlab, daha da gelistirildi ve
yuzyillar énce ciktigi inovasyon yolculugu, simdi ucakta, arabada,
gemide, GPS teknolojisiyle seyahatlerimize eslik ediyor.
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2014

The most significant building block of the history of humanity.
All civilizations have become a part of innovative development
throughout the history. In every region across the globe, inno-
vators have lived; in Ancient Greece, China, Egypt, Ottoman Em-
pire, Europe and America... An unbreakable bond was established
between an innovative discovery created centuries ago and the
technology used today.

Ranging from the mathematician Pythagoras to the astronomer
Nicolaus Copernicus, from the great physician ibn-i Sina (Avicen-
na) to scientist Galileo Galilei, from Sinan the Architect with his
magnificent works to Thomas Edison with his countless discover-
ies, from the adopter of zero Musa Al Khwarizmi to Albert Einstein,
who changed physics, from the founder of the operation tools we
use today Ebul Kasim Al Zahrawi to inventor and artist Leonardo
Da Vinci, from Ibn-i al-Haytham who opened a new era with his
optic studies to Steve Jobs, who integrated digital technologies
to daily life and hundreds of more scientists laid the foundations
of modern life. Just as in the case of the mathematician Mariam
Al-Astrolabe who spread the seeds of the modern transportation
and communication technologie thousands of years ago in Meso-
potamia.

Mariam, who was born in Syria during the 10th century, worked
on complex mathematical equations. And she developed the as-
trolabe, where she would make measurements based on astro-
nomic observations. Astrolabes, which were used to measure the
positions of the Moon, the Sun and the planets, the height of the
mountains, the depth of wells and time, are basically vertical discs
with a moving display placed at its center. Taking a viewpoint from
the pole, the display is directed at the star. The display and the star
are then aligned. This way, the height of the star can be measured
in angular degrees by using the meridian lines located on the disc.
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Uzayin derinliklerini gérmemizi saglayan,dinya’nin en biylk
teleskopu Hubble'dan bakarken, Al- Astrulabe’nin hayalini kur-
dugu uzaydan bir parcayl goriyoruz. Nasa'nin yarattigi Hubble
teleskopundan gelen fotograflar sayesinde, uzayi, evreni daha
yakindan taniyoruz.

Fotografin kesfinin ilk tohumu, Irakta dogan ibn-i Al Haytham
tarafindan atildi. Matematikci ve Astronom olan Al-Haytham,
optik prensiplerini bularak, bugiin kullandigimiz optik cihazlarin
yaratimini sagladi.

insan gdziiniin calisma seklini aciklayan Al-Haytham, Camera Ob-
scura olarak bilinen karanlik kutu deneylerini gerceklestirdi. igne
biyikligundeki bir delikten, karanlik bir kutu icine 1sik gecirerek,
1sigin kutunun disindaki gérintiyl ic yuzeye yansittigini kesfetti.
Boylece gercek anlamda ilk Camera Obscura'yl yaratarak, kam-
era icadinin 6nculigind yapti.

Buglin énemli eglence ve kiltir araclarindan olan sinema’nin
yaratilmasinda, onun inovatif deney ve éngérilerinin katkisi cok
buyuk.

Glnldmdiz dinyasinin en dnemli dinamigi olan inovasyon, farkl
disiinmenin, sinir tanimadan hayal etmenin giicliyle, gelecegin
tarihini yaziyor. Yasadigimiz modern diinyanin kurulmasinda, in-
ovatif calismalariyla katkida bulunan biitiin inovatorlere tesekkir
ederiz.

Cocuklarimizin, gelecek nesillerin yasamlarinda bir fark yarat-
mak icin, siz de bu yolculuga cikmak ister misiniz?

TEMA

With this system, the distances and positions could be measured
accurately.

Astrolabe used until the end of the 18th century was developed
further and its innovation journey that started centuries ago, now
accompanies us when we travel with planes, cars and boats in the
form of GPS technology.

When looking through the Hubble, the world’s largest telescope
that allows us to see the depths of space, we may see a piece
from the space that Al-Astrolabe dreamed about. Thanks to the
photos coming from the Hubble telescope created by NASA, we
get to know the space and the universe even better.

The first seeds of the discovery of the photograph was planted
by Ibn-i Al Haytham of Irag. As a mathematician and astronomer,
Al-Haytham discovered optic principles ensuring the creation of
the optic devices that we use today.

Explaining the way human eye works, Al Haytham carried out the
dark chamber experiments also known as the Camera Obscura. By
entering light to a dark chamber from a hole as big as a needle, he
discovered that light reflects the image outside the chamber on
the internal surface. This way, he created the first actual Camera
Obscura and pioneered the invention of the camera.

His innovative experiments and visions provided a significant con-
tribution to cinema, which is one of the most important instru-
ments of entertainment and culture today.

The most important dynamic of the current world, innovation,
writes the history of the future empowered by thinking outside the
box and imagining without limits. We would like to thank all innova-
tors who contributed to the establishment of the modern world
that we currently live in with through innovative works.

Would you like to also take this journey to make a difference in the
lives of our children and future generations?
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INNOVALEAGUE

Tirkiye’nin ilk Inovasyon
Gelistirme Programi

First Innovation Development
Program of Turkey

inovaLiG nedir?

inovaliG, Tirkiye ihracatcilar Meclisi'nin uluslararasi yénetim
danismanlik firmasi A.T. Kearney isbirligiyle gerceklestirdigi,
Tarkiye'nin ilk inovasyon gelistirme programidir. Bu program
ile Turkiye'de gerek kamu gerek 6zel sektér kuruluslarinda in-
ovasyon bilincinin gelistiriimesi amaglanmaktadir. inovaliG ile
sirketler hem inovasyon yetkinlikleri bazinda yarismakta hem
de inovasyon kdulturlerini interaktif bir platformda gelistirme
firsati bulmaktadir. Program, Avrupa'da 17 llkede uygulanan
ve A.T. Kearney'nin ylrittuga IMP3rove ve Best Innovator Club
programlarina paralel bir kurguyla, Tirkiye'ye ciddi bir fikri
sermaye aktarmaya calisiimaktadir. IMP3rove metodunun, ino-
vasyonu gerceklestirmis ve inovatif projeler ile basariya ulasmis
sirketleri proje bazinda édillendirmekten 6te, inovasyon yoneti-
mi ve sistematik inovasyon yetkinlikleri kazaniimasi icin yapilan
calismalari édillendiren bir mantigi vardir. Bu sekilde, katilimci
sirketler icin inovasyonun, sadece bir sonuc degil; sirdirilebilir
ve tekrarlanabilir édlller getiren yapisal bir siirec olmasi hede-
flenmektedir.

Eger hic inovasyona odaklanmazsak, firmam ne noktaya gider?
Satiglar/

Karlar

Orta ve uzun vadeli hedeflerimi gerceklestirmemi saglayacak ye-
teri kadar inovasyon projem var mi?

Gelirlerimi ve karimi sabit tutmami saglayacak inovasyon seviyesi
nedir?

Mevcut inovasyon projelerimin katkisi ne kadar olur?
Orta-Vadeli Plan

inovaLiG programina katilim, tiim 6zel sektér firmalari ve kamu
kuruluslarina acik olup, herhangi bir biyiklik, sektor, vb. katim
kisitlamasi bulunmamaktadir. Ayrica, katilimcilardan tim pro-
gram cercevesinde, herhangi bir tcret talep edilmemektedir.
inovaLiG'in Yurtdisindaki Benzer Calismalardan Farki Nedir?

Bu programin benzerlerinden en biyiik farki; inovasyon yetkin-
likleri degerlendirmesinde A.T. Kearney'nin basarisi kanitlanmis
IMP3rove metodolojisinin kullaniimasi, bir inovasyon programinin
ilk kez bdylesine genis bir capta ve ulusal boyutta uygulanmasi
ve TiM ile A.T. Kearney'nin giiclii isbirligidir. inovasyon yoneti-
minin ve bilincinin yayginlastirilmasi ve farkindalik yaratilmasi icin
Sayin Cumhurbaskani’'ndan sektér temsilcilerine kadar herkes-
in bu konuda katki sagliyor olmasi 6nemli bir destek faktéri ve
diger Ulkelerdeki 6rneklerine gore ayristirici bir etmen olmustur.
ilk yilda ulasilan 460 basvuru sayisi ile Tiirkiye, katilimin en fazla
oldugu ulkelerden biri haline gelmeyi ilk yildan basarmistir.
Ulusal boyutta, calismanin hem kamu hem de 6zel sektér istirak-
leri tarafindan bu sekilde sahiplenilmesi tim sektorler icin birer
itici glic olusturmus ve katilimci sayisinin artisinin 6tesinde sek-
tor ve buylklik olarak ciddi bir cesitlilige ulasilmistir.

inovaLiG 2014 nasil isledi?

inovaLiG'e kayit olan firmalar, ilk asamada kapsamli bir anket

What is Innova-League?

Innova-League is the first innovation development program or-
ganized in Turkey with the collaboration established between the
Turkish Exporters Assembly and the international management
consulting company AT. Kearney. The purpose of this program is
to further develop awareness on innovation both within public and
private sector institutions in Turkey. Innova-Leagues give the com-
panies an opportunity to take part in the contests on the basis of
their innovation competences and to develop their innovation cul-
tures in an interactive platform. The main objective of the program
is to find capital for a serious idea in Turkey with a structure that
is parallel to IMP3rove and Best Innovator Club programs organ-
ized by AT. Kearney in 17 countries in Europe. The reasoning of
the IMP3rove method is based on awarding the studies that were
conducted for innovation management and acquiring systematic
innovation competences, which goes beyond only awarding the
companies that are accomplished in innovation and succeeded
through innovative projects, on the basis of projects. This way, it
is aimed to transform innovation into a structural process where
it is not only an end-result for the participant companies but also
brings sustainable and reproducible awards.

Participation in the Innova-League program is open to all private
sector companies and public institutions and there aren't any
constraints on participation with regards to size, industry etc.
Moreover, the participants are not asked to pay any fees within the
framework of the program.

What is difference between Innova-League and similar organiza-
tions abroad?

The biggest difference between this program and similar organiza-
tions is the use of IMP3rove methodology developed by AT. Kearney
for the evaluation of innovation competences, which has its suc-
cess proved, the implementation of an innovation program for the
first time as widely and at a national scale and the strong collabo-
ration between TIM and A.T. Kearney. The contributions provided by
all actors ranging from Mr. President to the representatives of the
industry in order to make innovation management and awareness
more widespread and raise awareness, is an important element of
support and a distinguishing factor compared to the examples in
other countries. 460 applications were made in two years, which
made Turkey one of the countries with the highest participation
levels as of the first year.

As the organization was embraced both by public and private sec-
tor subsidiaries at the national level, this became a driving force
for all sectors and an important diversity was attained in terms
of sectors and size beyond the increase in the number of partic-
ipants.

How was Innova-League 2014 organized?

The participants that registered in Innova-League were subject
to a comprehensive survey assessment during the first stage.
Throughout the first stage, weekly and monthly notifications were
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degerlendirmesinden gectiler. ilk asama siiresince, haftalik ve
aylik bildirimler katilimcilarin ilgisine sunuldu. ilk asama sonucun-
da, katiimci her bir firma yaklasik 100 sayfa uzunlugunda, kendi
yetkinliklerinin, yerel ve uluslararasi pazarlardaki benzerleri ile
karsilastirildigi bir kiyas analizi raporuna sahip oldu. Firmalar, bu
kiyas analizi raporu kapsaminda, A.T. Kearney'nin IMP3rove ino-
vasyon yonetimi metodolojisindeki 5 kategori cercevesinde kendi
yetkinliklerini degerlendirme sansini elde etti. 29.09.2014 tari-
hinde sonlanan ilk asamada 178 firma AB (IMP3rove) standart-
larina uygun gecerli bir degerlendirme raporu iletti. Firmalarin
degerlendirme raporu sonuclari ve juri Uyelerinin incelemeleri
ile 5 farkll kategoride ilk 10 icinde secilen firmalar, yari final-
lere katilmaya hak kazandi. Birbiri ile esit puana sahip firmalarin
ayni siralamada ele alinmasi ile toplamda 76 firma yari finalist
olarak secildi. Yari finale kalan 76 firmanin tamami ziyaret edil-
erek, bu firmalarin inovasyon ydnetimi yaklasimlari ve yari fina-
le kaldiklari kategori ile ilgili uygulamalari ele alindi. Firmalarin
degerlendirme raporlarina gore ilgili alanda aldiklari puanlar ve
gorisme sonuclari esit agirlikta dikkate alinarak 25.11.2014
tarihinde gerceklestirilen juri toplantisi ile her kategoride finale
kalan 5 firma belirlendi. Final asamasinda, ilk 5’e giren firmalar,
aday gosterildikleri kategori kapsamindaki inovasyon yoneti-
mi faaliyetleri ve bu faaliyetler sonucunda ortaya cikan irin ve
hizmetleri acikladiklari sunumlar hazirlad. ilk asama sonucun-
da ortaya cikan degerlendirme raporlari, yari finalde olusturu-
lan gorisme notlari ve degerlendirme ve firmalarin hazirladig
sunumlar, inovaliG jiri Gyelerine takdim edildi. Juri Gyeleri bu
bilgiler isiginda final puanlamasini gerceklestirdi. Yari final puan-
lari ve juri puanlarinin esit agirlikla ele alinmasi ile her kategoride
ilk 3 sirket belirlendi.

inovaLiG 2014 Sonuglari

Tiirkiye inovasyon Haftas| 2014 kapanis etkinlikleri kapsaminda
6 Aralik Cumartesi giinii inovaLiG-inovasyon Sampiyonlari Odiil
téreni duzenledi. Torende 5 farkl kategoride ilk 3'e giren firma-
lar ddillendirildi. Tirkiye'nin inovasyon Sampiyonlari, éddllerini
Cumhurbaskani Recep Tayyip Erdogan’in elinden alirken, ikinci ve
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sent to the participants. At the end of the first stage, each par-
ticipant company received a comparative analysis that is approx-
imately 100 pages long and where their own competences were
compared with the similar ones in local and international markets.
Within the framework of this comparative analysis report, the
companies also had the chance to evaluate their own competences
within the context of 5 categories within AT. Kearney's IMP3rove
innovation management methodology. As a result of the first stage,
which ended on 29/09/2014, 178 companies conveyed a valid as-
sessment report in accordance with EU (IMP3rove) standards. As
a result of the conclusions in the companies’ assessment reports
and the inspections conducted by jury members, the companies
that were selected in the top 10 for 5 different categories were
given the chance to participate in the semi-finals. As the compa-
nies that have equal points were considered in the same rank, 76
companies were selected as semi-finalists in total. All of these
76 companies selected as semi-finalists were visited and the ap-
proaches of these companies towards innovation management
and their practices regarding the category in which they are se-
lected as a semi-finalist were examined. The points that the com-
panies were given in their relevant field based on their evaluation
reports and the results of the interviews were taken into account
with equal weight and 5 companies that were short-listed for the
finals in each category were determined during the jury meeting
that was held on 25/11/2014. The companies that were in the top
5 at the final stage prepared presentations on their innovation
management activities within the scope of the category where
they were nominated and explained the products and services that
were attained as a result of these activities. The evaluation reports
prepared at the end of the first stage, the interview notes and as-
sessments produced during the semi-finals and the presentations
prepared by the companies were submitted to the jury members
of Innova-League. Jury members planned the final in light of these
information. Evaluation of semi-final points and jury points with
equal weight resulted in the top 3 companies being determined for
each category.
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Sektorlere gore dagilim

Sektor Basvuran firma sayisi
Bilisim Hizmetleri 49
Otomotiv Endustrisi 34
Diger Sanayi Uriinleri 31
Tekstil ve Hammaddeleri 26
Makine ve Aksamlari 24
Hazirgiyim ve Konfeksiyon 23
Kimyevi maddeler ve Mamulleri 23

Uclincilere ise ddilleri, Genclik ve Spor Bakani Akif Cagatay Kilic
ile TiIM Baskani Mehmet Biiyiikeksi tarafindan verildi.

Birincilik ddiline "inovasyon Stratejisi” kategorisinde Arcelik,
"inovasyon Organizasyonu ve Kiltiirii" kategorisinde inci Ak,
"inovasyon Déngilisii” kategorisinde Vestel Elektronik, "ino-
vasyon Kaynaklari" kategorisinde TEB ve "inovasyon Sonuclari”
kategorisinde Labris Networks layik gérdldi.

S6z konusu kategorilerde ikincilik 6dilind sirasiyla Tofas, Hek-
sagon Mihendislik, Cilek Mobilya, Mir Ar-Ge ve Triodor Yazilim
kazandi. Uciinciilik ddillerini ise “"inovasyon Stratejisi" kat-
egorisinde Procter & Gamble, "inovasyon Organizasyonu ve
KUItOri" kategorisinde BASF Kimya, "inovasyon Déngiisii" kate-
gorisinde Denizbank, "inovasyon Kaynaklari” kategorisinde Brisa
ve "Inovasyon Sonuclari” kategorisinde Nanovak Ar-Ge aldl. ino-
vaLiG-inovasyon Liderleri projesiyle, AB'de 17 {ilkede uygulanan
IMP3rove programina Tirkiye dahil edildi. Tirk firmalarinin IM-
P3rove’da Avrupali rakiplerle yarigmasinin éniini acildi.

inovaLiG 2015 Hakkinda Bilgiler

Tirkiye, 2014'te katiimin en fazla oldugu tlkeler arasina girmeyi
heniz ilk yildan basarmistir. Bu yiiksek katilim orani, Glkedeki in-
ovasyon potansiyelinin biiylkligine isaret etmekte ve inovaLiG
2015 icin crtayl yiukseltmektedir.

Tamamlanan IMP3rove Degerlendirme Anketi Sayisi

inovalLiG 2015'e kayitlar 25 Subat itibariyle baslamistir. Kayit-
lar 31 Mayis'a kadar acik olacaktir. Katiimcilar, ilk turda kendi
“IMP3rove” inovasyon degerlendirme anketleri puanlarina gére
degerlendirildikten sonra, yapilacak toplantilar ve jiri deger-
lendirmeleri sonucu eleme asamalarindan gececek ve 5 ino-
vasyon yonetimi kategorisinin her birinden 5 firma, toplamda 25
firma, finale ylikselme hakki kazanacaktir. Finalistler inovasyon
yonetimi yaklasim ve metodolojilerini biiyik juriye sunacaklardir.
Aralik ayindaki Tiirkiye inovasyon Haftasi 2015te inovaliG 6diil
toreni dizenlenecektir. Jiri degerlendirmesi sonucu 5 kate-
gorinin her birinden ilk Gc firma belirlenecek ve her kategori-
den birer firma “2015 inovaliG Sampiyonu” ilan edilecektir.
inovasyon sampiyonlari Avrupa’da IMP3rove kapsamindaki ino-
vasyon yarismalarina katilma hakki kazanacaktir.

inovaLiG Degerlendirmelerinde Bilyiik Jiri'nin Rolii Nedir?

Blyiik Jiri, TIM, Ekonomi Bakanligi, Bilim, Sanayi ve Teknoloji
Bakanligi ve 6zel sektor liderlerinden olusan 20 kisilik bir deger-
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Sehirlere gore dagilim

R

Sehir Basvuran firma sayisi
istanbul 226
Ankara 31
izmir 31
Bursa 24
Kocaeli 19
Denizli 18
Manisa 13

Innova-League 2014 Results

As part of the closing events of Turkey Innovation Week 2014, Inno-
va-League-Innovation Champions Award ceremony was organized
on 6 December, Saturday. The companies that were selected in the
top 3 for 5 different categories were awarded during the cere-
mony. Turkey’s Innovation Champions received their awards from
President Recep Tayyip Erdogan, whereas the second and third
place prizes were presented by the Minister of Youth and Sports
Caglayan Kilic and the President of the Turkish Exporters Assembly
Mehmet Buyukeksi.

The first prize was given to Arcelik for “Innovation Strategy” cate-
gory, to inci Akl for the “Innovation Organization and Culture” cat-
egory, to Vestel Electronics for the category “Innovation Cycle”, to
TEB for the category of “Innovation Sources” and Labris Networks
for the category “Innovation Results”.

The second place prizes in the aforementioned categories were
won by Tofas, Hexagon Engineering, Cilek Mabilya, Mir R&D and
Triodor Software respectively. Third place awards were given to
Procter&Gamble for the “Innovation Strategy” category, to BASF
Chemistry for the category of “Innovation Organization and Cul-
ture”, to Denizbank for the category of “Innovation Cycle”, to Brisa
for the category of “Innovation Resources” and Nanovak RED for
the category “Innovation Results”. With the Innova-League-Innova-
tion Leaders project, Turkey was included in the IMP3rove program
applied in 17 EU countries. Turkish companies can now compete
with their European counterparts within the context of IMP3rove.

Information about Innova-League 2015

Turkey has become one of the countries where the participation
was highest in 2014, during its first year. This high participation
level points to the large innovation potential in the country and
raised the bar for Innova-League 2015.

The companies that participated in Innova-League will not only get
the chance to evaluate their own innovation strategies and see
their place within the industry but they will also acquire compre-
hensive information about innovation throughout the competition
process and the opportunity to develop their innovation manage-
ment strategies for the future.

The registration for Innova-League 2015 started as of February
25. Registration will continue until May 31. After the participants
are evaluated based on their own “IMP3rove” innovation assess-
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ingiltere
Almanya
Fransa
ispanya
italya
Macaristan
Tirkiye
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457
451
394
339
295
282
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Misir
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Romanya
Letonya 82
Avustralya 77
Cek Cumhuriyeti 70
Yunanistan 67
isvicre 65
Slovenya 47
Bulgaristan 36
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Norvec 29
irlanda 22
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Slovakya 18
Kanada 15
Estonya |6
Danimarka
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lendirme kurulu ve Yénlendirme Komitesi‘dir. inovaLiG siirecinin
basinda Blyiik Juri sirecin sekillendirilmesi ile ilgili gorislerini
bildirdi ve siirec yapilan Buyik Juri toplantilari sonrasinda sekil-
lendi. Biylk Jiri, strecin final asamasina kalan her kategoriden
5, toplam 25 sirketin degerlendirilmeleri ve siralamalarinin yapil-
masinda da aktif rol aldi. Finale kalan sirketler ile ilgili IMP3rove
raporlari, yapilan saha ziyaretlerinin cikarimlari ve sirketler-
in paylastigi kisa sunumlar i1siginda, Bulyik Jiri kendi bireysel
degerlendirmelerini yaparak finalist sirketlere kendi kategoril-
erinde puanlar verdi. Bu puanlar tim sirecte alinan puanlara
eklendi, toplam puanlarin agirliginin yarisi ise jiri degerlendirme-
leri ile elde edildi ve final siralamasinda en 6nemli élcit oldu. Jiri
ayni zamanda, inovaliG 2015te de siirec ve sonuclar hakkinda
karar merciidir.

ment survey points during the first tour, as a result of the meetings
that will be held and jury evaluations, they will pass through differ-
ent stages and 5 companies for each of 5 innovation management
categories, 25 companies in total, will get the chance to make it to
the finals. The finalists will present their approaches and methodol-
ogies on innovation management to the grand jury. Innova-League
award ceremony will also take place within the context of Turkey
Innovation Week 2015 in December. As a result of jury assessment,
top three companies for each of 5 categories will be determined
and a company for each category will be announced as “2015 In-
nova-League Champion”. Innovation champions will get the chance
to participate in the innovation competitions in Europe within the
scope of IMP3rove.

What is the role of the grand jury for Innova-League assess-
ments?

The Grand Jury is an evaluation commission comprised of 20 partic-
ipants from TIM, Ministry of Economy, Ministry of Science, Industry
and Technology as well as the leading names of the private sector
and a Steering Committee. At the beginning of the Innova-League
process, the Grand Jury members presented their opinion on the
shaping of the process and the process was shaped as a result of
the Grand Jury meetings. Grand Jury also had an active role for the
evaluation of 25 companies in total, S of each category that made
it to the final stage of the process and for their ranking. In light of
the IMP3rove reports about the companies that made it to the final,
the findings from the field visits conducted and the brief presenta-
tions shared by the companies, the Grand Jury members conduct-
ed their own individual assessments and gave points to the finalist
companies in their own categories. These points were added to the
points given throughout the entire process, half of the total weight
of the points was obtained through jury assessments and these
have become the most important criterion in the final ranking. The
jury also makes the decisions regarding the process and the re-
sults during Innova-League 2015.
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Tirkiye ihracatcilar Meclisi ve Ege ihracatgi Birlikleri isbirliginde
29-30 Mayis 2014 tarihlerinde diizenlenen Tiirkiye inovasyon
Haftasi izmir etkinligi izmirlilerin yogun ilgisini gérdd. izmir Swis-
sotel'de diizenlenen etkinlik izmir'in bugiine kadar gérdigii en fa-
zla katiimli organizasyon oldu. Universiteler, Ar-Ge Merkezleri,
Teknoparklar, Bilim Merkezleri inovatif calismalarini tanitma fir-
sati yakalad..

Tiirkiye inovasyon Haftasi 2014 izmir etkinligine; Tirk Ekonomi
Bankasi (TEB), Arcelik, Tiirk Hava Yollari (THY), izmir Kalkinma
Ajansi (IZKA) ve izmir Biiyiiksehir Belediyesi ¢ziim ortagi olar-
ak destek verirken, Etkinligin sunuculugunu Gazeteci Cineyt
Ozdemir Ustlendi. Ege Bolgesi'nde bulunan sanayici, ihracatci,
Ust dlzey sirketlerin yoneticileri, Universite ve lise 6grencileri

TURKIYE INOVASYON HAFTASI
2014

Turkey Innovation Week Izmir even was organized on 29-30 May
2014 with the collaboration of Turkey Exporters Assembly and Ae-
gean Exporters Assaciations and drew significant attention from
the residents of Izmir. The event was organized at Izmir Swissotel
and it had the highest participation level among all of the events
organized in Izmir until today. Universities, R&ED Centers, Techno-
parks and Science Centers got the chance to promote their inno-
vative studies.

Turkey Innovation Week 2014 Izmir event was supported by the
Turkish Economy Bank (TEB), Arcelik, Turkish Airlines (THY), Izmir
Development Agency (iZKA) and Izmir Metropolitan Municipality
as solution partners and the event was presented by Journalist
Clneyt Ozdemir. The industrialists, exporters, executives of sen-
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yogdun ilgi gésterdi.

KORKMAYIN HAYAL EDIN

Etkinlige ilk giin katilan Ekonomi Bakani Nihat Zeybekci, katilim-
cilara hayallerin pesinden gitmeleri tavsiyesinde bulundu. Tir-
kiye'nin bugline kadar, Anadolu’nun imkanlariyla, Tirkiye'nin
sermayesiyle baskalarini taklit ederek, baskalarinin verdigi rece-
telerle Gretim yaparak, fasonculukla dinyanin 15. Blyik ekon-
omisi konumuna geldigine dikkati ceken Ekonomi Bakani Nihat
Zeybekci 2023 yilinda AR-GE'ye ayrilan payin %3‘e cikariimasini
hedeflediklerini sdyledi ve “Hayal kurun ve hayallerinin pesinden
gidin ” diye konustu.

izMIR

ior level companies, university and high school students in the Ae-
gean region showed a lot of interest in the region.

DON'T BE AFRAID, JUST IMAGINE

Minister of Economy Nihat Zeybekci, who participated in the event
on the first day, advised the participants to follow their dreams.
Pointing out that Turkey has become the 15th largest economy in
the world with the opportunities of Anatalia, imitating others with
Turkey’s own capital and carrying out production with the reci-
pes provided by others and contract manufacturing, Minister of
Economy Nihat Zeybekci stated that they aim to bring the share of
RED up to 3% by the year 2023 and added, “Imagine and go after
your dreams”.



izMIR

BUYUKEKSI: INOVASYON, TASARIM; AR-GE VE MARKA

Tirkiye inovasyon Haftasi'nin fikir mimari Tirkiye ihracatcilar
Meclisi Baskani Mehmet Biiyiikeksi, 2013 yilinda Tiirkiye ino-
vasyon Haftasi istanbul Toplantisinin tanitimi icin izmir'e geld-
iklerinde, Tiirkiye inovasyon Haftasi'nin Anadolu’ya yayilmasi tale-
bi geldigini, bu talebi yerinde gdrdiklerini ve Tiirkiye inovasyon
Haftasi'ni Anadolu’ya yayma s6zi verdiklerini bu s6zi tutarken
ilk etkinligi izmir'de diizenlediklerini anlatti. Biyiikeksi, “Katma
degeri arttirabilmek icin inovasyon, tasarim, Ar-Ge ve marka cok
6nemli. Biz inovasyonun giiclini herkese géstermek icin, sanayiyi
ve gencleri burada biraraya getiriyoruz” dedi.

iki giin sliren etkinlikte; Ege Bolgesi'ndeki tniversiteler, Ar-Ge
merkezleri stantlarinda inovatif calismalarini tanitma firsati bu-
lurken, Ege ihracatci Birlikleri ve Denizli ihracatcilar Birligi'nin
yaptigi tasarim yarigsmalarinda ve Gida Ar-Ge Proje Pazari'nda
basarili olan projelerde tanitildi.

TURKIYE INOVASYON HAFTASI
2014

BUYUKEKSI: INNOVATION, DESIGN; RED AND BRAND

The mastermind of Turkey Innovation Week, Turkey Exporters
Union President Mehmet Blyukeksi said that when they came to
Izmir to promote Turkey Innovation Week Istanbul in 2013, they
saw the requests for disseminating Turkey Innovation Week
to Anatolia, that they think this is a legitimate request and they
promised to organize Turkey Innovation Week in Anatalia as well
and while keeping this promise, they organized the first even in
Izmir. Blytkeksi said, “In increasing added value, innovation, de-
sign, RED and brand is very important. In order to show the power
of innovation to everyone, we bring the industry and the younger
generations together here”.

During the event that lasted for two days, universities, RED
centers in the Aegean region found the chance to introduce their
innovative studies at their stands and the successful projects
were promoted through the design competitions organized by Ae-
gean Exporters’ Associations and Denizli Exporters’ Associations
as well as Food RED Project Market.
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Tirkiye ihracatcilar Meclisi ve Orta Anadolu ihracatci Birlikleri
isbirligi ile 21-22 Ekim tarihlerinde, Milli Egitim Bakanligi Sura
Salonu'nda gerceklestirilen inovasyon Haftasi Ankara etkinliginin
acilisina Ekonomi Bakani Nihat Zeybekci'nin yani sira partner
tilke irlanda is ve istihdam Bakani Ged Nash, ASQO Baskani Nuret-
tin Ozdebir, Birlik baskanlari, akademisyenler, profesyoneller,
ogrenciler ve cok sayida ziyaretci katildi.

Etkinligin acilisinda konusan TiM Baskani Mehmet Biiyiikeksi, An-
kara'nin dogal bir inovasyon ekosistemine sahip oldugunu soyle-
di. “TUBITAK teknoloji arastirma destegini en cok Ankara aliyor.
Son 5 yilda Ar-GE projelerinin dértte biri Ankara‘dan cikti. Mar-
ka ve patent bagvurularinda Ankara 2'inci sirada” diye konusan
Biiyiikeksi, TiM olarak ODTU Teknokentin, Silikon Vadisinde
konumlandiracagi inkiibasyon ve girisimcilik ofisini destekleyece-
klerini acikladi.

Hosted by Turkish Exporters’ Assembly and The Central Anatalian
Exporters Union, Innovation Week was organized on October 21st-
22nd at the Council Room of the Ministry of National Education. The
Minister of Economy of the Republic of Turkey Nihat Zeybekci along
with the Labor and Employment Minister of Ireland, which was the
partner country, Ged Nash, ASO President Nurettin Ozdebir, Union
presidents, faculty members, professionals, students and a sig-
nificant number of visitors participated in the event.

TIM Chairman Mehmet Buyukeksi, who gave a speech at the open-
ing ceremony of the event, stated that Ankara has a natural inno-
vation ecosystem. Blylkeksi said, “Ankara receives the highest
amount of technology research funding from TUBITAK. Over the
last 5 years, a quarter of RED projects originated from Ankara.
Ankara is also ranked in 2nd place within brand and patent appli-
cations” and added that TIM will support the incubation and entre-
preneurship office to be established in the Silicon Valley by METU
Technopolis.
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“TURKIYE'NIN SORUNU BILGIYI URETMEK VE URETIME
DONUSTURMEK”

Ekonomi Bakani Nihat Zeybekci ise konusmasinda, Ar-Ge, in-
ovasyon ve markalagmanin 6neminden bahsetti. Tirkiye'de
inovasyon konusunda son yillarda TIM 6nciiligiinde 6nemli
caligmalar yapildigini vurgulayan Zeybekci, “Turkiye'nin en énemli
problemi bilgi Gretme ve bunu Gretime donistirme problemidir”
dedi. Ulke refahi ile egitim seviyesi arasinda dogrudan bir bag
oldugunu ifade eden Zeybekci, basta savunma, haberlesme ve
bilgi teknoloji gibi alanlar olmak Gzere yiiksek katma degerli sek-
torlerdeki inovatif calismalarin nemine dikkat cekti.

iki glin siiren ve yaklasik 5 bin kisinin takip ettigi etkinlikte ya-
banci konuklarin sunumlarinin yani sira; Tark mucitler projelerini
anlatti Ankara ve cevre illerden 50 Universite, 24 Ar-Ge merkezi,
18 teknopark ve 5 Bilim ve Teknoloji merkezi projelerini sergiledi.

“TURKEY'S PROBLEM IS IN PRODUCING THE INFORMATION AND
TRANSFORMING IT INTO PRODUCTION”

Minister of Economy Nihat Zeybekci on the other hand mentioned
the significance of RED, innovation and branding in his speech.
Highlighting that important innovation studies led by TIM were con-
ducted in Turkey over the recent years, Zeybekci said “Turkey's
biggest problem is in producing information and transforming this
into production”. Zeybekci pointed out that there is a direct cor-
relation between national welfare and the level of education and
underlined the significance of innovative studies in the industries
with high added value including and primarily those fields such as
defense, communication and information technology.

Ireland’s Labor and Employment Minister Ged Nash also par-
ticipated in the event in which Ireland was the Partner Country.
During Ireland Business World Panel organized on the first day,
the cooperation and collaborative studies between two countries
were discussed.

During the event that continued for two days and followed by ap-
proximately 5 thousand people, Turkish inventors introduced their
projects in addition to the presentations made by foreign partici-
pants. 50 universities, 24 RED centers, 18 technoparks and 5 Sci-
ence and Technology centers located in Ankara and surrounding
cities displayed their projects.
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GAZIANTEP

Tiirkiye inovasyon Haftasi Gaziantep Etkinligi, Giineydogu Anado-
lu ihracatci Birlikleri'nin organizasyonuyla 5-7 Kasim tarihlerinde
Sehit Kamil Kiiltiir Merkezi'nde diizenlendi. TiM Baskani Mehmet
Buylkeksi evsahipliginde gerceklestirilen acilisa, Ekonomi Baka-
ni Nihat Zeybekci‘'nin yani sira, bélge sehirlerinden cok sayida is
insani, akademisyen ve 6grenci katildi.

Basta Gaziantep olmak lzere cevre illerden ve tim Gineydogu
Anadolu bélgesinden yaklasik 7 bin akademisyen, is insani, 6g-
renci etkinlikleri takip etti, inovasyon Haftasi'min Anadolu turunda
en ylksek katilim saglandi.

Etkinligin acilisinda konusan TIM Baskani Mehmet Biiyiikeksi,
Gaziantep'in tarihten gelen birikimi ve ginimizde Gretim ve ih-
racata katkilari nedeniyle bolge ve Tirkiye icin dnemine degindi.
“Buglin memleketim Gaziantep'te, bdyle anlamli bir etkinlikte yer
almanin gururunu yasiyorum. Turkiye'nin Ortadogu‘ya acilan ka-
pisi Gaziantep, inovasyonda gecmisten bu yana iddiali bir ilimiz”
diye konusan Biyiikeksi, Gaziantep’in yaratici potansiyelinden
aldiklari ilhamla bu etkinligi kentte diizenlediklerini ve tim bélge
illerinden katilim oldugunu séyledi.

TURKIYE INOVASYON HAFTASI
2014

Turkey Innovation Week Gaziantep Event was organized at Sehit
Kamil Cultural Center on November 5-7, by Southeast Anatolia
Exporters Associations. The Minister of Economy Nihat Zeybekci
parti- cipated in the opening ceremony hosted by TIM President
Mehmet BiyUkeksi along with several business people, academics
and students from the cities in the region.

Approximately 7 thousand academics, business people and stu-
dents from Gaziantep primarily and the surrounding cities as well
as the entire Southeastern Anatolia region followed the event,
which was the highest participation level in the Anatolia tour of
Innovation Week.

TIM President Mehmet Buyukeksi, who spoke at the opening cer-
emony of the event, highlighted the historical legacy of Gaziant-
ep and its significance both for the region and for Turkey given
its contribution in production and export nowadays. Blylkeksi
stated, “Today | am proud to be participating in such a meaningful
event at my hometown Gaziantep. As Turkey’s door towards the
Middle East, Gaziantep is an ambitious city in innovation from the
past till the present”, and added that the inspiration they get from
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TURKIYE INOVASYON ALANINDAKI GUCUNU KESFETMELI
Blylkeksi, inovasyon kavrami konusunda tim Tirkiye'de farkin-
dalik yaratmak istediklerine vurgu yaparak soyle konustu:

“Biz sadece Gaziantep'in degil, tlkemizin yedi farkli bélgesinin
bilyik bir inovasyon potansiyeli tasidigina inaniyoruz. Bu potan-
siyeli aciga cikarmak icin de var glcumdzle calisiyoruz. Tarki-
ye'nin inovasyon alanindaki glictini kesfetmek icin ¢ yildan bu
yana “Tiirkiye inovasyon Haftasi” etkinlikleri diizenliyoruz. Geriye
donip baktigimizda, biylk bir mesafe kat ettigimizi gériyoruz.
Bundan da buyiik gurur duyuyoruz. Dile kolay, tc yilda etkinlikle-
rimize toplam 50 bine yakin misafir katildi. Bu sayiyi kisa zamanda
100 binlere ulastiracagimiza inaniyoruz.”

“HER KONUDA BiLGi URETMELIYiz"

Acilisa katilan Ekonomi Bakani Nihat Zeybekci, 6 milyar dolarlik
ihracat yapan Gaziantep'in, dis ticaret acigi vermeyen 6nemli bir
kent oldugunu dile getirdi. Ancak, Turkiye Cumhuriyeti'nin bugi-
ne kadarki basarili ihracat seriiveninin edilgen bir anlayisla bi-
yldgini sdyleyen Zeybekci, “Bu sekilde 2023 hedefine ve din-
yanin en biyik 10'uncu ekonomisi olma hedefine ulasamayiz. Ne
pahasina olursa olsun, her konuda bilgi tretmeliyiz. Turkiye'nin
edilgen yapidan kurtulup etken durumda olmasi gerekiyor” diye
konustu.

TURKIYE INOVASYON HAFTASI
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Gaziantep's creative potential encouraged them to organize this
event in the city and there were participants coming from cities
in the entire region.

Turkey should discover its potential in innovation

BlyUkeksi pointed out that they want to raise awareness across
Turkey with respect to innovation and added:

“We believe that not only Gaziantep, the entire country carries a
great potential for innovation in seven different regions. We are
working with all of our strength in order to bring this potential
out into the open. In order to discover Turkey’s power in the field
of innovation, we have been organizing “Turkey Innovation Week”
activities for the past three years. When we look back, we see that
we have come an important distance. We are especially proud of
this. Around 50 thousand guests participated in our events over
the past three years. We believe that we will bring this number to
100 thousand in a very short period of time.”

“We have to generate knowledge on every subject”

Minister of Economy Nihat Zeybekci, who participated in the open-
ing ceremony, stated that Gaziantep has a 6 billion dollar exporta-
tion level and it is an important city with no foreign trade deficit.
However, Zeybekci indicated that the successful export journey of
the Republic of Turkey until today, grew with a passive approach
and added, “This way we cannot reach our objective of becoming
the world’s 10th largest economy and 2023 targets. No matter
what, we have to generate knowledge on every issue. Turkey has
to get rid of the passive presence and become more active”.
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Bu sene inovasyon Haftasinda partner
{ilke Hollanda idi. Tiirkiye-Hollanda is Foru-
mu inovasyon Haftasi istanbul etkinligiyle
es zamanl olarak 4-5 Aralik tarihlerinde
gerceklesti.

2023 yilinda dinyanin lider ekonomilerin-
den biri olmayi hedefleyen Turkiye icin in-
ovasyon biyik 6nem tasimakta. Hollanda
ve Turkiye arasinda inovasyon ve Ar-Ge
konularinda isbirligini arttirmak, deney-
imleri paylasmak icin gerceklestirilen
ve cesitli calistaylarin yer aldigi organi-
zasyon buyuk ilgi gérdu.

Etkinlik kapsaminda gerceklestirilen otu-
rumlarin ana basliklari; Smart Cities,
Preventive Medicine, Water, Innovation
Governance, Gida Food Innovation, Bio in-
novation ve Design for Export.

This year the partner country for the In-
novation Week was the Netherlands. Tur-
key-Netherlands Business Forum Innova-
tion Week took place simultaneously with
the Istanbul event on 4-5 December.
Innovation is extremely important for Tur-
key, which aims to be one of the leading
economies of the world by 2023. The event,
which was organized in order to increase
the collaborative efforts between the
Netherlands and Turkey with respect to in-
novation and RED, to share the experienc-
es and included several workshops drew
significant attention.

The event's main sessions were titled
Smart Cities, Preventive Medicine, Water,
Innovation Governance, Food Innovation,
Bio Innovation and Design for Export.
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Turkiye inovasyon Haftasi istanbul ayaginin 2.
gununde gerceklesen kariyer etkinliginde univer-
site 6grencileri ve is diinyasinin 6nde gelen isim-
leri bir araya geldi. Koc Holding Dayanikl Tuket-
im Grup Baskani ve Arcelik Genel Mudurua Levent
Cakiroglu, TEB Genel Mudiirii Umit Leblebici, TiM
Baskani Mehmet Buyukeksi, THY Yonetim Kurulu
Baskani Hamdi Topcu ve YUNSA insan Kaynak-
lari Midura Tamer Tok 6grencilerle inovasyon ve
kariyer hakkinda deneyimlerini ve fikirlerini pay-
lasti, 6grencilerin sorularini yanitladi. Secilen
ogrencilere staj ve burs imkani saglandi.

CAREER DAYS

During the career event that was organized on
the second day of the Turkey Innovation Week
in Istanbul, university students and the leading
names of the business world came together. Koc
Holding Consumer Durables Group President and
CEO of Arcelik Levent Cakiroglu, Chief Executive
Officer of TEB Umit Leblebici, TIM Chairman Me-
hmet BuyUkeksi, THY Executive Board Chairman
Hamdi Topcu and YUNSA Human Resources Man-
ager Tamer Tok shared their experiences and
ideas on innavation and career with the students
and they answered the students’ questions. Se-
lected students were provided with internship
and scholarship opportunities.
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TURKIYE INOVASYON HAFTASI'NDAN
KALAN BUYUK FIKIRLER
GREAT IDEAS FROM TURKEY

INNOVATION WEEK

MEHMET BUYUKEKSI

inovasyon kiiltiiriiniin tohumlari yesermeye baslamaktadir. Kiire-
sel inovasyon siralamasinda 20 basamak ylkselmemiz bunun
gostergesidir.

The seeds of the innovation culture are now starting to grow. The
fact that we went up 20 ranks within the global ranking of innova-
tion is an indicator of this.

RON KELLER

inovasyon {lkeler arasinda bir yaristir, ancak ayni zamanda yeni
isbirlikleri ve ortakliklar icin de 6nemli olanaklar sunmaktadir.
Innovation is a competition among countries, however at the same
time it provides significant opportunities for new collaborations
and partnerships.

LEVENT CAKIROGLU

Kiresel dlcekte ylksek katma degerli Grinler, markalar ve fir-
malar yaratilmasi kendi Gretim ve Grin teknolojimizin ve yenilikci
inovasyon kapasitemizin varligina baghdir.

Creating products, brands and companies with high added value at
the global scale depends on the presence of our own production
and product technology as well as pioneering innovation capacity.

NICHOLAS NEGROPONTE

inovasyonun kaynagi yasamin kendi icinde acik topluma sahip ol-
unmasi ile insanlarin 6zgiirce ve bir bedeli olmaksizin birbirine
bagli olmasidir.

The source of innovation is the interconnection of people freely
and without expecting something in return and having an open so-
ciety within life itself.
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UMIT LEBLEBICI

inovasyon bir ekosistemin Griinidiir. Bulusculari ve girisimcileri
destekleyen kurumlarin varlig: ekosistemi giiclendirmektedir.
innovation is the product of an ecosystem. The presence of insti-
tutions that support inventors and entrepreneurs, strengthen the
ecosystem.

JEREMY LIDDLE

inovasyon ve girisimcilik icin sinirlar kaldiriimal, kiiresel dlcekte
bir ekosistem kurulmali, Ulkeler yetenekli genc girisimcilere
kapilarini acmalidir.

Constraints imposed upon innovation and entrepreneurship
should be removed, an ecosystem operating at the global scale
should be established, countries should open their doors to talent-
ed young entrepreneurs.

MEHMET PEKARUN

Sirketlerin inovasyon kaynaklari 6ncelikle kendi calisanlari, sonra
musterilerin deneyimleri ve ihtiyaclaridir. Buna yonelik kurumsal
planlama ve ydnetim inovasyonda basariyi getirmektedir.

The innovation resources of companies are firstly their own em-
ployees, then the experiences and needs of their clients. Corpo-
rate planning and management carried out accordingly brings
success in innovation.

ESKO AHO

Egitim sistemi 6nce sanayi devriminin sonra teknoloji devriminin
ve simdi de dijital devriminin en dnemli araci olmaktadir. Ancak
artik gecmiste basarili olmus egitim sistemlerini 6rnek almak ye-
rine gelecekte basarili olacak yenilikci egitim sistemlerine ihtiyac
duyulmaktadir.

The education system was the most important instrument of the
industrial revolution then the technological revolution and now the
digital revolution. However, we now need innovative education sys-
tems that will be successful in the future instead of taking the ed-
ucation systems that were successful in the past as an example.

STRATEGIC OUTPUTS

VUSLAT DOGAN SABANCI

Dijital teknoloji ile gazetecilik inovatif tabanli platformlara
donismekte ve onlarla sirekli karsilikli erisim ve iletisim icine
girmektedir.

Digital technology and journalism are being transformed into in-
novative platforms and they are constantly in mutual access and
communication with each other.

ROBERT TERCEK

Bilgi ile ortaya cikan dénisim karsi konulamaz bir yeni diinya
yaratmaktadir. Eski diinyadan yeni diinyaya gecisin yolu ise bilgi-
ye sahip olmaktan ve Gretmekten gecmektedir.
The transformation that occurs with knowledge creates a new
and irresistible world. The way to transform from the old to the
new world is to acquire and produce knowledge.

JACOB BENBUNAN

Tarkiye kiresel donlisimin hizlandigi ortamda sahip oldugu
potansiyelin kesfedilmesi ile oncelikle insanlk icin unutulan
degerleri yeniden hatirlatacaktir.

Turkey will remind the forgotten values of humanity once again
when its potential is discovered in this setting with an expedited
global transformation.
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ALi SAYDAM

Potansiyelini kesfet mottosuna ilham kaynagi olan varliklarimizin
tanitimi ile Tirkiye algisinin yénetimini birlikte yiritmeliyiz.

We should co-manage the perception of Turkey and the promotion
of our assets that inspire the motto of discovering its potential.

GUVEN BORCA

Logo ve mottolardan daha cok tasidiklari degerleri hayata
gecirecek unsurlar énemlidir.

The elements that will implement the values that they carry in real
life are more important than the logos and mottos.

DRS. GISS VAN WULFEN

Sirketlerde fikir, c6zim ve buluslar ancak inovasyon kilturdnin
olusmasi ile cikmaktadir ve bu kdltirin olusmasi katiimci ve
planlh bir siirecin ardindan saglanabilmektedir.

Hizmet sektdriinde kiiresel bir marka olmanin basari yolu misteri
odakli inovatif yeniliklerin sunulmasindan gecmektedir.

The ideas, solutions and inventions in companies can only be found
with the formation of an innovation culture and this culture can
only be established following a participatory and planned process.
The accomplishment of being a global brand within the service in-
dustry depends on the presentation of customer-oriented inno-
vative novelties.

DAAN ROOSEGAARDE

inovasyon icin dogal eko sistem sosyal ortamlardan, yaratici
inovatdrlerden, yapici elestirilerden ve ylksek hayal glciinden
olusmaktadir.

The natural eco system for innovation consists of social media,
creative innovators, constructive criticisms and a vivid imagina-
tion.

AYSE BIiRSEL

Yaraticilik yeteneginiz ile gelistireceginiz yeni fikirler sadece tica-
rilestirmek icin degil, hayatinizi iyilestirmek icin de kullanilabilir.
The new ideas you will develop with your talent of creativity can be
used not only for commercialization purposes but also to improve
your life.

TURKIYE INOVASYON HAFTASI
2014

PAULINE VAN DONGEN

Teknoloji ve inovasyon gelismeleri tasarim ve moda gibi alanlar-
da da uygulanarak bu alanlardaki katma degerin yikseltiimesini
saglamaktadir.

Technological and innovative developments are applied to different
fields such as design and fashion and elevate the added value in
these fields.

HAKAN BAYMAN

Teknolojik gelismelerin hizi sirketlerin is yapma sekillerine strekli
degistirme baskisi yaratmakta, bu da sirketleri inovatif cézimler
icin uyarmakta ve tesvik etmektedir. inovasyonun odaginda da
muisteriye daha yakin olmak bulunmaktadir.

Expedited technological developments create a pressure on com-
panies to constantly change their forms of conducting business
and this in turn triggers and encourages companies for innovative
solutions. Innovation concentrates on being closer to the clients.

BERNARD PICCARD

inovasyon icin mevcut kabullerden, inanislardan, inanclardan
farkli olacak seyler aramaliyiz ve bunlari da yeni yerlerde ve or-
tamlarda aramaliyiz.

We should look for those things other than existing acceptances,
beliefs and ideas for innovation and we should search for these in
new places and settings.
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BRIAN COX

Temel bilimler kapasitesi ve yetkinligi teknolojiyi, inovasyonu,
buluslari desteklemekte, buluslar da temel bilimler icin evrenin
ulasilabilir noktalarindan yeni bilgiler toplamaktadir.

The capacity and competence of fundamental sciences support
technology, innovation and inventions while the inventions collect
new information from the accessible points of the universal for
fundamental sciences.

RANIA ROSTOM

inovasyon kaynag olarak acik inovasyon kanallari ve ortamlari
kurulmasi ile kiiresel odlcekte yetkinliklerden yararlaniimasi reka-
bet glicini arttirmaktadir.

Establishing open innovation channels and media as a source of
innovation and making use of the global competences increase
competitive capacities.

DAVID HANSON

insanlik bilim, teknoloji ve inovasyon ile insandan daha (stiin
bir insani robot Gretmeyi hayal olmaktan cikarmis ve gercege
donustirmeye baslamistir.

The humanity has turned the dream of manufacturing a human-like
robot superior to human beings into a reality with science, tech-
nology and innavation.

STRATEGIC OUTPUTS
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TASARIM YARISMASI SERGILERI
DESIGN CONTESTS EXHIBITIONS

Tum Tirkiye'de gerceklestirilen 21 tasarim yarigmasindan
secilen 8diilli tasarimlar inovasyon haftasi siiresinde ziyaretcil-
eri ile bulustu. Tirkiye'deki basarili tasarimcilarla tretici firma-
lari bulusturmak, sektori iyi tasarimlarla beslemek, sektorler-
le ilgili egitim gbren dgrencilerin tasarim yoénlerinin gelismesini
ve tasarima bakis acilarini gelistirmek, ihrac edilebilir nitelik-
teki dGrinlerin ortaya cikarilmasini saglamak, ihracatta rekabet
saglayici cozimler Gretmek, sektérlerin rekabet gliclini artir-
mak, sektdrlerin gelisimine katkida bulunmak, cevreyi daha fa-
zla korumak, islevselligi 6n plana cikarmak ve gelecekte s6z sa-
hibi olabilecek rinlerin gelistiriimesine dncl olmak amaclariyla
gerceklestirilen yarismalarda birbirinden yaratici tasarimlar
sergilendi.

The award winning designs selected through 21 design contests or-
ganized across Turkey met with the visitors throughout the Innova-
tion week. Bringing together accomplished designers in Turkey with
manufacturing companies, feeding the industry with good designs,
developing the design perspectives and capabilities of the students
being trained on issues related to the industries, ensuring that ex-
portable products are introduced, coming up with competitive solu-
tions in export, increasing the competitive capacities of the indus-
tries, contributing to the development of the industries, protecting
the environment more, bringing functionality forth and becoming a
pioneer for the development of the products that have the potential
to lead in the future were the objectives of the contests, where cre-
ative designs were displayed.
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DESIGN AND R&D PROJECT MARKET EXHIBITIONS

IHRACATCI BIRLIKLERI TASARIM
YARISMASI SERGILERI

EXPORTERS’ ASSOSIACTION DESIGN
CONTEST EXHIBITIONS

7.
2.
6.
1.
8.

Ulusal Mobilya Tasarim Yarismasi

Dokuma Kumas Tasarim Yarismasi

AJUR Miicevher Tasarim Yarismasi

Ulusal Endistriyel Gida Tasarim Yarismasi
Hali Tasarim Yarismasi

22. Genc Koza Moda Tasarim Yarismasi

HHOWWWWNODNMNHFHWWO

. Kumas Tasarim Yarismasi

. Detay Deri Uriinleri Tasarim Yarismasi

. Karton, Ambalaj ve Stand Tasarim Yarismasi
. Seramik Tasarim Yarismasi

. Deri Tasarim ve Uretim Yarismasi

. Moda Tasarim Yarismasi

. Turkiye Ev Tekstil Tasarim Yarismasi

. Turkiye Otomativ Tasarim Yarismasi

. Ev ve Plaj Giyimi Tasarim Yarismasi

. Dogaltas Tasarim Yarismasi

. Ulusal Gemi ve Yat Yarismasi

. Endistriyel Tasarim Yarismasi

. Iklimlendirme Tasarim Yarismasi

. Plastik ve Metal Ambalaj Tasarim Yarismasi

7th National Furniture Design Contest

2nd Textile Fabric Design Contest

6th AJOUR Jewelry Design Contest

1st National Industrial Food Design Contest

8th Carpet Design Contest

22nd Genc Koza Fashion Design Contest

9th Fabric Design Contest

3rd Detailed Leather Products Design Contest

3rd Cardboard, Packaging and Stand Design Contest
1st Ceramic Design Contest

4th Leather Design and Manufacturing Contest

9th Fashion Design Contest

4th Turkey Home Textile Design Contest

3rd Turkey Automotive Design Contest

3rd Home and Beach Wear Design Contest

3rd Natural Stone Design Contest

3rd National Boat and Yacht Competition

9th Industrial Design Contest

1st Air-Conditioning Design Contest

1st Plastic and Metal Packaging Design Competition
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Ar-Ge Proje Pazari Yarismalari Sergisi The award-winning projects selected from 7 different R&D project
Tum Tuarkiye'de ihracatimizda katma degerin arttiriimasi, yeni market contests organized across Turkey with the aim to increase
teknoloji ve Uretim metodlarinin Uretim sireclerine kazandiril- the added value to our export, introduce new technologies and

masi, Universite-sanayi isbirliginin guclendiriimesi amaciyla production methods to production processes and strengthen the
gerceklestirilen 7 adet Ar-Ge proje pazari yarismasindan secilen  collaboration between universities and industries, were displayed
6dullt projeler Tirkiye inovasyon Haftasi boyunca sergilendi. throughout the Turkey Innovation Week.
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iHRACA.T(;I BiRLIKLERI AR-GE PROJE' PAZARI YARISMALARI SERGILERI
EXPORTERS' ASSOSIACTION R&D PROJECT MARKET EXHIBITIONS

1. Ulusal Sekerli Mamiiller Ar-Ge Proje Pazari
2. Mobilya Ar-Ge Proje Pazari

3. TET Ar-Ge Proje Pazari

3. Otomativ Ar-Ge Proje Pazari

6. Uluslararasi Tekstil Ar-Ge Proje Pazari

3. Metalik Fikirler Ar-Ge Proje Pazari

4. Kimya Ar-Ge Proje Pazari

DESIGN AND RED PROJECT MARKET EXHIBITIONS

1st National Sugary Products RED Project Market
2nd Furniture RE&D Project Market

3rd TET R&D Project Market

3rd Automotive RED Project Market

6th International Textile RED Project Market

3rd Metallic Ideas RED Project Market

4th Chemistry RED Project Market
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CHARLES ELACHI

NASA JET PROPULSION
LABORATUVARI
BASKANI 7/ GEZEGEN
BiLiMCI

DIRECTOR OF THE

NASA JET PROPULSION
LABORATORY

inovasyon Haftasi'nda Tiirkiye'de bulunmaktan ve Tiirkiye'nin ge-
lecegi olan pek cok parlak genc zihni gérmekten cok memnunum.
isimizde uzay kesfi yaptigimizda aslinda her giin inovasyon yap-
mak zorundayiz. Bir kesfe ciktiginizda, bir seyi ilk kez yapmis oluy-
orsunuz. imkansiz gibi gériinen seyleri yapabilmenizin tek yolu
ise devamli inovasyondan gecer. inovasyon icin sihirli bir formiil
yoktur ancak bizim durumumuzda, bir numarali 6ncelik imkansiz
seyleri yapmaktan cekinmemektir. Cesur olun ve hayal giicinizi
6zglr birakin. ikinci olarak ise ekibiniz ve cevrenizden en iyi ol-
malarini isteyin. Bu bazen basarisiz olacaginiz anlamina gelir.
Yillar 6nce uzaya gonderdigimiz uzay araclari ile iletisim kur-
mamiz gerekiyordu ve bu bizim icin biylk bir zorluktu cinkd bu
araclar cok distk gticle calisiyordu ve cok uzaktaydi. Bu nedenle
sinyaller ile iletisim kurmamizi saglayacak bir teknoloji icat ettik.
Bazi girisimciler o dénemde bu teknolojiyi alip cep telefonlarini
Uretti. Dijital kameralarinizin odak cami, ilk olarak uzayin derin-
liklerine bakmaya yarayan teleskoplar icin icat edilmistir. Bu, bir
seyleri aramaya baslamadan dnce aslinda neler bulabileceginizi
bilmediginiz anlamina geliyor.

Ginumiz dinyasini yarina tasiyacak kisiler, cogunlukla 20l ve
30°lu yaglar arasindaki kigilerdir. Turkiye'de bu yasta pek cok
kisi var. Bu nedenle ihtiyaciniz olan tek sey cesaret ve imkanlar.
Tirkiye ihracatcilar Meclisi bu alanda ilham saglayarak biiyiik bir
rol Gstlenmistir. Bu, yeni mucitlerin ve yeni bir Tarkiye'nin 6niinQ
acacaktir.

| am so delighted that | have been to Turkey, Innovation Week
and to see many bright young minds, the future of Turkey. In
our business when we do space exploration, we basicly have
to innovate every day. Because when you explore, you are do-
ing things for the first time and the only way you can do things
which seem to be impossible is to continously continue to inno-
vate. There is no magic formula for innovation. But in our case,
number one is don’t shy away doing impossible things. Be bold
and let your imagination be free. Second is, give your team
and environment to excel. And that means sometimes failure.
Years ago we needed to communicate with the space crafts we
sent to space and it was a challenge because these crafts run
on very low power and they are so far. So we invented a new
technology to communicate with signals. Some entrepreneurs
then took that technology and produced mobile phones. The fo-
cal plain of your digital cameras are invented first for the tele-
scopes looking into deep space. That means, you never know
what you are capable of finding before you start loking for.
The peaple who are leading today’s world to tomorrow, they are
mostly between 20°s and 30’s. And Turkey has many of them. So
the only thing you need is encouragement and facilities. Turkish
Exporters Assembly has taken a huge role in this by providing the
inspiration. It will open the road to new innovators and a new Tur-
key.

TURKIYE INOVASYON HAFTASI
2014

DENNIS HONG

ROMELA (ROBOTICS
& MECHANISMS
LABORATORY)
KURUCUSU

ROMELA (ROBOTICS
& MECHANISMS
LABORATORY )
FOUNDER

Basarisiz oldugunuzda vazgecerseniz, bu sizin yapacaginiz en
biylk hata olur ancak ayaga kalkar ve tekrar denerseniz, bir
ders almis olursunuz. Bu sekilde 6grenilen dersler basarinin an-
ahtaridir. inovatif bir kiiltiir kazanmak icin bunu aliskanlik haline
getirmeniz gerekir. Cinkd inovasyon yalnizca para arti deha
degildir. Bir 6grenme, deneme ve yanilma kiltiridir. Her zam-
an basari hikayeleri duyarsiniz ancak en biyik mucitler olan bu
basaril kisilerin gecmiste pek cok kez basarisizliga ugradigini
nadiren duyarsiniz.

Her giin deneyip basarisizliga ugrayan pek cok gencin hikayesini
duyuyorum. Ancak bunlar arasinda ayaga kalkip miicadele etme
cesaretine sahip yeterli sayida genc yok. Tiirkiye'ye gelip ino-
vasyon Haftasi'ndaki atmosferi gordiikten sonra bu (lke ile ilgili
6zel bir sey oldugunu fark etmemek imkansiz. Baskent olmayan
Gaziantep bile enerji ve dinamizm dolu. Her yerde cesitlilik ve
yaraticilik var. Tiirkiye ihracatcilar Meclisi'nin organizasyon giicii
ve tesviki ile bu bir mucizeye doniisecek. Diger kuruluslar da
buna katilmali. Devlet, sirketler, tniversiteler... Daha fazla etkin-
likler, toplantilar, uluslararasi inovasyon gunleri, zirveler yapila-
bilir. Trkiye kesinlikle gelismeye ev sahipligi yapacak en iyi tlke.
Beni davet ettiginiz ve guzel tlkenizi, glizel Gaziantep'i gérme ve
bu harika enerjiyi hissetme firsati verdiginiz icin tesekkir eder-
im.

If you fail and give up that's your biggest mistake, but if you get
up and try again, that's learning. And that sort of learning is the
key to success. This is the habit you need to have to have an inno-
vative culture. Because innovation is not just money plus genius-
es. It is a culture of learning, trying and failing. You hear the suc-
cess stories all the time, but you rarely hear all these people who
are the biggest innovators have failed in the past several times.
| hear every day about young people who try and fail. But they are
not enough of them encouraged to get up and fight. After coming
to Turkey and seeing the atmosphere at Innovation Week, | can-
not help but notice there is something special about this country.
In Gaziantep, not even the capital, it is full of energy and dyna-
mism. The diversity, creativity is everywhere. With the organi-
sational power and push of the Turkish Exporters Assembly, it
will lead to magic. Other institutes also should join this. The gov-
ernment, the companies, universities... There can be even more
events, gatherings, international innovation days, summits. For
sure Turkey is the best place to become a home of flourishment.
Thank you for having me and giving me the opportunity to see your
beautiful country, beautiful Gaziantep, and feel this amazing en-
ergy.
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Bilgi cagi yalnizca zenginler veya elit tabaka icin degil, herkes icin
hayal bile edemeyecegimiz bir konfor ve liks getirdi. Bu neden-
le bugiin yaptiginiz her sey cok kisa bir siirede bir Grin haline
geliyor ve insanlarin hayatlarini hemen etkilemeye basliyor.
Gundmazin mihendisleri ve mucitleri laboratuvarlarda dort du-
var arasinda kalmak yerine paylasarak, birbirleriyle baglanti kur-
arak, seyahat ederek ve birlikte calisarak parlak fikirler kesfed-
iyor. inovasyon Haftasi gibi etkinlikler de bunu miimkiin hale
getiriyor. Bu etkinlik, tim arilarin toplandigi bir kovana benziyor.
Gosterdiginiz harika misafirperverlik icin bir kez daha tesekkir
ederim. Beni en cok etkileyen sehir izmir oldu. Béylesine giizel bir
Ulkenin glizel bir sehri. Ayrica, bu etkinligin yapiimasini saglayan
Sayin Bilyiikeksi ve Ege ihracatcilar Birligine tesekkiir etmek is-
tiyorum. Tirkiye teknoloji alaninda diinya liderlerinden biri old-
ugunda, ileride Turkiye'ye bir kez daha gelmeyi umuyorum. Zaten
bunun birkac yil icinde gerceklesecegini diisiiniyorum.

The information age brings us the unimaginable comfort and
luxury not just to a group of rich people or aristocracy but to
everybody. So today, everything you do, in a very short time be-
comes a product, immediately starts to effect lives of people.
Today’'s engineers and inventors are not shut behind doors of
labs, but they discover the brilliant ideas by sharing, intercon-
necting, traveling, working together. The events like Innova-
tion Week makes that possible. It becomes a hive for all bees.
Thank you once more for the great hospitality. | am most im-
pressed by Izmir, a great city of such a great country. And | want
to thank to Mr. Buyukeksi and Aegean Exporters’ Associations for
making all this happen. | hope to come once more in the future
when Turkey is one of the world leaders in technology. | guess it
will happen in a few years anyway.

LETTERS FROM THE SPEAKERS

ROBERT TERCEK

MILESTONE
ENTERTAINMENT VE
CREATIVE VISIONS
VAKFI BASKANI
MILESTONE
ENTERTAINMENT AND
CREATIVE VISIONS
FOUNDATION CHAIRMAN

Beni tekrar Tirkiye'ye davet ettiginiz icin tesekkir ederim.
Harika bir dlkenin harika bir sehrindeyiz. inovatif bir cabanin
bir parcasi olmak 6ncelikle harika bir duygu ayni zamanda bir
sorumluluk. insanlari daha dnce hic gitmedikleri yerlere yon-
lendirmelisiniz. Bu liderlik gerektirir. Tirkiye ihracatcilar Me-
clisi biyik bir sorumluluk Gstlenmistir ve gérdigim kadariyla
bunu kusursuz bir sekilde yerine getirmektedir. Organizasyon-
dan konusmacilara kadar her sey tam bir bilgi festivali gibiydi.
Etkinlige katilan genclerin sayisi etkileyiciydi. Bilgiye olan aclg
ve meraki gorebiliyorsunuz ve sergilerde ise Tirk genclerin-
in potansiyelini ve yaraticiligini gérmek mimkin. Daha énce bu
biylklikte ve basarida yalnizca birkac etkinlik gérdim. Turkiye
kesinlikle kendisi icin belirledigi hedefleri basarmak icin gerek-
li kaynaklara, finansal becerilere ve beyin giicline sahip. Bunun
Kore'de, Brezilya'da gerceklestigini gordik... Tirkiye neden
daha iyisini yapmasin? Ornegin diinyadaki ilk akilli sehri kurmak.
Tirkiye Thracatcilar Meclisinin gercekten iyi bir is cikardigini
ve Turkiye'nin genc beyinlerine ilham saglamaya devam ettikleri
slirece bu genc beyinlerin bilimsel devrim alaninda Turkiye tari-
hine adlarini yazdiracaklarina inaniyorum.

Thank you for bringing me back to Turkey. it is a great city of a
great country. To be a part of an innovative effort is first of all
a great feeling, but also a responsibility. You have to lead people
places that they have never been to before. It takes leadership.
Turkish Exporters Assemply has taken a great responsibility,
and as far as | see they are delivering it perfectly. From the or-
ganisation to the speaker portfolio, everything was a festival of
knowledge. The number of young people coming to the event was
amazing. You can see the hunger and curiosity, and in the exhibi-
tions, you can see the potential, creativity of young Turkish people.
| have seen only a few gatherings in such scale and success. Tur-
key definitely has the resources, the financial capabilities and the
brainpower to achive the targets they establish for themselves.
We saw it happening, in Korea, in Brazil.. Why not Turkey do it bet-
ter? Establish the first smart city ever in the world for instance.
| believe Turkish Exporters Assembly did a very good job and if they
continue to inspire the young minds of Turkey, they will put their
name in the history of Turkey, on the scientific revolution page.
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Bugiinlerde pek cok inovasyon &rnegi gériyoruz. In-
ovasyon nereden gelijor veya nereden GELEBILIR?
Tim icatlar hayallerden gelir. Bugiin pek cok basarili kisi 6nce
para kazanip sonra gercekten yapmak istedigi isi yapmak yerine
en basindan itibaren gercekten yapmak istedikleri seyi yaparak
para kazaniyor. Ginumizin trendi hizla degisen teknoloji, uygu-
lamalar, acik kaynaklar. Tarihte sanat ve tasarim cok iyi hatirlan-
masina ragmen ticaret cok az hatirlanir.

inovasyonun acik kaynaktan geldigini égrendik. Bu, acik bir
toplum, Devlette ve politikalarda aciklik ve her seviyede aciklik
gerektirir. Ve bu aciklik, tartisma, karmasiklik, celiski riske atilir-
sa inovasyon gerceklestirilebilir. inovasyon Haftasi bu aciklik
dogrultusunda bir adim atilmasini ve ilk kivilcimin baslatiimasini
sagliyor. Ancak bu yalnizca bir kivileim. Bu aciklik yayilir ve Glk-
enin, hikdmetin, halkin, egitimin her bir seviyesine yayilirsa bir
inovasyon toplumu olusur; iste o zaman Ulkeniz inovatif olabil-
ir. Bu acidan, bunu mimkin kilmak icin ben olsam en kisa za-
manda Turkiye'de interneti herkes icin 6zgir hale getirirdim.
inovasyon Haftasi'na ve burayi Tiirkiye Cumhuriyeti'nin kalbinde
biyik parlak bir kivileim merkezi haline getiren Sayin Mehmet
Buyukeksi'ye icten tesekkirlerimi sunmak istiyorum. Boyle bir
amaca hizmet etme firsati biyuk bir onur.

TURKIYE INOVASYON HAFTASI
2014

Examples of innovation are many these days. Where the in-
novation is coming from, or where it CAN come from?
All the inventions come from dreams. Instead of thinking to make
money and then do what you really like to do, today the most suc-
cessful people are earning money because they do what they real-
ly want to do at the very beginning. The trend is now to disruptive
technologies, applications, open sources. And history remem-
bers so much art and design but remembers business very little.
We have learned that innovation comes from open source. That
includes an open society. That includes openness in govern-
ment and policies. That includes openness at every level. And if
that opennes, the debate, the complexity, the contradiction is
ever put at risk there can be innovation. The Innovation Week
is taking a step into this openness and sparks the light. But it
is only a spark. The innovative society will form if this open-
ness can diffuse and be diffused to every level of the country,
the administration, the people, education; then your country
can be innovative. In that sense, to make these possible, | would
make internet free as soon as possible to everybaody in Turkey.
From my heart, | want to thank the Innovation Week, and Mr. Me-
hmet Buyukeksi, because he made this place a hub of a big bright
spark in the heart of Turkish Republic. It is an honour to be given
the chance to serve such a cause.
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BRIAN COX

COLLIDER AND ATLAS

Tirkiye gibi harika bir ilkede, istanbul'da diizenlenen bu ino-
vasyon Konferansi'nda bulunmak benim icin blyik bir onur. Bu
konferansin arkasindaki inovasyon stratejisini okumak ve Turki-
ye'nin 2023‘e kadar GSYiH bakimindan ilk 10 iilke arasina girme
hedefini gerceklestirme konusunda gésterdigi azmi gérmek beni
gercekten heyecanlandirdi. Bu hedefi inovasyon, teknoloji ve ileri
teknoloji ihracatina dayanarak gerceklestirmek... Bu muthis bir
vizyon ve tabii ki bunun bir parcasi olmak muhtesem bir duygu.
Bu yonde atilan adimlarin degerini ve bunlarin ginlik hayatimiz-
da yarattigi etkiyi gormek gercekten harika. Bilimsel ilerlemenin
en uc noktasinda sahip oldugumuz sey temel arastirmalar
ve hayranlik uyandiran anlik gériintiilerdir. Ornegin, CERN'de
Higgs Parcacigi’'nin kesfi ile blylik asama kaydettik. Bu alandaki
arastirmalar mikro ve makro dlcekte her zaman devam edece-
ktir. “Blylk patlamadan énce de zaman var mi?” veya “Evrende
yalniz miyiz?” gibi bliylik sorulara cevap ararken bunun tamamen
teorik bilim oldugunu sdyleyebilirsiniz. Bunun bu konferansin
amacina nasil uyduguna dair sadece bir yorumda bulunmak is-
tiyorum, bence bu tir bilim gelecek nesil bilim insanlarina ve
mihendislere ilham veren tiirden bir bilim. Ortaya cikarilan bilgi
sizi her yere goétirebilir. Asirlar 6nce elektronun kesfi, elektron-
igin icadina 6ncilik etmistir. Bu, teorik bilimin her zaman yaptigi
bir seydir.

Ancak bence bunu mimkin kilan, bu tir bilimdeki ilhamin degerid-
ir. Kicik yastaki cocuklarin bu alanla ilgilenmesini, bu ilginin
Universite yillarinda ve sonrasinda devam etmesini saglayan il-
hamin kaynag bu tir fikirlerden gelmektedir. Teorik bilim, hirs ve
miihendisligin birlegimi 2023‘e kadar en iyi 10 llke arasina girme
hedefinin basarilmasina dncliliik edecektir. Egitimi ve kiltird bu
dogrultuda degistirmek icin gerekli kaynaklar, beceriler ve ye-
tenege sahipsiniz.

EXPERIMENT SCIENTIST

LETTERS FROM THE SPEAKERS

MANCHESTER UNIVERSITESI
Fizik PROFESORU, CERN
BUYUK HADRON CARPISTIRICISI
VE ATLAS DENEYI BiLiM iNSANI
MANCHESTER UNi. PHYSICS
PROF., CERN LARGE HADRON

It was a great honour to be at Innovation Conference in Istanbul,
in a great country, Turkey. It was really exciting to read the inno-
vation strategy behind this conference and to see the ambition of
Turkey to get into top 10 countries in terms of GDP by 2023. And
to base that on innovation, on technology and high-tech export. It's
a terrific vision and of course it's a great feeling to be a part of it.
It is really amazing to see the value of these steps and the impact
they create in our daily lives. It is the fundamental researches and
fascinating glimpses that we have on the edge of science such as;
in CERN there has been tremendous amount of strides we made
by the discovery of the Higgs Particle. Exploration will ever contin-
ue in micro and macro scale. Seeking the answers to questions,
big questions such as “Is there a time before even Big Bang?” or
“Are we alone in the universe”, you may say it is completely blue-
sky science. | just make one comment how that fits with the goal
of this conference, | think that this kind of science is the kind of
science that inspires the next generation of scientists and engi-
neers. The knowledge revealed can led you anywhere. Hundred
years ago the discovery of electron led the way to the inven-
tions of electronics. The Blue-sky science has always done that.
But | think, for me, the value of inspiration in this kind of science.
The ideas of that sort will inspire the young children to get inter-
ested in and follow through to university and beyond. Mixture of
Blue-sky science, and ambition and engineering will lead the way to
achieve the goal of moving into the top ten countries by 2023. You
have the resources, the skills, and ability to change the education
and culture for that.
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THE INNOVATION RACE
SIRKET KURUCUSU
THE INNOVATION RACE
FOUNDER

Inovasyon bir secim aracidir. Bir firsat zihniyetidir. Bazi kisiler bir
yere bakar ve problemler, gelenekler, daha iyi yapilabilecek seyler
gorur. Bazi kisiler ayni seye bakar ve degisime kucak acar, yeni bir
sey yapma firsati gorir. Bu nedenle inovatif olmak bir tercihtir. Ve
gidilecek yolu secenler yarinin teknolojilerine, kullandigimiz Griinlere
onculuk edecektir.

Tirkiye ihracatcilar Meclisi, Tiirkiye'nin gelecegine isik tutmaktadir.
Yeni gelenleri ve yarinin girisimcilerini Tirkiye'nin gelecegini aydin-
latmaktadir. Bu yeni girisim ve bu alana verilen 6nem tam olarak
yapilmasi gereken seydir. 16 yil 6nce Singapur da benzer bir girisimi
benimsemistir. Bunu daha sonra Cin, Kanada ve bir yil 6nce ise Fas
takip etmistir. Simdiise sira Tirkiye'de. Benim favori lilkem ise Turki-
ye, clinkl Turkiye sadece arayi kapatma potansiyeline degil ayni za-
manda sicrama yapma potansiyeline sahip bir tlke. Ancak yapmaniz
gereken cok sayida zaruri sey var. Bunlardan ilki kadinlarin giiciine
kucak acmak. Kadinlar arasindan cok iyi mucitler cikmakta ve potan-
siyele sahip cok sayida kadin bulunmaktadir. Diger yapilmasi gerek-
en sey ise orta ve kiicik boyutlu isletmeleri desteklemektir. Bunlar
is yapmanin yeni yollarina éncilik edecektir. Ve sonuncusu ve en
dnemlisi ise cografi konumunuzu kullanmaktir. Ozgiir bir toplumda
cok yonlu disinme zihniyetinin avantajlari daha ileriye tasinmalidir.
Tirkiye ihracatcilar Meclisinin destegi ile Tirkiye'yi yalnizca bél-
genin degil diinyanin da ylkselen glici olarak gériyorum.

Michael J. Gelb ( www.michaelgelb.com)

Tiirk inovasyon Haftasi deneyimlerimizden éne cikanlar:

« Tirk Havayollari’nda sunulan enfes yemekler!

« Ozellikle Tahsin OZTIRYAKI basta olmak {izere ev sahiplerinin si-
cakligi ve misafirperverligi. Tahsin Oztiryaki bizi olaganistii bir Ttirk
sarabi ictigimiz unutulmaz bir aksam yemegine goturdd.

« Katilimcilarin, 6zellikle genclerin enerijisi, acikligi ve cabuk kavrama
glcd.

Turkiye'nin zengin kiltirel mirasi ve stratejik jeopolitik konumu Tir-
kiye'yi inovasyonun sadece ilke ekonomisinde degil ayrica bolge
zenginligi ve dizeninde ve dinyada farklilik yaratabilecegi bir llke
haline getiriyor.

Yakin zamanda IBM'in is Degeri Kurulusu CEQ’larin calisanlarinda
deger verdigi nitelikleri belirlemek Uzere bin bes yliz CEQO arasinda
bir arastirma yapti. Bir numarali 6ncelik: YARATICILIK. IBM raporuna
gére, “CEQ’lar yeni bir yone isaret ediyor. CEQ’lar bize giderek daha
kompleks bir hale gelen diinyanin basaril girisimcilere giden yolun
yaraticliktan gectigi yeni nesil liderler cikaracagini soyliyor.” Ayri-
ca bu rapora gore: “Basari tiUm organizasyon seviyesinde dinamik
diistinme ve stirekli inovasyon gerektirir.”

Rekabetin son derece yiksek oldugu global bir ortamda dinamik
disiinme ve devamli inovasyon basarinin anahtarlaridir. Ve sir-
ketler tam anlamiyla inovatif olabilmek icin yabanci diller, matema-
tik ve tarihin yaninda yaratici diisiinme becerileri 6greten bir egitim
sisteminde yetismis calisanlari ise almalidir. Bu nedenle etkinlikte
katiimcilar arasinda bu kadar cok genci gérmek gercekten deger-
liydi. Umarim Tiirk inovasyon Haftasi yaratici diisiinmeyi ve inovatif
faaliyetleri tesvik edecek becerileri 6grenmek icin daha bilyiik caba
gosterilmesi konusunda bir katalizér gérevi gérecektir.

TURKIYE INOVASYON HAFTASI
2014

Innovationisatoolof choice. ltisamindset of opportunity. Some
people look somewhere and see problems, traditions, better-
to-do’s. Some people look at the same thing and they embrace
the change, they see opportunity to do something new. Soit's
a choice to be innovative. And the ones who choose the path,
they will lead tomorrow’s technologies, the products we use.
Turkish Exporters Assembly is holding the flashlight to the fu-
ture of Turkey. They enlighten the road for newcomers, enthu-
siasts and entrepreneurs of tomorrow. Tomorrow of Turkey.
This new intiative and emphasis is exactly the right thing to do.
16 years ago Singapour embraced this sort of initiative. Then
China, Canada and a year ago Morocco. Now Turkey. Turkey
is my favourite country though, because it has the potential
of not just catch up but also leap frog. But there are several
essential things that you must do. Number one, is embrace
the power of women. Women make very good innovators and
there is a vast number of them out there with a potential. An-
other things is, suport the middle and small businesses. They
will unleash the new ways of doing business. And last and
most important, use your geographic location. The advantag-
es of diverse thinking mindset should prosper in free society.
| see Turkey as the rising power of not just a region but whole
world by the help of Turkish Exporters Assembly.

Michael J. Gelb ( www.michaelgelb.com)

The highlights of our experience at Turkish Innovation Week
were:

« The fabulous food served on Turkish Airlines!

¢ The warmth and hospitality of our hosts, especially Mr. Tah-
sin OZTIRYAKI. He took us out for an unforgettable Turkish
dinner with outstanding Turkish wine.

« The energy, openness and receptivity of the audience, es-
pecially the young people.

Turkey's rich cultural heritage and its strategic geo-political
position make it a place where innovation can make a differ-
ence, not only to the economy of the country, but to the pros-
perity and harmony of the region, and indeed the world.
Recently, IBM’s Institute for Business Value surveyed fifteen
hundred chief executives, to ascertain the gqualities that CEOs
value in their people. The number-one priority: CREATIVITY.
The IBM report concludes, “CEOs are signaling a new direc-
tion. They are telling us that a world of increasing complexity
will give rise to a new generation of leaders that make cre-
ativity the path forward for successful enterprises.” It adds,
“Success requires fresh thinking and continuous innovation
at all levels of the organization.”

Fresh thinking and continuous innovation are the keys to
success in a highly competitive global environment. And,
for businesses to be truly innovative they must recruit em-
ployees from an educational system that teaches the skills
of creative thinking along with languages, mathematics and
history. It was therefore, very rewarding to see so many
young people at the event. My hope is that Turkish Innovation
Week will be a catalyst for a wider effort to teach the skills
that promote creative thinking and innovative action.
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RANIA ROSTOM

GENERAL ELECTRIC
MENAT, INOVASYON VE
KURUMSAL iLETISIM
BASKANI

GENERAL ELECTRIC

AND CORPORATE

istanbul'da olmak benim icin biiyiik bir zevkti. Orta Dodu, Kuzey Af-
rika ve Tiirkiye'deki GE'nin inovasyondan Sorumlu Baskani olarak
cok sik seyahat ediyorum ancak sdylemeliyim ki buraya geldigim-
de sizin yaraticiiginiz ve gencliginiz bana ayri bir enerji veriyor.
Tirkiyenin tlke olarak su anda yapmakta oldugu seyler ve 2023'e
giden yolda gosterdigi potansiyel beni gercekten cok etkiledi.
Dinyanin neresinde olursaniz olun, kim olursaniz olun, basariya
ulasmak istiyorsaniz, bir sonraki adiminiza odaklanmak ve mu-
citler ve diistiniirler ile yakin calismak zorundasiniz. Tiirkiye ihra-
catcilar Meclisi sizi gercekten bu insanlarla bulusturuyor. Bu cok
degerli. Bu yarista kalmak icin cok calisan diinyanin en biyiik sir-
ketleri bu mucitlere akil danisabilmek ve onlardan ilham alabilmek
icin her yil milyonlarca dolar 8diiyor. Tirkiye ihracatcilar Meclisi
onlari istanbul'a getirerek kesinlikle en biiyiik katkiy saglyor.

LETTERS FROM THE SPEAKERS

MENAT, CHIEF INNOVATION

COMMUNICATIONS OFFICER

It was such a pleasur to be in Istanbul. As the Chief Innovation
Officer for GE, in Middle East, North Africa and Turkey, | travel
quite often, but | have to say it's when | come here I'm particu-
larly energized by your creativity and the youth out there. I'm
really inspired by the country of Turkey in terms of what it's do-
ing today and the potential as it paves it's way forward to 2023.
Whereever you are in the world, and whatever you are, if you want
to thrive, you have to be focused on what's next and you have to be
working close to the innovators and the thinkers. Turkish Export-
ers Assembly is actually bringing you these people, which is very
valuable. So valuable that the biggest companies around the world
who are working hard to get into that race, are paying millions of
dollars every year to consult these innovators, to be inspired by
them. Turkish Exporters Assembly is definitely doing the biggest
contribution by bringing them to Istanbul.
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AHMET NAZIF ZORLU - iSTANBUL

inovasyon global diinyada olmazsa olmazlardan bir tanesi.
Gencler bu konuda biyuk bir potansiyel barindiriyor. Genclerin
inovatif Urin Uretimine odaklanmasi gerekiyor. Sadece tiiketime
ve dis Urinlere odaklanirlarsa yanlis olur. 2014 yilinda 158 milyar
dolar ihracat yaptik. Bu rakamin icini daha fazla inovatif ve kat-
ma degerli Uriinle doldurmamiz gerekiyor. Biz zorlu grubu olarak
bugtine kadar hep yeniliklere yoneldik. Turkiyenin ilk akilli tele-
fonunu yaptik. Ar-Ge calismalarina hiz ve yon verebilmek icin 15
bin metrekarelik bir alanda 1200 tane mihendis calistiriyoruz.
Arastirmadan gelistirmeden yenilik yapmadan diinyada bir yere
varamazsiniz. Eger bu llke 2023 yilinda 500 milyar dolar ihracati
hedefliyorsa inovasyon yapmak mecburiyetinde.

TURKIYE INOVASYON HAFTASI
2014

ORUSLERI
OPINIONS

Innovation is one of the essential elements of the global world.
The younger generations have an especially greater potential in
this area. Younger generations have to concentrate on the pro-
duction of innovative products. If they focus on consumption and
exported products only, that would be misleading. In 2014, we
had an export volume of 158 billion dollars. We need to fill these
figures with those products that are more innovative and have a
higher added value. As Zorlu Group, we have always prioritized in-
novations until today. We manufactured the first smart phaone in
Turkey. In order to expedite and provide a direction for RED stud-
ies, we employ 1200 engineers in an area of 15 thousand square
meters. You cannot get anywhere in this world without conduct-
ing research, development or innovation. If this country aims
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500 billion dollars of export by 2023, it has to make innovations.

SABRI UNLUTURK - izMiR

Gectigimiz 2 yildir Istanbul’da yaptigimiz inovasyon haftasini ge-
len talepler ve komitemizin degerlendirmesi sonucunda istanbul
disinda Anadolu’da da birkac ilde yapmaya karar vermistik. Ozel-
likle ilk il olarak izmir‘i sectik. izmir'i secerken de ana fikrimiz suy-
du; izmir'in 9 tane Universitesiyle inovasyon kiiltiiriine acik, bati
kiltarine yakin hizlica sonuc alabilecegimizi distindigimiz bir
il olmasiydi. Bu organizasyon icin aylarca calistik. Hem yurticin-
den hem de yurtdisindan birbirinden degerli konusmacilar davet
ettik. Bugiin oldukca keyifli bir giin gecirdik. Salonlarimizi dol-
durduk tasirdik. Hem gururluyuz hem heyecanliyiz. Etkinligin;
bolgeye, sehre ve ihracat camiasina 6nemli bir katki saglayacagi
gorisindeyiz. Katilimcilar yerli ve yabanci konusmacilara soru-
lar yoneltip bundan sonraki calismalarinda kendilerine isik tuta-
cak bilgiler edindiler. Bu bizim icinde keyif ve gurur kaynagi. Bu
calismalari daha da genisleterek daha da yayginlastirarak diger
illerimizde daha genis kapsamli yapmaya devam etmemiz lazim.
Firmalarimizin inovasyon ve Ar-Ge calismalarina 6zendire-
cek calismalar ve toplantilar yapiyoruz. Bélgemizin bu alandaki
destek programlarindan yararlanma orani oldukca disik. Aslin-
da buylk bir potansiyel var. Bircok endistriye yayiimis degisik
sektorlerde sanayimiz var 9 tane Universitemiz var. Bu ciddi
potansiyeli degerlendirmemiz lazim. Tekstil ve Ar-Ge merkezi
kurmak Uzereyiz. Yogun bir sekilde Ar-Ge, inovasyon ve tasarim
Uzerinde miicadele vermeye devam edecegiz.

We had decided to organize the innovation week that would only take
place in Istanbul for the past 2 years, within a few cities in Anatalia
apart from Istanbul due to the incoming demands and as a result of
the assessment of our committee. We selected izmir especially as
the first city. Our main idea was this when we selected izmir; izmir
is open to the culture of innovation with 9 universities, it is closer
to the Western culture and it is a city where we think we can obtain
fast results. We worked for months in order to prepare for this
organization. We invited esteemed speakers both from Turkey and
abroad. We had a very pleasant day today. Our halls were all full.
We are both proud and excited. We believe that the event will have
a significant contribution to the region, the city and exporters. The
participants asked questions to Turkish and foreign speakers and
obtained information that would shed light to their future studies.
This is also a source of joy and pride for us. By expanding these
studies further and making them more widespread, we have to
continue our organizations in other cities more comprehensively.
We carry out studies and hold meetings that would encourage
our companies for innovation and RED studies. Our region’s
rate with regards to making use of the support programs with-
in this field is especially low. Actually, we have a big potential.
We have an industry spread to various industries and sectors,
we have 9 universities. We have to use this serious potential.
We are about to establish a Textile and RED center. We will con-
tinue to work on RED, innovation and design more intensively.

DENiZ KARASAHIN-iZMiR

Projem 3 boyutlu printer kullanilarak yapilmis bir alci. Bu alci kisi-
ye ozel bir alci yani herkes icin 6zel olarak yapilmasi gerekiyor.
Bu sistemin kendi icerisinde bir 3 boyutlu yazici ,bir algoritma
,bir yazilim ve de bir 3 boyutlu yazici iceren bir sistem. Bunun
sonucunda aciga cikan alciya da alci yerine gececek urdnin
suan kullanilan teknolojiye gore pek cok farkl artilari var. Bun-

PARTICIPANT OPINIONS

lar alcinin yapisal olarak delikli olmasi, bundan kaynakli olarak
normal alcilarda olan kasinma sorunu, kokma sorunu, kisinin
denize girememesi, dus alamamasi gibi pek cok soruna farkl bir
c6zim getiriyor. Onun yani sira bu alciyi da baska suan lzerinde
calisilan bir teknoloji ile birlestirdim. Bu teknoloji belli frekansta
ultrasonic ses vererek kemik dokusunu uyariyor ve bu uyaril-
ma sonucunda yaklasik olarak ytizde kirk civarinda bir iyilesme
siirecinde arti kisalmaya sebep oluyor. inovasyon‘un bizim gibi
genc girisimcilere cok dnemli bir adim olduguna inaniyoruz. in-
ovasyon gindelik hayatimizi kolaylastiran bir yasam alanidir ayni
zamanda hayatimizdaki degisikliklere en hizli sekilde adapte olan
ve zaman zamanda hayatimizi degistirecek firsatlar sunan bir
alandir. Calismam da insanlarin hayatini kolaylastiracak inovatif
bir girisimdir.

My project is a plaster made using a 3-dimensional printer. This
plaster is a customized plaster, in other words, it has to be custom
produced for everyone. This system is comprised of an integrated
3-dimensional printer, an algorithm, a software and a three di-
mensional printer. As a result of this, the plaster that is revealed
and the product that will replace the plaster will have various as-
sets compared to the technology currently being used. These in-
clude having the plaster with holes built-in and therefore resolving
anumber of problems faced with normal plasters as a result such
as the itching problem, smells, not being able to swim in the sea or
take a shower. Apart from this, | combined this plaster with anoth-
er technology that is currently being worked on. This technology
emits ultrasonic sounds at a certain frequency and stimulates the
bone tissue, as a result of this stimulation, approximately forty
percent of shortening in the recovery process is obtained. We be-
lieve Innovation is a very important step for young entrepreneurs
like us. Innovation is a living space that facilitates our daily life and
at the same time, it is an area presenting opportunities that adapt
to the changes in our life in the fastest possible way and change
our lives from time to time. My work is an innovative attempt that
will make people’s lives easier.

YENAL GOKYILDIRIM-iSTANBUL

LCW saniyorum tiirkiye'nin moda perakendesinde en inovatif sir-
ketlerinden bir tanesi. Burada da donip baktigimiz zaman bizim
Uridnlerimizi tedarik etmemizden Grinlerimizi dizayn etmemize,
magazalarimizin yerinizi secmemizden, magazamizin icindeki
personelin seciminden yetistirilmesine onlarin gene gérevleri
icin de daha dnemli kademeler almasinda uyguladigimiz sistem-
lere kadar biz butin dinyadaki en iyi 6rnekleri toparlayarak ve
gene buraya da tirkiye'deki ihtiyaclari katarak bir karma olustur-
duk. Ve bu sayede de suanda bizim magazalarimiza girdiginizde
hem urdn dizayninda gerek bitin dinyadaki trendleri gériyor-
sunuz ama bununla beraberde tirk halkinin ihtiyaclarini bulabili-
yorsunuz ya da perakendecilik yaklasiminda bir andan cok biyik
formatlh magazacilik yaptigimiz icin kendi kendine yetebilecek sis-
temlerle beraber de hizmeti de en iyi sekilde nasil sunacagimizi
harmanlamaya calisiyoruz. Iste bunlarin hepsini bence birbirine
baglayabilmek, hepsinin toplaminda bir deger yaratabilmek konu-
sunda da gectigimiz 10 degil 25 senedir tabiki verdigimiz eme-
kler ginimizde meyvesini vermeye basladi. Tabi bu inovasyon
haftasi cok biyuk bir hizmet. Dénlp baktigimizda katiimcilara da
bakiyorum cok yogun bir katilimci, sektérlere bakiyorum her se-
ktorden katilimci var. Simdi biz paylasmayi cok seven bir sirketiz.
Kendi sektérimizde rakiplerimizle bize sorduklari her soruya
icteklikle cevap veren bir sirketiz. Buna gerek sistemlerimiz
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olsun gerek ileride girmek istedigimiz Ulkeler olsun, gerek insan
kaynaklariyla ilgili yapmakta oldugumuz calismalar olsun hepsini
paylasmaktan hic cekinmiyoruz clinki bu islerin biz paylasarak
biylyecegine inaniyoruz. Donlp baktigimizda biz sadece ken-
dimiz icin, kendi sirketimiz icin degil ayni zamanda sektérimiz
ve ilkemiz icin de calistigimiza inaniyoruz. Bunu ancak bdyle
yaparsak kendimizden daha biiyik bir sisteme hizmet ettigimizi
dislnursek o zaman yaptigimiz islerin énemi ve niteligi artiyor ve
kalitesi de artiyor tabi béylelikle. inovasyon haftasi da bu sayede
farkli sektérleri ya da sektorin icindeki farkl kurumlari bir araya
getirme 6zelligi ile bence cok kiymetli. Paylasmayi seven sirketler
buraya gelsin ve anlatsinlar c¢iinkii nitecede paylasmakla kendi
rekabetci yanlarini kaybetmiyorlar aksine daha kuvvetli rakipler
yaratarak kendileri daha iyi olmaya zorluyoriar. Bence TiM bura-
da cok dnemli bir gdrev listlenmis durumda bu inovasyon haftasi
ile birlikte de pek cok paylasim oldugunu gériyorum.

| believe LCW is one of the most innovative companies in Turkey's
fashion retail industry. As can be seen here, throughout the pro-
cesses ranging from supplying to designing our products, from
selecting the location of our stores and the recruitment of the
personnel inside the store to their training and again the systems
that we apply for accomplishing more important stages for their
assignments, we collect the best examples from across the globe
and combine these with the requirements in Turkey. And this way,
when you enter our stores right now, you can see all of the global
trends in product design but also you can find the requirements of
the Turkish public addressed or as we have initiated a very large
formatted store concept for our retail approach, we try to com-
bine self-sufficient systems with the ways to provide the services
in the best possible manner. | think, linking all of these and nat-
urally our efforts not for the past 10 but 25 years in relation to
creating a value as a sum of these, started to yield their fruits
nowadays. Naturally, this innovation week is a very important ser-
vice. When we look back and when | look at the participants, | see
that there is a high number of participants and | look at the in-
dustries, there are participants from every sector. Now, we are a
company that likes to share. We are a company that responds to
every question asked by our competitors in our own industry with
sincerity. We do not refrain from sharing our systems, the coun-
tries that we want to enter in the future and the studies we are
conducting with respect to human resources because we believe
that these efforts will grow by sharing. When we look back, we
believe that we do not only work for our own and our own company
but also for our industry and our country. If we do it like this and
believe that we serve a bigger system, only then the significance
and qualification of the works that we do can increase and nat-
urally, their quality also increases. Innovation week is therefore
very precious because it brings different industries and various
institutions within the same industry together. The companies that
like to share should come here and explain their works because in
the end, they do not lose their competitive capacities by sharing,
on the contrary they create stronger competitors forcing them-
selves to be even better. | think, TIM has undertaken a very impor-
tant task here because | see that there is an extensive sharing
with this Innovation week.

NICHOLAS NEGROPONTE-iSTANBUL
inovasyon kiiltiri dedigimiz sey, gelismekte olan ve hatta
gelismis toplumlarda bile olagan kabul edilmeyen seylere yon-
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elmekle baslar. Bunlardan biri genc kusagi kaale almaktir. Nor-
malde bir toplumda yaslilar toplumda s6z sahibidirler, ve gencler
yaslanarak toplumda yer elde ederler. Fakat simdi gencler
yaraticiliklarini konusturarak toplumda s6z sahibi olabiliyorlar.
ikincisi ise “mutlak bir dogru”nun olmadigi, bir cok dogru cevabin
ve bakis acisinin oldugunu kabul etmemiz. Biz okulda verdigimiz
yanlis cevabin utanc verici olduguna inandirilarak blytdik. Ama
bence hatalar 6grenim mekanizmasinda buyik bir 6neme sahip.
Hatalarla dalga gecebilmeli, ve yaptigimiz hatalarin bizi yeni bakis
acilarina yénlendirebilecegini gérmeliyiz. Uclincii ve son olarak
da herhangi bir yazili hafizaya dayanmadan 6grenme ve uygulama
asamalarina gecebilmek. Belirli kurallara baglh kalmadan uretilen
fikir ya da Grinln cok daha yaratici olabilecegini goriyoruz. Bu
nedenle 6zellikle egitimde ezberci yaklasimdan kacinilmali; daha
yaratici fikirlere 6ncelik tanimaliyiz. Ancak bu sekilde inovatif bir
toplum olusacaktir.

The thing that we call the culture of innovation starts with the ori-
entations towards those things that are not accepted as ordinary
in developing and even developed societies. One of these is to take
the younger generations into account. Normally, the elderly have
a say in the saciety and the younger generations get a voice in the
society when they get old. However now the younger generations
can use their creativity to have a say in the society. The second of
these is accepting that there isn't an “absolute truth” but rather a
number of correct answers and perspectives. We grew up believ-
ing that we should be embarrassed of the wrong answers that we
give at school. But | think mistakes have a major significance within
the learning mechanism. We should be able to make fun of the mis-
takes and accept that these mistakes can direct us towards new
perspectives. Thirdly and finally, we should be able to progress to
the learning and application stages without being dependent on
any written memory. We see that an idea or product found without
being dependent on certain rules can be more creative. For this
reason, especially in education, we should refrain from the ap-
proach based on memorizing; we should give precedence to more
creative ideas. Only this way, we can form an innovative society.

MARTIN RUPPERT-ISTANBUL

Her gecen gin yeni fikirlerin Gretildigi ve bu fikirlerin teknoloji ile
yeni buluslara yon verdigi bir diinyada yasiyoruz. Yeni fikirlerin
surdirdlebilir olmasi amaciyla, kiicikten blyiige inovasyonun tiim
yapi taslarinin hem sermaye hem de altyapi acisindan desteklen-
mesi gerekiyor. Son zamanlarda Tirkiye'de bunu gelistiren
onemli drnekler goriyoruz. Mesela TiM'in diizenledigi, bir cok
sirketin katilimiyla gerceklesen inovalig... Bu gibi érnekler firsat
yaratma ve bu firsatlari inovasyon yonetimi sayesinde ihracata
ve ulusal ekonomiye katki saglayan birer arac haline getirmeyi
sagliyor.

We live in a world where new ideas are produced and these ide-
as give direction to new inventions with technology each passing
day. For the sustainability of new ideas, all building blocks of inno-
vation from the smallest to the largest one, should be support-
ed both in terms of capital and infrastructure. Most recently, we
come across important examples developing this in Turkey. For
instance, InnovalLeague organization by TIM and realized with the
participation of a number of companies... These kinds of examples
ensure that opportunities are created and these opportunities
are turned into export owing to innovation management as well as
instruments that contribute to national economy.
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JEREMY LIDDLE-iSTANBUL

Dinyada baktigimiz zaman Universitelerde, Ar-Ge merkezler-
inde, enstitllerde bir cok inovasyon gerceklesiyor. Ama bence
eksik olan sey ticarilesme. Tirkiye'de ise yine Universitelerde,
teknoparklarda inovasyon hizi oldukca yiiksek. Yine de burada in-
ovasyonu ticaretin icine entegre edecek bir arac gerekiyor. iste
G-20 Genc Girisimciler Birligi'nin ana amaclarindan biri de genc
girisimcileri gelistirdikleri fikirleri blylk pastadaki yatirimcilarla
bulusturmak. Devletin kendisinden yardim beklemek yerine ken-
di kendini yoneten bir yapisi var. Boylelikle inovasyon dogrudan
dogruya ticaretin ana hatlarindan biri haline geliyor.

When we look at the world, several innovative projects are being
implemented at the universities, RED centers and institutes. But
the only missing thing, in my opinion, is commercialization. In Tur-
key again within universities and technoparks, the speed of inno-
vation is very high. Again here, we need an instrument that would
integrate innovation with commerce. One of the main objectives of
G-20 Young Entrepreneurs’ Alliance, is bringing young entrepre-
neurs and the ideas they develop with the investors in the big cake.
Instead of waiting for assistance from the state, it has a structure
that manages itself. This way, innovation becomes one of the main
aspects of trade directly.

GIJS VAN WULFEN-iSTANBUL

inovasyon su soruyla basliyor: “insanlarin zihinlerini nasil acabil-
irim?” Herkes belirlenmis bir inovasyon sistemi olmasini bekliyor
ama bdyle bir sistem yok. inovasyonda belirli kaliplar yok. Ancak
ve ancak bireyden bireye giderek bir inovasyon kiilturi gelistire-
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bilirsiniz. Ve insanlari isinize dahil ettiginiz her an, farkli insanlar
ayni dilden konusmay! ve ayni araclari kullanmayi 6grenmis olur-
lar. Bu baglamda inovasyon Haftasi gibi etkinlikler, basta 6gren-
ciler olmak Gzere farkli alanlardan insanlari bir araya getiriyor, ki
bu bence cok énemli. Kendi capinda bir okul aslinda. Her kesim-
den insanlari bir araya getirerek inovasyon kiltiri asiliyor.
Innovation starts with this question: “How can | open people’s
minds?” Everyone expects a pre-determined innovation system
but such a system does not exist. Innovation does not have specif-
ic patterns. You can only develop an innovation culture by moving
from one individual to the other. And every moment you include
peaople in your work, different people learn to speak the same lan-
guage and use the same tools. In this context, activities such as
Innovation Week bring people from different fields and primari-
ly students, which is very important in my opinion. It is actually a
school on its own. By bringing people from every aspect of life, it
instills the culture of innovation.

DAAN ROOSEGAARDE-iSTANBUL

Bir inovasyon kulturd yerlestirmemiz icin meraklh ve yaratici
olmamiz gerekiyor. Eski diinyanin enerji ve devinim acisindan
yetersiz oldugunu goériyoruz. Artik kiictk bir alanda devasa in-
san topluluklarinin yasadigi sehirlerimiz var. Bdyle bir ortamda
devingenligi nasil saglarim diye diisiinip yeni teknolojilere yon-
elmek, ama ayni zamanda hayalgticii ve yaraticiigin da Gzerinde
durmak gerekiyor. inovasyonun temelinde iste bu {ic olgu yatiyor.
inovasyon Haftasi gibi etkinlikler de bu baglamda éneme sahip.
Boyle yerlerde insanlarla bulusup fikir teatisi yapabiliyoruz. Ulk-
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enin gelecegdi konusunda disinip yeni fikirler Gretebiliyoruz ki
bu da sonuc olarak inovasyonun 6nini aciyor.

In order to place an innovation culture, we have to be curious and
creative. We see that the previous world is insufficient in terms of
energy and circulation. Now we have cities where extremely large
groups of people live in small spaces. We have to think how we can
ensure dynamism in such an environment and gravitate towards
new technologies, but at the same time we have to accentuate im-
agination and creativity. The foundation of innovation lays in these
three facts. Activities such as Innovation Week are significant in
this regard. Meeting with people in such places, we can exchange
ideas. We can think about the future of the country and come up
with new ideas, which opens the way for innovation in the end.

ESKO AHO-iSTANBUL

internet ve Biyiik Veri gibi yeni yaklasimlar; tretim, servis sek-
tord gibi geleneksel sektdrlerle bitinlesince, muazzam bir ino-
vasyon potansiyeli aciga cikiyor. Bu baglamda gelecekte Tirki-
ye onemli firsatlara sahip olacak. Zira Turkiye'nin cok genis bir
endustri temeli var. Yeni teknolojileri geleneksel sanayi temeline
entegre edebilirse Tirkiye uluslararasi rekabette cok 6nemli
basarilar elde edebilir. Acikcasi inovasyon bir cevre icinde, bir
ekosistem icinde harekete gecen bir olgu. inovasyon kiiltiriinin
strdirilebilir olmasi icin ekosistem kritik &neme sahip. iste ino-
vasyon Haftasi da, bu inovasyon ekosistemini besliyor.

When new approaches such as the internet and Large Data are
integrated with the traditional industries such as the service in-
dustry, an amazing innovation potential is revealed. In this context,
Turkey will have significant opportunities in the future. In fact,
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Turkey has a very wide industry basis. If new technologies can be
integrated to the traditional industry foundation, Turkey can get
very important accomplishments within the realm of internation-
al competition. Honestly, innovation is a concept that is mobilized
within an environment, an ecosystem. In order for the culture of
innovation to be sustainable, ecosystem has a critical importance.
In fact, Innovation Week feeds this innovation ecosystem.

CEYHUN DERINBOGAZ-izMiR

Grafentek sirketi olarak, lityum iyon bataryalar tzerine calisma-
lar yapiyoruz. Ginlik hayatta kullandigimiz cep telefonlar ve lap-
toplar daha cesitli cihazlardaki bataryalarin kullanim siirelerinin
uzatilmasi Gzerine calisiyoruz. Bildiginiz gibi bu cok blylk bir
sorun cinkd ginimuzde surekli sarj bitme sorunundan, yeterli
kapasitenin olmamasi gibi bir siirt sikinti yasiyor kullanicilar. Bu
sorunun bir malzeme teknolgjisi ile c6zllmesi gerekiyor. Bizde
bu sorunun cézimu icin bir proje Gretmek icin kollari sivadik. Bu
konu hakkinda yaklasik 2 senedir inovasyon ve ar-ge calismalari
yuratiyoruz. Yaptigimiz inovasyon sirecleri ile bununla ilgili bir
prototip ortaya cikardik ve bununla ilgili Ar-Ge calismalarimiza
devam ediyoruz. Proje ile ilgili olarak kulucka merkezi ile ilgili faal-
ivet gerceklestiriyoruz. TUBITAK'In destegi ile ar-ge programina
devam edecegiz. inovasyon Haftasi sayesinde sirketimizi ve pro-
jemizi tanitarak, projemize sponsor bulma firsati yakaliyoruz.

As Grafentek, we carry out studies on lithium ion batteries. We
work on extending the lifetime of the batteries in various devices
such as the mabile phones and laptops we use in our daily lives.
As you know, this is a major problem because nowadays the us-
ers encounter a number of problems such as constantly running
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out of battery or the lack of sufficient capacity. This problem has
to be resolved with a material technology. We started working on
preparing a project for the resolution of this problem. About this
issue, we have been conducting innovation and research and de-
velopment studies for the past 2 years. As a result of the innova-
tion processes that we carry out, we came up with a prototype in
this regard and we continue our R&D studies in relation to these.
We conduct activities about the project and about the incubation
center. With the support provided by TUBITAK, we will continue
our RED program. Thanks to the Innovation Week, we will promote
our company and our project and we get the opportunity to find a
sponsor for our project.

HASAN ASLANOBA- iSTANBUL

Teknolojik buluslar degisimler is modellerini degistiriyor. Bu
acidan bugtinki yeni dijital ekonomide hakikaten de teknoloji kul-
lanmamak mimkin degil. Mutlaka teknolojiyi isinizde kullanmaniz
gerekiyor. Bunu yapamadiginiz takdir de tek kolla miicadele et-
mek gibi bir sey. O ylzden biz artik yatirimlarimiza mutlaka te-
knoloji tabanli, 6zellikle internet teknoloji tabanli is modelli yatirim
yapiyoruz. Bunun disinda bir yatirim yapmamamiz s6z konusu
degil. Aslinda inovasyonu dogru tarif etmek lazim. inovasyon
dendigi zaman uridn odakli dusundliyor, cok ylksek teknoloji
odakl dusundliyor. E-ticaret sirketleri ve teknoloji sirketlerinin
internet teknolojisi kullanmasi onlari yeterince inovatif teknoloji
sirketi haline getiriyor. Bugiin var olan internet teknolojisi kul-
lanilarak cok kiiciik bir isi inanilmaz byiitiilebilir. Ornegin Alib-
aba Cin'den cikmig bir proje. Su anda piyasa degeri 275 milyar
dolar. Facebook su anda 210 milyar dolar. Aslindan hicbiri bir sey
icat etmedi, var olan teknolojileri bir is modellerine uyarladilar. O
ylzden benim inovasyondan anladigim sey is modelleridir.
Technological innovations and changes alter business models. In
this respect, it is not possible to not use the technology in this new
digital economy nowadays. You have to definitely use technology
as part of your work. When you cannot do this, it is like strug-
gling with a single arm. Therefore, nowadays we make technal-
ogy-based and especially internet technology-based investments
with business models. Apart from this, it is not possible for us to
make an investment. Actually, we have described innovation ac-
curately. When talking about innovation, it is considered as prod-
uct-oriented and concentrated on very advanced technologies.
When e-commerce companies and technology companies use the
internet technology, this makes them sufficiently innovative tech-
nology companies. The existing internet technology today can be
used to expand a small business unbelievably. For instance, Alib-
aba is a project that originates from China. Right now, its market
value is 275 bhillion dollars. Facebook is 210 bhillion dollars at the
moment. Actually, none of them invented anything, they just adopt-
ed existing technologies to a business maodel. Therefore, what |
understand from innovation is business models.

OMER BURHANOGLU-ANKARA

inovasyon Haftasi istanbul cok popiiler hale geldi ve marka olma
yolunda gidiyor. Sayin baskanimizin talimatiyla Anadolu’ya yayma
karari aldik. inovasyonun Tiirkiye'nin her tarafina yayilmasi gere-
kiyor. Tarkiye'nin her tarafindan katma degerli ihracat yapilmasi
lazim. Bu yiizden Anadolu hareketine basladik. ilk olarak izmir'de
yaptik. izmir'de gercekten yodun ilgisi ile karsilastik. Ardindan
ikincisi Ankara‘da yapildi. Uciinciisiinii de Gaziantep'te yaparak,
inovasyon ruhunu Anadolu tasidik. Anadolu’nun her kosesine
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inovasyon algisini yaymaya, insanlari inovatif disinmeye iterek
yapilan Urinlerin daha katma degerli olmasi icin insanlari bir
parca daha buna ydnlendirmeye calisiyoruz. inovasyon Haftasi
icin partner tlke belirledik. istanbul'da Hollanda, Ankara'da ise ir-
landa partner iilke oldu. irlanda’da inovasyon konusunda basarili
firmalari buraya getirdik. Buradaki genclere, buradaki is adam-
larina bir takim 6rnek olsun diye. Onlarin inovasyon tecribesi ile
bizim marketimizi birlestirelim, bizim Gretim kabiliyetimizle onlari
inovasyonu birlestirelim.

Innovation Week Istanbul has become especially popular and it is
on its way to becoming a brand. With the instruction of our es-
teemed President, we have decided to spread to Anatolia. Inno-
vation has to be spread across Turkey. Exports with added value
from all over Turkey have to be done. Therefore, we started the
Anatolia movement. We organized it first in Izmir. We came across
areally high level of interest in izmir. Following this, the second one
was organized in Ankara. By organizing the third one in Gaziantep,
we carried the spirit of innovation to Anatolia. By spreading the
perception of innovation to every corner of Anatolia and pushing
people to think innovatively, we try to direct people towards man-
ufacturing products with added value up to a certain extent. We
determined a partner country for Innovation Week. Netherlands
has become the partner in Istanbul and Ireland was the partner
in Ankara. We brought the companies accomplished in innovation
from Ireland here. So that they can serve as an example for the
younger generations and business people here. Let's combine our
market with their innovation experience and our production capa-
bility with their innovation.



